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Newspapers 
Must  Make  a 
Difference 


Mention  “old-fashioned  community 
journalism”  and  even  the  most  hardened 
professional  will  praise  newspapers  that 
are  in  touch  with  readers. 

Mention  “public  journalism”  and  some 
of  the  same  journalists  will  criticize  news¬ 
papers  for  “taking  sides”  or  “getting  too 
involved.” 

So  when  a  computer  analysis  by  The 
Cincinnati  Enquirer  described  the  facili¬ 
ties  and  programs  students  would  find  in 
their  schools  this  year  -  and  then  showed 
parents  how  they  could  work  to  restore 
cuts  in  school  programs  -  was  that 
“community  journalism”  or  “public 
journalism”? 

Which  was  it  when  The  Times  in 
Shreveport,  La.,  built  its  fall  election 
coverage  around  a  series  of  newspaper- 


sponsored  voter  forums  -  and  then  spon¬ 
sored  a  voter-registration  drive  and  hosted 
a  “voters  fair”  that  brought  candidates  and 
voters  fece  to  face? 

Which  was  it  when  staffers  at  The 
Herald-Dispatch  in  Huntington,  W.Va., 
kicked  off  a  weekly  feature  on  volun- 
teerism  by  helping  to  build  an  elementary 
school  playground? 

Community  journalism  or  public 
journalism? 

The  debate  is  insignificant.  What  mat¬ 
ters  is  that  newspapers  produce  journalism 
that  makes  a  difference  for  readers.  Just 
ask  the  people  who  live  in  Cincinnati, 
Shreveport,  Huntington  and  in  other 
Gannett  newspaper  cities  across  the  USA 

At  Gannett,  we  work  hard  to  make  a 
difference  in  readers’  lives  every  day. 
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O  1995  WILLIAM  FRAKES 
Shot  on  Kodak  Ektapress  400  Plus  Professional  Film. 

First  exposure  '/s  second  @  f8, 
seconfJ  exposure  '/250  second  @  f8. 


your 


You  absolutely  have  to  get  the  shot,  but  the  light  is  fading  fast— and  the  presses  are  waiting.  You  scrounge 
around  in  your  camera  bag,  looking  for  just  the  right  film.  But  it  isn't  there. 

Sound  familiar?  It  doesn't  have  to. 

The  fact  is,  there's  one  professional  film  that  works  as  hard  as  you  do.  Kodak  Ektiapress  400 
Plus  Professional  Film,  its  multispeed  characteristics  al 
ISO  100,  200,  400,  800— even  1000— and  get  consistently  good  results, 
gives  you  crisp  image  structure  and  rich,  accurate  color— all  without  the 
extra  time  required  for  push  processing. 

What's  more,  Kodak  Ektapress  400  multispeed  delivers  excep¬ 
tional  scanning  consistency,  speed  and  accuracy  when  combined 
with  the  Kodak  Professional  RFS  2035  plus  film  scanner. 

So  now  not  only  is  it  easier  to  get  great  images  in  a  variety  of 
situations,  it's  easier  to  get  them  to  press  on  time,  too. 


©  1 995  Eastman  Kodak  Company.  Kodak  and  Ektapress  are  trademarks. 
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UNIVERSAL  PRESS  SYNDICATE 


4900  Mam  Street  •  Kansas  City.  Missourt  •  64112  •  (816)  932-B6CD 


One  afternoon. 

34  authors. 
25,000  readers. 


Fans  started  lining  up  at  4:35  a.m.  for  author 
Anne  Rice’s  autograph. 

Winston  Groom  pointed  out  that  his 
Forrest  Gump  character  never  said,  “Life  is 
like  a  box  of  chocolates.” 

James  Finn  Gamer,  writer  of  politically 
correct  stories,  referred  to  Santa  Claus  as 
“the  Big  Red  One.” 

Former  Washington  Post  Executive  Editor 
Ben  Bradlee  grinned  as  he  was  introduced 
as  “not  a  modest  man.” 

The  weather  was  perfect  Attendance  was 
exceptional. 

Thousands  of  book  lovers  jammed  the 
freeway  on  their  way  to  the  Times  Festival 
of  Reading  Nov.  5  at  Eckerd  College  in 
St  Petersburg.  Many  came  to  meet  national 
and  local  authors.  Others  came  to  enjoy 
poetry  readings,  stage  performances  and 
free  books  to  kids. 

Anne  Rice  was  so  taken  by  the  response 
that  she  siped  books  for  more  than  nine 
hours,  brealdng  her  personal  record. 

The  Times  sponsors  the  annual  festival  to 
promote  reading  and  to  support  literacy  in 
the  conununity.  In  three  years,  attendance 
has  tripled. 

That’s  the  best  reriew  we  could  ask  for. 

^tlPetersburg  SSmes 

Florida’s  Best  Newspaper 
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NOVEMBER 


30-12/1  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  (INMA) 
Readership  Conference,  Hotel  Hilton,  Paris,  France 


JANUARY 

1  8-20  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

1  8-20  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

25-27  —  University  of  Tennessee/Tennessee  Press  Association 
Press  Institute  &  Winter  Convention,  Sheraton  Music  City,  Nashville 


FEBRUARY 

1  -3  —  New  England  Press  Association  Convention  and  Trade  Show, 
Marriott  Copley  Place  Hotel,  Boston,  Mass. 

2 1  -24  —  Editor  &  Publisher  Interactive  Newspapers  Conference, 
Hyatt  Embarcadero,  San  Francisco 

22-24  —  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Holiday  Inn  Sun  Spree  Resort,  Fort  Myers,  Fla. 

25-27  —  Association  of  National  Advertisers  Advertising  Man¬ 
agement  Conference,  Westin  LaPalma,  Tuscon,  Ariz. 

25-28  —  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

29-3/2  —  National  Press  Photographers  Association  Digital  Imag¬ 
ing  Conference,  Adams  Mark  Hotel,  Denver 

MARCH 

1  -3  —  Mississippi  Valley  Classified  Advertising  Managers  Associa¬ 
tion  Convention,  Drake  Hotel,  Chicago 

2- 4  —  Suburban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3- 4  —  Newspaper  Association  of  America  Co-op  Conference,  J.W. 
Marriott  Hotel,  Houston 

3-8  —  Newspaper  Association  of  America  Newspaper  Operations 
SuperConference,  Doral  Ocean  Beach  Resort,  Miami  Beach,  Fla. 

1  4- 19  —  Inter  American  Press  Association  Midyear  meeting.  Ho¬ 
tel  Camino  Real,  San  Jose,  Costa  Rica. 

1  4- 19  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/Jericho 

24- 28  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

1  4- 19  —  American  Society  of  Newspaper  Editors  Convention; 
J.W.  Marriott  Hotel,  Washington,  D.C. 

25- 27  —  Tennessee  Press  Association  Advertising/Circulation 
Conference,  Sheraton  Music  City,  Nashville 

24-27  —  Southeastern  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 

28-5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astoria  Hotel,  New  York 
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In  Brief 

More  staff  cuts 
by  Knight-Ridder; 
Philadelphia  saved 

THE  NEWS  AND  information  service 
Knight'Ridder  Financial  said  it  will 
eliminate  125  jobs  —  10%  of  its  work 
force.  Most  cuts  will  be  on  the  business 
side  and  few  editorial  positions  will  be 
affected,  according  to  reports. 

And  Miami-based  Knight-Ridder 
Inc.’s  40,000-circulation  Grand  Forks 
(N.D.)  Herald  announced  plans  to  re¬ 
duce  its  newsroom  staff  by  six  employ¬ 
ees,  or  10%,  because  of  staggering 
newsprint  price  increases. 

These  developments  come  on  the 
heels  of  major  cutbacks  at  other  Knight- 
Ridder  properties,  including  the  Miami 
Herald,  Philadelphia  Inquirer  and 
Philadelphia  Daily  News  (E&P,  Nov.  4, 

p.  16). 

Philadelphia  Newspapers  Inc.  chair¬ 
man  and  publisher  Robert  J.  Hall  hint¬ 
ed  in  a  memo  last  month  that  execu¬ 
tives  there  were  thinking  of  closing  the 
Daily  News. 

But,  as  part  of  a  three-year  contract 
extension  with  most  of  the  paper’s 
unionized  employees  —  hammered  out 
just  hours  before  Hall  and  other  top 
managers  boarded  a  plane  for  Miami 
last  week  to  talk  budgets  with  corporate 
—  the  Pulitzer  Prize-winning  tabloid 
was  saved. 

The  pact  puts  off  raises  but  guaran¬ 
tees  that  the  Daily  News  will  be  pub¬ 
lished  through  August  of  the  year  2000. 
No  agreement  was  reached  with  Local 
10  of  the  Newspaper  Guild,  represent¬ 
ing  1,150  of  3,000  PNl  workers. 

“Don’t  write  our  obit  yet,”  screamed  a 
Daily  News  headline,  in  fitting  tabloid 
fashion. 

Chrysler  enforces 
ban  against 
Detroit  papers 

IN  THE  FIRST  concrete  action  against 
a  Detroit  News  reporter  since  Chrysler 
Corp.  announced  an  access  ban  on  the 
newspaper,  the  big  automaker  barred 
News  reporter  Charles  E.  Ramirez  from 
attending  the  Oct.  23  press  preview  for 
its  new  1997  Jeep  Wrangler. 


In  late  September,  Chrysler  an¬ 
nounced  it  would  deny  News  journalists 
access  to  company  executives  and 
events  because  of  the  way  the  Gannett 
Co. -owned  newspaper  has  covered 
threats  to  take  over  the  automaker 
made  by  its  largest  stockholder,  maver¬ 
ick  investor  Kirk  Kerkorian  (E&P, 
Oct.  21,  p.  24). 

Cuban  journalist 
held  for  five  days 

CUBAN  INDEPENDENT  journalist 
Olance  Nogueras  Roce  recently  was  ar¬ 
rested  and  detained  at  a  high-security 
jail  for  five  days  after  leaving  the  office 
of  the  Bureau  of  Independent  Press  of 
Cuba. 

The  Committee  to  Protect  Journal¬ 
ists  quickly  expressed  its  alarm  and  con¬ 
cern  over  the  way  Nogueras  was  de¬ 
tained,  explaining  that  his  colleagues 
and  family  had  no  information  about 
his  whereabouts  for  days  after  he  was 
intercepted  by  the  state  police. 

CPJ  reported  that  a  number  of  inde¬ 
pendent  Cuban  journalists  have  been 
detained  for  questioning  over  the  past 
few  weeks,  but  none  had  been  taken  to 
a  high  security  prison  before  Nogueras’ 
recent  arrest. 

Tina  Brown 
pontificates 
on  newspapers 

NEWSPAPERS  ARENT  APPEALING 
to  tomorrow’s  readers  because  news¬ 
papers  are  stuck  in  the  stone  age,  ac¬ 
cording  to  a  top  magazine  editor. 

“I  don’t  believe  that  young  people 
have  a  built-in  aversion  to  newspapers; 
I  think  they  have  a  built-in  aversion  to 
most  American  newspapers,  because  I 
think  most  of  those  newspapers  are  in¬ 
credibly  old-fashioned  and  unstimulat¬ 
ing  and  incredibly,  tiresomely  safe,” 
New  Yorker  editor  Tina  Brown  said  in  a 
recent  interview  with  the  trade  publica¬ 
tion  Inside  Media. 

Brown,  a  native  Briton  who  made  a 
name  for  herself  stateside  as  editor  of 
Vanity  Fair  during  the  1980s,  said  Euro¬ 
pean  newspapers  have  much  more  flair 
than  their  U.S.  counterparts.  It’s  up  to 


editors  to  make  their  daily  product 
more  lively,  enabling  newspapers  to 
compete  with  emerging  media,  she  as¬ 
serted. 

“When  I  went  to  a  newspaper  confer¬ 
ence  [in  New  York]  five  years  ago,  I  was 
just  astounded  at  the  old,  square,  white 
men,  just  sea  upon  sea  of  them,”  she  re¬ 
lated.  “The  conference  topic  was  the 
problem  with  the  fleeing  reader.  I 
looked  around  the  room  and  thought, 
‘no  wonder.’” 

Gannett  gets 
okay  for 
office  tower  site 

A  FAIRFAX  COUNTY,  Va.,  circuit 
court  judge  has  upheld  a  local  board  of 
supervisors’  decision  to  allow  Gannett 
Co.  Inc.  to  build  its  new  high-rise  office 
tower  in  Tysons  Corner,  Va. 

Nearby  residents  had  protested  the 
plan,  arguing  that  the  board  was  wrong 
to  waive  zoning  regulations  prohibiting 
structures  taller  than  75  feet.  The  pro¬ 
posed  Gannett  building  would  be  300- 
feet  tall.  The  judge  found  that  the 
board  decision  was  “not  arbitrary,  capri¬ 
cious  or  unreasonable.” 

Citizens’  groups  had  not  yet  decided 
if  they  would  appeal. 

Deadline  Club 
inducts  seven  into 
Hall  of  Fame 

FOR  THE  FIRST  time  in  six  years. 
New  York’s  Deadline  Club  will  induct 
new  members  into  its  Hall  of  Fame. 

Established  in  1975  as  part  of  the 
Club’s  Gold  Anniversary,  the  Hall  of 
Fame  includes  73  of  New  York’s  most 
distinguished  journalists. 

The  new  inductees  are:  “This  Week 
in  Baseball”  narrator  Mel  Allen,  retired 
WCBS  radio  newsman  Art  Athens, 
Hearst  Magazines  Enterprises  president 
John  Mack  Carter,  writer  Murray 
Kempton,  New  York  Times  Co.  chair¬ 
man  and  chief  executive  officer  Arthur 
Ochs  Sulzberger,  CBS  TV’s  “60 
Minutes”  correspondent  Mike  Wallace 
and  ABC  TV’s  “20-20”  host  Barbara 
Walters. 
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y  David  Takes 
On  Goliath 

A  small-circulation  newspaper  battles 
an  attempt  by  the  state  of  California  to 
levy  a  tax  on  some  comics  and  political 
cartoons. 


“I  Y  Jesse  Jackson 
I  I  Scolds  The 
JL  JL  News  Media 

The  renowned  civil-rights  leader  ac¬ 
cuses  the  press  of  allowing  the  lives  of 
African  Americans  to  be  cheapened. 
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"I  ^  Formats 
I  /  Recommended  For 
JL  Presidential  Debates 

As  preparations  begin  for  next  year’s 
televised  debates,  organizers  say  they 
will  look  for  a  moderator  with  “a  cer¬ 
tain  skill”  for  television.  But  that 
doesn’t  mean  print  reporters  will  be  ex¬ 
cluded  from  consideration. 


24  News  Tech  —  Indianapolis  pa¬ 
pers  go  and  stay 


Free  Press,  wants  to  guide  the  organi¬ 
zation  back  to  its  roots;  nuts-and-bolts 
information. 


28  Interactive  Communications 


"j  Rating  Of 

I  Reporters 

JL  Draws  Rebuke 

Reports  of  a  Department  of  Energy 
media  coverage  analysis  brings  com¬ 
parisons  to  Nixon’s  ‘enemies  list.’ 


36  Financial  —  Old  newspaper  now 
traded  on  Chicago  exchange;  more 
third-quarter  financial  results 


j  ^  Sexuality  In 
JL  The  Newsroom 

At  the  NLGJA  Convention,  gay  and 
lesbian  journalists  discuss  coming  out 
to  colleagues  and  sources  in  small 
newspaper  markets. 


38  Syndicates/News  Services  — 
Strong  reaction  to  end  of  comic  strip 


I  Reflections  Of 
JL  ^  A  Gay  Journalist 

A  longtime  member  of  NLGJA  recalls 
the  group’s  relatively  recent  origins  and 
offers  thoughts  for  the  present  and  fu¬ 
ture. 


42  Legal  —  Judge  dismisses  mayor's 
libel  suit 


46  Classified 


H  Revamping  Of 

Federal  Sunshine 
Act  Halted 

Efforts  to  update  Sunshine  Law  are 
aborted  for  lack  of  funding. 


^  Spanish'Language 
y  I  Paper  Aimed  At 
JL  Middle-Class  Women 

A  new,  free  weekly  tabloid  is  the  brain¬ 
child  of  La  Opinion  and  the  Los  Ange¬ 
les  Times. 


2  Calendar 


5  Legally  Speaking 


“f  ^  Olympic  Coverage 
I  j  To  Be  Massive 
X  wX  Undertaking 

The  hometown  Atlanta  Journal-Con¬ 
stitution  will  assign  a  team  of  reporters 
to  cover  all  aspects  of  the  1996  games 
and  the  related  events. 


6  Editorial 


7  Letters  to  the  Editor 


7  Newspaperdom 


1 7  Stock  Tables 


"j  Offering  Value: 

I  A  Priority  For 

JL  APME  President 

Robert  G.  McGruder,  APME  president 
and  managing  editor  of  the  Detroit 


20  Newspeople  in  the  News 


22  Advertising/Promotion  —  A 
news  survey  profiles  readers  of  African- 
American  newspapers 


56  Shop  Talk  at  Thirty 
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LEGALLY  SPEAKING 

by  Richard  N.  Winfield  and  Mark  R.  Anderson 


Liquor  ad  case  may 
expand  speech  rights 


This  summer,  the  U.S.  Supreme 
Court  agreed  to  hear  a  dispute 
over  whether  a  state’s  ban  on  ad¬ 
vertising  liquor  prices  violates  the  First 
Amendment.  However,  at  the  oral  ar¬ 
guments  on  Nov.  1,  Justices  asked 
questions  about  the  rights  of  those  ad¬ 
vertising  all  sorts  of  legal  but  “harmful” 
items. 

With  any  luck,  44  Liquormart  v. 
Rhode  Island  will  remove  a  legal  cloud 
on  many  types  of  controversial  news¬ 
paper  advertisements.  At  the  argu¬ 
ments,  at  least  some  of  the  justices 
seemed  uncomfortable  with  Rhode  Is¬ 
land’s  ban. 

The  alcohol  price  advertisements 
under  scrutiny  in  the  lawsuit  are  a  con¬ 
sistent  share  of  newspapers’  otherwise 
small  slice  of  the  alcoholic  beverage 
advertising  market.  In  1994,  the  129  lo¬ 
cal  newspapers  in  a  Competitive  Me¬ 
dia  Reporting  survey  received  $4.6  mil¬ 
lion  from  liquor  ads  and  $5.9  million 
from  beer  and  wine  ads.  In  the  same 
year,  the  210  magazines  surveyed  re¬ 
ceived  $158.9  million  in  liquor  ads,  and 
network  television  received  $360.3  mil¬ 
lion  in  beer  and  wine  ads. 

But  more  is  at  stake.  This  case  is  the 
High  Court’s  opportunity  to  disarm  a 
1986  advertising  decision  that  invites 
greater  regulation  of  ads  for  legal  but 
“socially  harmful”  subjects  like  gam¬ 
bling,  tobacco,  and  alcohol.  If  that 
happens,  the  44  Liquormart  case  will 
become  a  valuable  weapon  for  media 
outlets  to  oppose  further  advertising 
regulations,  or  to  challenge  them  in 
court. 

Alcoholic  beverage  advertising  is 
heavily  regulated  by  state,  county,  and 
local  governments.  Their  authority  is 
drawn  from  the  Constitution’s  21st 


Winfield,  a  media  lawyer,  is  a  partner  at 
Rogers  &  Wells,  New  York.  Anderson 
is  an  associate  at  the  firm. 


Amendment,  which  in  1933  not  only 
ended  Prohibition,  but  gave  states 
great  power  to  regulate  —  indeed,  to 
ban  —  sales  of  alcohol. 

For  publishers,  the  result  is  a  nation¬ 
wide  crazy  quilt  of  obscure  alcohol  ad¬ 
vertising  regulations.  For  example,  a 
Michigan  criminal  statute  makes  it  a 
misdemeanor  to  refer  to  a  deceased 
U.S.  president  in  any  liquor  ad. 

At  least  10  states  place  some  regula¬ 
tions  on  alcohol  price  advertising.  The 
two  Rhode  Island  statutes  at  issue  in 
this  case,  like  similar  laws  in  Ohio  and 
Pennsylvania,  forbid  retailers  from  ad¬ 
vertising  the  price  of  liquor  in  Rhode 
Island  media.  Bringing  the  suit  are  two 
liquor  stores,  one  from  Rhode  Island 
and  one  from  Massachusetts. 

First  Amendment  case  law  pro¬ 
tects  the  content  of  lawful  and 
accurate  commercial  advertising 
from  “unwarranted”  government  re¬ 
strictions.  However,  the  Court  has 
never  decided  whether  the  First 
Amendment  also  limits  a  state’s  21st 
Amendment  authority  to  regulate  the 
sale  of  alcohol. 

The  fighting  issue  in  the  44  Liquor' 
mart  case  is  the  degree  of  proof,  in 
light  of  the  21st  Amendment,  by  which 
the  state  must  show  its  ban  “directly 
advances”  temperance.  The  federal  ap¬ 
peals  court  that  upheld  the  price  ban 
required  only  that  Rhode  Island  prove 
it  was  a  “reasonable”  way  to  reduce 
liquor  sales.  The  stores,  which  won  in 
the  trial  court,  will  argue  that  applica¬ 
ble  First  Amendment  law  requires  the 
state  to  prove  a  much  higher  burden: 
that  the  ban  in  fact  reduces  alcohol 
abuse.  Rhode  Island  could  not  show  an 
in-fact  decrease  in  consumption  at  tri¬ 
al. 

In  1982,  the  Supreme  Court  had  the 
opportunity  to  rule  on  this  very  issue 
when  a  motel  bar  challenged  Ohio’s 


price  advertising  ban.  However,  the 
Court  dismissed  the  case  on  procedur¬ 
al  grounds.  Consequently,  there  is  no 
pattern  to  lower  court  cases  involving 
alcohol  ad  regulations.  For  example,  in 
1983,  a  federal  appeals  court  upheld 
Mississippi’s  blanket  ban  on  liquor  ad¬ 
vertising,  but  in  1985,  a  state  court 
held  that  Michigan’s  ban  on  liquor 
price  advertising  violated  the  First 
Amendment. 

First  Amendment  advocates  are  also 
eager  to  see  the  Court  use  44  Liquor' 
mart  to  invalidate  a  confusing  1986 
Supreme  Court  opinion  suggesting 
that  ads  for  legal  but  “socially  harmful” 
subjects  deserve  less  First  Amendment 
protection  than  others. 

In  Posadas  v.  Tourism  Company  of 
Puerto  Rico,  the  Court  upheld  Puerto 
Rico’s  ban  on  casino  gambling  ads  by 
reasoning  that  the  government’s  power 
to  ban  an  activity  includes  the  power 
to  ban  advertising  about  it.  Although 
very  few  courts  have  relied  upon 
Posadas,  it  lends  support  to  those  lob¬ 
bying  for  censorship  of  cigarette, 
liquor,  and  gambling  advertising.  But 
because  the  facts  in  each  case  are  very 
analogous,  a  broad  enough  opinion  in 
44  Liquormart  will  limit  the  future  in¬ 
fluence  of  Posadas. 

A  recent  string  of  Supreme 
Court  decisions  have  strongly 
supported  the  speech  rights  of 
advertisers,  and  some  commercial 
speech  experts  expect  44  Liquormart 
to  be  no  exception.  Amici  for  the 
liquor  stores  include  Hearst  Corp., 
New  York  Times  Co.,  Providence  Jour¬ 
nal  Co.,  Tribune  Co.,  A.H.  Belo  Corp., 
the  Newspaper  Association  of  Ameri¬ 
ca,  and  the  National  Association  of 
Broadcasters. 

But  stay  tuned.  A  decision  in  the 
case  should  not  be  expected  until  early 
1996.  BEOT 
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®The  Fourth  Estate 


Tax  on  opinion 

IT  IS  A  truism  that  nonadvertising  content  of  media  is  news,  commentary  or 
opinion.  That  is  where  freedom  of  the  press  enters  the  picture  —  the  right  of 
individuals,  singly  or  in  groups  comprising  the  press,  to  report  the  news  or  ex¬ 
press  an  opinion  in  words  or  pictures.  But  to  quote  the  San  Francisco  Examine 
er,  “dingbat  underlings  in  the  state  Board  of  Equalization  have  ruled  capri¬ 
ciously  that  the  California  sales  tax  should  be  paid  for  most  cartoons,  comics 
and  illustrations  that  individual  artists  and  syndicates  provide  to  newspapers, 
magazines  and,  we  assume  children’s  books.” 

Since  most  cartoons  —  and  a  lot  of  comic  strips  —  are  satirical  comments 
on  the  news,  this  is  a  tax  on  opinion  and  is  blatantly  unconstitutional. 

A  1930  California  law  declared  that  newspaper  cartoons  are  untaxable  edi¬ 
torial  matter.  But  the  current  board  says  that  doesn’t  apply  anymore  because 
the  legislation  was  limited  to  cartoons  reproduced  through  a  now-obsolete 
technology.  Photo  reproduction  or  computerized  scanners  now  produce  copies 
that  the  tax  agency  insists  constitute  a  taxable  commodity.  Hogwash! 

It  doesn’t  make  any  difference  how  it  is  delivered.  If  it  ends  up  on  the  news 
and  editorial  pages  of  a  newspaper,  it  is  editorial  content  and  protected  by  the 
First  Amendment. 

There  is  something  rotten  about  the  California  fishing  expedition.  Five  years 
ago,  the  state  audited  a  syndicated  cartoonist’s  return  and  sent  a  tax  bill  that 
he  and  his  syndicate  are  still  fighting.  Now,  the  tax  authority  has  sent  a  bill  to  a 
small  California  daily  in  Yreka  for  unpaid  sales  taxes  on  cartoons  purchased 
from  out-of-state  syndicates.  If  the  Board  of  Equalization  believes  it  is  right, 
why  doesn’t  it  take  on  one  or  more  of  the  major  dailies  in  the  state?  Why  pick 
on  a  6,000-circulation  daily? 


Shut  your  mouth 

THE  LATEST  CONTRETEMPS  between  CBS  and  a  tobacco  manufacturer 
introduced  a  new  element  of  pressure  on  news  reporting.  The  assumption  by 
many  has  always  been  that  large  corporations  would  use  their  advertising  clout 
to  influence  news  reports.  But  in  this  case,  advertising  was  not  a  factor.  Tele¬ 
vision  banned  tobacco  advertising  on  the  airwaves  some  time  ago.  This  time, 
it  was  strictly  a  legal  threat  —  the  implication  that  a  costly  and  harmful  law¬ 
suit  might  result  which  the  tobacco  company  could  afford  but  the  broadcaster 
could  not.  It  has  been  reported  that  the  tobacco  company  never  threatened  a 
lawsuit  and  never  contacted  CBS  about  the  planned  broadcast.  The  broadcast 
was  cancelled  by  CBS’s  own  lawyers  because  of  fear  —  “perceived  threats  of  le¬ 
gal  action,”  as  Mike  Wallace  put  it. 

A.M.  Rosenthal,  former  editor  of  the  New  York  Times,  wrote  Nov.  14  that 
lawyers  from  Lord,  Day  &  Lord  walked  out  on  the  paper  after  editors  ignored 
warnings  that  the  paper  would  be  severely  punished  by  the  law  for  continuing 
to  publish  the  Pentagon  Papers. 

We  hope  those  kind  of  guts  has  not  disappeared  from  journalism. 
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Letters  to  the  Editor 

Layoffs  can  bring  more 
problems  to  newspapers 


WHAT  EFFECTS  ARE  escalating 
cost,  lost  circulation  and  advertising 
revenue  really  having  on  newspapers? 

To  most  executives  the  answer  is 
simple:  layoffs,  consolidations,  buyouts, 
mergers  and  in  the  worst  cases,  com¬ 
plete  shutdown  of  a  newspaper. 

Over  the  past  four  years,  1  have  been 
fortunate  in  helping  some  of  the  lead¬ 
ing  newspapers  implement  cost-reduc¬ 
tion  programs  without  eliminating 
jobs. 

This  year  I’ve  also  had  the  opportu- 


Newspaperdom» 

50  YEARS  AGO _ It  appears 

that  Soviet  censorship  of  outgoing 
news  dispatches  may  be  lifted.  A 
letter  of  protest  sent  to  Commissar 
of  Foreign  Affairs  Molotov  by  the 
Anglo-American  Correspondents 
Association  in  Moscow  apparently 
had  a  favorable  reception,  although 
it  was  never  acknowledged. 

Eddy  Gilmore,  an  Associated 
Press  correspondent,  in  a  dispatch  to 
E&P,  reported  a  conversation  with 
Molotov  at  a  reception  in  celebra¬ 
tion  of  the  October  revolution  an¬ 
niversary  in  which  Molotov  toasted 
“reciprocity”  which  correspondents 
took  to  mean  relaxed  censorship. 

Gilmore  said  “it  is  likely  this  may 
be  an  experiment  on  the  part  of  the 
Russians  to  see  what  happens  and 
how  well  it  works  out.” 

Fifty-five  corespondents  and  10 
photographers,  plus  Army  camera¬ 
men,  covered  the  first  war  crime 
trials  in  Rome.  German  General 
Anton  Dostler  was  tried  by  an 
American  tribunal  for  execution  of 
prisoners  in  La  Spezia,  Italy,  in  vio¬ 
lation  of  the  Geneva  Convention. 

From  Editor  &  Publisher 
November  17,  1945 


nity  to  speak  at  the  annual  conven¬ 
tions  for  INFE  and  a  regional  press  as¬ 
sociation. 

I  am  exposed  to  different  viewpoints 
on  the  current  pulse  of  the  industry. 
More  newspapers  are  dealing  with  new 
sets  of  profitability  measurements  be¬ 
cause  of  stockholders  and  other  de¬ 
mands. 

Unfortunately,  to  meet  these  de¬ 
mands,  many  executives  are  taking  the 
short-term  solution  to  improve  those 
profit  performances  by  massive  layoffs. 
Many  times  the  end  result  is  the  re¬ 
maining  work  force  operates  in  com¬ 
plete  fear  because  of  the  uncertainty, 
“Am  I  next?” 

What  this  is  doing  to  productivity  is 
obvious.  But  what  external  effect  is 
this  fear  having  on  the  revenue  gener¬ 
ated  by  circulation  and  advertising? 

Customer  service  experts  say  that 
for  every  dissatisfied  customer,  they 
will  tell  eight-to-ten  people  about  the 
problem  they  had  with  your  product  or 
service. 

Those  eight-to-ten  will  tell  four-to- 
five  each  and  those  will  tell  two-to- 
three  each. 

With  one  unhappy  customer,  48 
people  will  end  up  knowing  about  it 
before  the  week  is  out.  In  other  words, 
if  you  have  10  unhappy  customers  in 
one  day,  480  people  will  end  up  hear¬ 
ing  about  it  before  the  week’s  end. 


The  question  is.  What  effects  are  to¬ 
day’s  problems  having  on  circulation 
and  advertising? 

If  employees  are  going  into  the  com¬ 
munity  during  their  normal  activities 
and  sharing  their  fears,  concerns  and 
dissatisfaction  with  the  company  and 
its  management,  with  their  family, 
friends  and,  in  many  cases,  strangers, 
this  is  effecting  a  large  number  of  peo¬ 
ple  within  a  community,  just  like  a  dis¬ 
satisfied  customer  will. 

This  negative  communication  by 
employees  could  effect  revenue,  espe¬ 
cially  in  circulation. 

Newspaper  executives  must  under¬ 
stand,  when  dealing  with  these  diffi¬ 
cult  times,  informed  and  content  em¬ 
ployees  are  the  best  revenue  generators 
any  company  can  have.  Don’t  underes¬ 
timate  their  ability  to  help  a  newspaper 
work  through  these  troubling  times. 
People  must  be  thought  of  as  solutions 
to  the  problems,  not  just  an  expense 
line  on  the  budget. 

Most  employees  tell  me  what  they 
want  most  is  management  setting  and 
sharing  a  goal,  then  taking  responsibil¬ 
ity  and  lead  them  in  achieving  the  re¬ 
sults. 

It  takes  leadership  and  the  breaking 
of  “we’ve  always  done  it  this  way” 
mind-set  to  make  positive  and  produc¬ 
tive  changes  to  improve  the  bottom 
line.  I’ve  seen  my  share  of  “fat”  and 
waste  especially  when  dealing  with  the 
“good  old  boy”  network  in  many  news¬ 
papers. 

When  management  is  faced  with  a 
“cut  or  else”  mandate,  what  is  lost  to¬ 
day  in  human  resources  through  layoffs 
will  cost  the  newspaper  in  the  future. 
Look  for  alternatives  first. 

Wayne  Dennis 
Paducah,  Ky. 
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Our  Sunday  paper  just  might  be  the  perfect  advertising  medium.  It  has  a  higher  market  penetration 
than  the  Sunday  editions  of  The  New  York  Times,  Chicago  Tribune,  Dallas  Morning  News,  and 
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sure  you  include  The  Detroit  News  and  Detroit  Free  Press  in  your  plans.  For  more  information  call 
George  Kiefer  (313)  222-2332. 
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David  Takes 
On  Goliath 

6,000‘'circulation  newspaper  fighting  an  attempt  by 
State  of  California  to  tax  its  comics  and  political  cartoons 


by  M.L.  Stein 

DALE  ANDREASEN,  PUBLISHER  of 
a  6,000-circulation  newspaper,  is  tak¬ 
ing  on  the  state  of  California,  which 
wants  to  tax  the  comics  and  political 
cartoons  he  runs. 

“It’s  hard  to  believe,”  said  An- 
dreasen,  who  also  is  general  manager 
of  the  five-day  paper,  the  Siskiyou  Dai' 
ly  News,  in  the  remote  community  of 
Yreka,  near  the  Oregon  border.  “I’m 
not  even  opposing  this  on  First 
Amendment  grounds,  but  from  a  com¬ 
mon  sense  point 
of  view.  I  don’t 
have  to  pay  a  tax 
on  Ann  Landers 
or  any  other  col¬ 
umn,  but  I  do  for 
‘Peanuts’  or  ‘For 
Better  or  For 
Worse.’  Does  that 
make  sense?” 

The  State  Board 
of  Equalization 
(BOE)  has  handed 
Andreasen  a  quar¬ 
terly  bill  of 
$1,007.69  for  “un¬ 
reported  comic 
strips  purchased 
without  tax  sub¬ 
ject  to  use  tax.” 

The  publisher, 
who  is  appealing 
the  levy,  said  he 
has  made  several 
calls  to  news¬ 
papers  in  Califor¬ 
nia  and  around 
the  country,  but 
has  found  no  par¬ 
allel  situation. 


However,  BOE  previously  targeted 
Creators  Syndicate  in  Los  Angeles  and 
free-lance  cartoonist  Paul  Mavrides  for 
the  same  kind  of  audit  that  led  to  the 
tax  bill  for  Andreasen  {E&P,  June  3,  p. 
49).  Both  Creators  president  Richard 
S.  Newcombe  and  Mavrides  have  filed 
appeals,  Newcombe  for  a  use  tax  levy 
and  Mavrides  for  a  sales  tax. 

A  California  newspaper  sales  tax 
was  enacted  in  1991,  but  the  use  tax 
imposed  on  the  Daily  News'  comic 
strips  and  cartoons  stems  from  an  ob¬ 
scure  1939  statute  taxing  art  objects 


used  for  commercial  purposes. 

BOE  program  manager  Dennis  Fox 
said  in  an  interview  the  state  takes  the 
position  that  newspaper  comics  and 
cartoons  “have  a  lot  of  artistic  ele¬ 
ments”  as  camera-ready  finished  art 
work,  making  them  subject  to  a  use 
tax. 

Fox  added  that  as  the  BOE  conducts 
audits  of  other  newspapers,  more  of 
them  are  likely  to  be  hit  with  the  tax. 
State  audits  of  newspapers  began,  he 
disclosed,  as  the  result  of  the  1991  sales 
tax,  which  gave  the  BOE  its  first 
glimpse  into  their 
records. 

Tom  Newton, 
general  counsel  for 
the  California 
Newspaper  Pub¬ 
lishers  Associa¬ 
tion,  said  that  to 
CNPA’s  knowl¬ 
edge,  the  Siskiyou 
Daily  News  is  the 
only  state  newspa¬ 
per  to  be  billed 
under  the  1939 
law.  Noting  that 
the  state  previous¬ 
ly  had  not  im¬ 
posed  the  use  tax, 
he  asked,  “Why 
now?” 

He  also  pointed 
out  that  since  the 
law  exempts  man¬ 
uscripts  from  taxa¬ 
tion,  the  exemp¬ 
tion  should  in¬ 
clude  cartoons  and 
comics,  as  well. 

“Cartoons  and 
comics  have  words,” 


CALVIN  &  HOBBES  tfy  Bill  BLONDIE  by  Omn  Young  t  Stan  Or**# 


The  State  of  California  wants  the  Siskiyou  Daily  News  to  pay  tax  on  these  comics. 
A  state  newspaper  sales  tax  was  enacted  in  1991,  but  the  use  tax  imposed  on  the 
Daily  News’  comic  strips  and  cartoons  stems  from  an  obscure  1939  statute  taxing 
art  objects  used  for  commercial  purposes. 
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he  reasoned.  “Take  the  words  out  and 
they  make  no  sense  at  all.” 

Andreasen  is  arguing  that  the  entire 
content  of  the  Daily  News  is  paid  at 
the  point  of  sale. 

“Besides,”  he  added,  “comics  have 
no  tangible  afterlife  and  they  are  not 
original  works  of  art,  just  copies.  It’s  all 
pretty  absurd.” 

The  publisher  is  further  miffed  that 
the  paper  is  regularly  taxed  on  film, 
chemicals  and  press  plates  which,  he 
claims,  are  not  taxed  in  other  states. 

“If  I  printed  phone  books,  I  would 
think  seriously  of  moving  out  of  the 
state,”  he  remarked.  “1  could  publish 
this  newspaper  in  Oregon,  40  miles 
away,  and  not  pay  a  dime  in  taxes.” 

Newcombe,  the  Creators  head,  sent 
a  Nov.  2  memo  to  California  newspa¬ 
per  editors  and  publishers  and  all  ma¬ 
jor  syndicates,  warning  that  the  BOE 
auditors  have  told  him  that  “they  in¬ 
tend  to  go  after  every  California  news¬ 
paper  and  every  syndicate  that  sells 
cartoons  to  them,  and  to  apply  the  tax 
retroactively.” 

The  cost  to  newspapers  and  syndi¬ 
cates  could  be  substantial,  he  said. 

If  Andreasen  is  not  raising  a  First 
Amendment  issue,  Newcombe  is,  de¬ 
claring  that  if  the  state  taxes  drawings 
with  words,  “it  would  be  only  a  short 
step  before  it  taxed  words  without 
drawings.” 

There  could  come  a  day,  he  ob¬ 
served,  when  writers  would  be  required 
to  apply  for  a  state  license  and  to 
charge  a  sales  tax  each  time  their  work 
was  sold. 

Creators  distributes  political  car¬ 
toonists  such  as  Herblock,  Mike  Luck- 
ovich  and  Doug  Marlette  and  comics 
such  as  “Miss  Peach,”  “Speed  Bump” 
and  “The  Wizard  of  Id.” 

The  Yreka  paper  also  got  support 
from  state  Sen.  K.  Maurice  Johan- 
nessen,  who  ridiculed  BOE  efforts  to 
tax  the  funny  papers. 

“All  1  can  figure  is  that  the  Board  of 
Equalization  thinks  Californians  laugh 
too  much,”  he  quipped.  Or,  he  contin¬ 
ued,  the  state  “must  be  in  far  worse 
shape  than  we’d  even  imagined,  if  this 
is  what  the  tax  collector  has  to  do  to 
fill  the  coffers.” 

In  a  more  serious  vein,  he  comment¬ 
ed:  “How  can  the  board  retroactively 
apply  a  regulation  that  has  never  exist¬ 
ed  in  the  history  of  publishing? ...  To 
blindside  taxpayers  like  this  constitutes 
tyranny.” 

The  state  tax  will  get  its  first  test 


“I’m  not  even  opposing  this  on  First 
Amendment  grounds,  but  from  a 
common  sense  point  of  view.  I  don’t 
have  to  pay  a  tax  on  Ann  Landers  or 
any  other  column,  but  I  do  for 
‘Peanuts’  or  ‘For  Better  or  For  Worse.’ 
Does  that  make  sense?” 

—  Dale  Andreasen,  publisher,  Siskiyou 
Daily  News 

when  Mavrides’  appeal  will  be  present¬ 
ed  at  an  open  hearing  in  Sacramento 
on  Dec.  12. 

“If  Mavrides  wins,  newspapers  win,” 
Newcombe  predicted. 

Newton,  who  said  CNPA  will  act  as 
an  amicus  curiae  in  the  appeal,  agreed. 

But  even  if  Mavrides  loses,  New¬ 
combe  said,  the  issue  will  eventually 
become  moot,  as  all  comics  and  car¬ 
toons  will  be  transmitted  to  news¬ 
papers  electronically,  thus  providing  no 
tangible  “art  work.” 

Wrong  landing 

THE  WHITE  HOUSE  press  corps  re¬ 
cently  made  an  unexpected  stop  when 
the  chartered  press  plane  landed  at  the 
wrong  airport. 

Air  Force  One  delivered  President 
Clinton  on  schedule  to  the  correct  San 
Antonio  airport,  but  the  press  plane 
was  mistakenly  taken  to  an  airport  sev¬ 
eral  miles  away.  After  a  40-minute  de¬ 
lay,  the  plane  made  the  five-minute 
flight  to  meet  up  with  the  president. 

When  told  of  the  mix-up,  the  presi¬ 
dent  wondered,  “They  don’t  think  we 
did  that  on  purpose,  do  they?” 


Professor  honored 

JON  FRANKLIN,  A  journalism  profes¬ 
sor  at  the  University  of  Oregon,  will  be 
inducted  into  the  Maryland-Delaware- 
District  of  Columbia  Press  Association 
Hall  of  Fame  on  Nov.  14. 

Franklin,  a  two-time  Pulitzer  Prize 
winner,  will  be  honored  during  a  fund¬ 
raising  dinner  for  journalism  scholar¬ 
ships  at  the  University  of  Maryland. 

Dow  Jones  provides 
Toronto  paper 
with  business  page 

WALL  STREET  JOURNAL  publisher 
Dow  Jones  &  Co.  Inc.  is  providing  the 
Toronto  Globe  &  Mail  with  a  daily  page 
of  international  business  news. 

The  Journal’s  page  is  published  Mon¬ 
day  through  Friday  in  the  Globe  & 
Mail’s  expanded  Report  on  Business 
section.  It  consists  of  articles  appearing 
in  the  Journal  and  its  international  edi¬ 
tions. 

The  Toronto  daily  has  a  weekday  cir¬ 
culation  of  306,000. 

SPJ  receives 
$90,000  gift 
from  Scripps  family 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists  has  received  a  gift  of  more  than 
$90,000  over  the  next  three  years  from 
Edward  and  Bill  Scripps,  the  sons  of 
SPJ’s  late  president  Ted  Scripps. 

SPJ  president  Reginald  Stuart  said 
the  gift  will  fund  the  new  SPJ  leader¬ 
ship  development  program  for  local 
chapter  leaders. 

Houston  Chronicle 
chairman  honored 

RICHARD  J.V.  JOHNSON,  chairman 
and  publisher  of  the  Houston  Chronicle, 
is  one  of  six  recipients  of  the  1995  Dis¬ 
tinguished  Alumnus  Awards,  the  high¬ 
est  award  given  by  the  Ex-Students’  As¬ 
sociation  of  the  University  of  Texas. 

Johnson  spent  his  early  years  in  San 
Luis  Potosi,  Mexico.  When  he  moved  to 
Houston  at  age  nine,  he  spoke  very  lit¬ 
tle  English.  He  has  been  chairman  and 
publisher  of  the  Chronicle  since  1990. 
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Jesse  Jackson 
Scolds 

The  News  Media 

Addresses  Associated  Press  Managing  Editors  convention 
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“You  cheapen  our  lives  by  the  way  you  twist  and  distort  our  [African 
Americans]  story,"  the  Rev,  Jesse  Jackson  thundered  at  the  220 
newspaper  executives  gathered  in  Indianapolis. 


by  Mark  Fitzgerald 

DURING  HIS  LONG 
public  career,  the  Rev. 

Jesse  Jackson  has  often 
scolded  the  news  media  for 
any  number  of  perceived 
shortcomings. 

But  he  may  never  have 
been  as  biting  and  angry 
about  the  press  as  he  was 
in  a  bitter  speech  at  the 
recent  Associated  Press 
Managing  Editors  conven¬ 
tion. 

“You  cheapen  our  lives 
by  the  way  you  twist  and 
distort  our  [African  Amer¬ 
icans]  story,”  Jackson  thun¬ 
dered  at  the  220  newspa¬ 
per  executives  gathered  in 
Indianapolis. 

America’s  press,  Jackson 
said,  portray  African 
Americans  as  less  intelli¬ 
gent,  less  patriotic,  less 
disciplined  and  more  vio¬ 
lent  than  they  really  are. 

Journalists  portray  wel¬ 
fare  recipients  and  affirma¬ 
tive  action  beneficiaries  as 
black,  when  in  fact  the 
majority  in  both  cases  are 
white,  he  said. 

“The  whole  phenomenon  of  putting 
a  black  face  on  a  white  body  is  im¬ 
posed  on  an  uncritical  media.  The  me¬ 
dia  has  allowed  the  Big  Lie  to  be  per¬ 
petuated,”  Jackson  said. 

Clearly,  too,  Jackson  was  taking  his 
disagreements  with  press  coverage  per¬ 
sonally. 

Though  it  has  been  seven  years  since 
he  last  ran  for  the  presidency,  it  is  ap¬ 
parent  he  is  still  rankled  by  the  idea 


that  he  is  mostly  an  obstructionist  on 
the  political  scene. 

“Jesse  Jackson  —  the  spoiler,”  he 
said  with  a  snort.  “No  man  living  has 
registered  more  voters  than  I  have.  Is 
that  a  spoiler?  No  man  living  has 
brought  more  Americans  back  from 
foreign  jails  than  I  have.  In  Syria.  In 
Kuwait.  In  Cuba.  No  one  in  the  State 
Department  can  match  that. 

“Yet  somehow  I  can’t  be  a  diplomat. 


I’m  always  lucky  —  not  in¬ 
telligent.  Lucky  —  not 
thoughtful,  not  someone 
with  a  good  sense  of  timing. 
No  —  just  lucky,”  Jackson 
said. 

And  his  criticism  of  cov¬ 
erage  of  the  recent  Million 
Man  March  in  Washington 
appeared  to  reflect  some  re¬ 
sentment  at  the  frequently 
published  observation  that 
he  is  now  taking  a  back  seat 
in  black  leadership  to  Na¬ 
tion  of  Islam  leader  Minis¬ 
ter  Louis  Farrakhan. 

“If  you  can  only  see  one 
person  out  of  a  million,  you 
must  have  a  pea  for  brain,” 
Jackson  said,  arguing  that 
news  organizations  have 
made  Farrakhan  the  focus 
rather  than  exploring  the 
more  important  issues  that 
motivated  the  demonstra¬ 
tion. 

“Two  weeks  after  the  Mil- 
l>  lion  Man  March  —  and  not 
3  one  article  on  urban  policy,” 
he  said. 

Jackson  also  took  a  swipe 
at  newspaper  diversity  ef¬ 
forts  when  he  answered  a 
question  from  Louisville 
Courier 'Journal  editor  David  Hawpe. 
The  editor  wanted  to  know  what  Jack- 
son  thought  about  the  idea  advanced 
by  some  black  leaders  that  integration 
was  an  “outmoded”  concept. 

“What’s  outmoded  is  this,”  Jackson 
said,  waving  his  hand  out  to  an  audi¬ 
ence  of  newspaper  executives  which 
was  overwhelmingly  white.  “What’s 
outmoded  is  the  gap  between  talk  and 
action.”  BEOT 
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Formats 

Recommended  For 
Presidential  Debates 

Criteria  for  moderators  favor  TV  journalists  over  print 


by  Debra  Qersh  Hernandez 

THE  COMMISSION  ON  Presidential 
Debates  has  recommended  three  for¬ 
mats  for  the  1996  presidential  and  vice 
presidential  debates,  as  well  as  the  cri¬ 
teria  for  candidate  inclusion. 

The  CPD  has  suggested  three  90- 
minute  presidential  and  one  vice  pres¬ 
idential  debate  to  be  held  each 
Wednesday  between  Sept.  25  and  Oct. 
16,  1996.  The  vice  presidential  debate 
would  be  on  Oct.  9. 

The  three  presidential  debates,  cov¬ 
ering  foreign  and  domestic  issues, 
would  include  one  with  candidates  be¬ 
hind  the  traditional  podium;  one  in  a 


town  hall  format  that  was  very  popular 
with  voters  in  1992;  and  the  third, 
which  also  will  be  used  for  the  vice 
presidential  debate,  in  a  more  infor¬ 
mal,  conversational  setting,  with  the 
candidates  and  moderator  seated. 

Only  one  moderator  will  be  em¬ 
ployed  for  each  debate,  with  no  utiliza¬ 
tion  of  the  traditional  panel  of  ques¬ 
tioners. 

The  ABC,  CBS  and  NBC  news  an¬ 
chors  likely  would  not  be  chosen  as 
moderators,  according  to  CPD  co¬ 
chair  Frank  J.  Fahrenkopf  jr.,  since  the 
commission  would  prefer  someone  who 
would  not  compete  with  the  candi¬ 
dates.  A  “nonthreatening,  nonegocen¬ 
tric”  person  would  “be  the  traffic  cop 


we  think  is  necessary.” 

CPD  co-chair  Paul  G.  Kirk  Jr.  noted 
that  “there  is  a  star  quality  to  the  an¬ 
chors.  In  our  view,  that’s  not  necessary. 
People  want  information  from  a  discus¬ 
sion  between  the  candidates.  That  star 
quality  could  be  viewed  as  an  intru¬ 
sion.” 

Focus  groups  around  the  nation, 
convened  after  the  1992  debates,  indi¬ 
cated  that  one  problem  with  the  panel 
format  was  that  it  did  not  always  allow 
for  follow-up  questions,  Fahrenkopf  ex¬ 
plained. 

With  a  single  moderator,  the  discus¬ 
sion  can  be  “more  fluid**  and  the  par¬ 
ticipants  can  “go  with  a  natural  follow¬ 


up,”  he  said  during  a  Washington  press 
conference  announcing  the  debate  rec¬ 
ommendations. 

Kirk  explained  that  a  contender  for 
moderator  would  be  someone  with  ex¬ 
perience  in  political  and  current  events 
and  who  is  capable  of  dealing  with  the 
camera  and  the  earpiece,  a  **certain 
skill  and  professional  adeptness”  for 
television. 

That  does  not  necessarily  preclude 
print  journalists  from  acting  as  moder¬ 
ators,  Fahrenkopf  said,  since  there  are 
those  with  television  experience. 

Nevertheless,  moderators  will  not  be 
named  until  late  in  the  process,  possi¬ 
bly  even  between  debates,  Kirk  noted. 

Network  television  veteran  Robert 


Asman  has  been  named  executive  pro¬ 
ducer  of  the  debates. 

Ten  sites,  all  on  college  campuses, 
have  been  narrowed  down  from  the 
initial  40  that  submitted  proposals,  and 
a  selection  of  the  four  finalists  will  be 
made  in  late  January  or  early  February. 

The  commission  also  released  its  cri¬ 
teria  for  candidate  participation  in  the 
debates.  The  candidates  from  the 
Democratic  and  Republican  parties  au¬ 
tomatically  will  be  included. 

The  commission’s  “nonpartisan  cri¬ 
teria”  is  designed  to  identify  nonmajor 
party  candidates  who  may  have  a  real¬ 
istic  chance  of  being  elected,  accord¬ 
ing  to  the  guidelines. 

Candidates  must  show  evidence  of 
national  organization,  signs  of  nation¬ 
al  newsworthiness  and  competitiveness 
and  indications  of  national  enthusiasm 
or  concern. 

Among  the  indicators  of  national 
organization  are:  meeting  the  constitu¬ 
tional  requirements  to  become  presi¬ 
dent;  being  on  the  ballot  in  enough 
states  to  have  a  mathematical  chance 
for  a  majority  in  the  electoral  college; 
showing  in  those  states  an  organiza¬ 
tion  in  a  majority  of  congressional  dis¬ 
tricts;  and  eligibility  for  matching 
funds  or  other  ability  to  fund  a  cam¬ 
paign,  as  well  as  endorsements  from 
federal  and  state  officeholders. 

To  show  newsworthiness  and  com¬ 
petitiveness,  the  commission  will  seek 
the  opinions  of  news  bureau  chiefs  in 
Washington,  as  well  as  those  of  profes¬ 
sional  campaign  managers  and  poll¬ 
sters  and  political  scientists  specializing 
in  elections.  In  addition,  CPD  will 
measure  column  inches  on  newspaper 
front  pages  and  exposure  on  network 
television,  in  comparison  with  the  ma- 


Kirk  explained  that  a  contender  for  moderator 
would  be  someone  with  experience  in  political  and 
current  events  and  who  is  capable  of  dealing  with 
the  camera  and  the  earpiece  .... 
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Sexuality  In 


Gay  journalists  discuss  concerns  about  coming  out  in 
small  markets;  Anchorage  editor  forming  networking  group 


by  Debra  Qersh  Hernandez 

COMING  OUT  TO  families  and  col¬ 
leagues  can  be  difficult  enough,  but  in 
a  small  market  or  in  a  situation  where 
there  are  few  —  or  no  —  other  gays  in 
the  newsroom,  the  situation  may  be 
exacerbated. 

“I’m  not  sure  how  you  approach  sex¬ 
uality  in  the  newsroom.  The  fact  that 
some  people  don’t  like  it  does  matter 
somewhat,  for  better  or  worse,"  noted 
Steve  Friess,  a  reporter  for  the  Rock¬ 
ford  (Ill.)  Register  Star. 

Speaking  on  a  panel  during  the  Na¬ 
tional  Lesbian  and  Gay  Journalists  As¬ 
sociation  convention  in  Washington, 
Friess,  who  was  especially  concerned 
about  coming  to  a  smaller  market  from 
papers  in  New  York  and  Chicago,  said 
he  decided  to  be  open  about  his  sexu¬ 
ality.  The  situation  was  helped  by  the 
fact  that  there  was  an  “openly  out”  ed¬ 
itor  at  the  paper. 

Covering  the  police  department, 
however,  was  another  story. 

Friess  decided  not  to  come  out  to 
the  cops,  but  he  would  not  lie,  either, 
if  asked  directly. 

One  day,  however,  Friess’  editor 
called  him  in  and  said  he  was  glad 
Friess  felt  comfortable  being  out  in  the 
newsroom,  but  he  wondered  how  the 
reporter  was  handling  the  matter  at  the 
police  station. 

“It  was  like  taking  an  issue  that  was 
mine  to  debate  and  involving  my  edi¬ 
tor,”  Friess  said,  adding  that  he  “ulti¬ 
mately  calmed  him  down.” 

“At  the  time,  I  didn’t  know  how  to 
take  it,  but  a  few  months  later,  I  real¬ 
ized  [it  was]  offensive,”  he  commented, 
pointing  out  that  reporters  aren’t  given 
the  same  grilling  regarding  their  polit¬ 
ical  views. 

Friess  said  he  believed  the  editor  was 
being  pulled  by  more  important 
strings.  “They  said  they  didn’t  care,  but 
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they  did,  in  a  way.” 

Dennis  Chapman  was  a  chef  and 
musician  in  Washington  and  Boston 
before  returning  to  Sioux  Falls,  S.D.,  to 
care  for  his  mother. 

Chapman  was  hired  as  a  restaurant 
writer  for  the  Argus  Leader,  where  he 
knew  he  would  have  a  rough  time 
when  he  took  on  the  big  restaurants  — 
if  they  were  lousy,  he  would  say  so. 

In  his  fourth  column.  Chapman  said 
he  “pushed  buttons  everywhere”  and 
one  restaurant  owner  called  the  news¬ 


paper  trying  to  get  Chapman  fired. 

The  owner  charged,  among  other 
things,  that  Chapman  had  been  trying 
to  ask  the  waiter  out  and  that  he  had 
taken  bribes,  but  his  managing  editor 
was  concerned  only  with  the  bribery 
charge,  which  Chapman  assured  him 
was  not  true. 

Chapman  was  disturbed,  however, 
by  the  letters  to  the  editor  about  him 
published  in  the  newspaper. 

“If  they  were  about  any  other  group, 
they  would  never  have  been  pub¬ 
lished,”  he  said. 

In  some  cases,  editors  mean  well  but 
have  difficulty  understanding. 

Cheryl  Phillips,  a  reporter  at  the 
Great  Falls  (Mont.)  Tribune,  said  when 
she  was  being  interviewed  for  a  job 
there,  she  had  dinner  with  an  editor, 
who  told  her  that  because  he  was  a  veg¬ 
etarian  in  a  meat-eating  state,  he  could 
relate  to  how  she  felt  as  a  lesbian. 


Phillips  said  she  gently  explained 
that  it  was  a  little  different. 

On  her  first  day  in  the  newsroom, 
the  editor  asked  Phillips  if  she’d  like 
him  to  make  an  announcement  about 
her  sexuality. 

She  asked  him  if  he  would  make  an 
announcement  that  he  was  dating  a 
woman. 

“The  people  in  this  particular  news¬ 
room”  just  have  not  met  many  gays  and 
lesbians,  she  said,  adding  that  it  has 
been  “an  educational  process  there.” 


“The  main  thing  has  been  the  lack 
of  knowledge.  People  think  because 
I’m  out  that  I  am  an  activist,”  Phillips 
said,  noting  that  because  she  covers 
politics,  she  is  especially  careful  not  to 
be  an  activist. 

While  some  audience  members  said 
they  did  not  like  being  asked  questions 
about  gay  and  lesbian  issues  —  espe¬ 
cially  stupid  or  silly  questions  —  Friess 
said,  “If  you  are  the  only  gay  person, 
you  shouldn’t  resent  that.  If  you’re 
asked  all  the  time  about  how  they’re 
handling  stories,  you  may  get  real  tired 
of  it,  but  it’s  really  important,”  he  said. 
“The  right  reaction  is  to  give  your  in¬ 
put  and  be  honored  you  were  asked.” 

One  audience  member  pointed  out 
that  she  believes  there  is  more  danger 
in  not  being  asked  and  later  seeing  a 
mistake  in  the  paper  that  makes  her 
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On  her  first  day  in  the  newsroom,  the  editor  asked 
Phillips  if  sheM  like  him  to  make  an 
announcement  about  her  sexuality.  She  asked  him 
if  he  would  make  an  announcement  that  he  was 
dating  a  woman. 


Revamping  Of 

Federal  Sunshine 
Act  Halted 

Administrative  Conference  of  the  United  States  loses  funding 


by  Debra  Qersh  Hernandez 

AN  ATTEMPT  TO  revamp  the  feder¬ 
al  government  in  the  Sunshine  Act  by 
a  committee  of  the  Administrative 
Conference  of  the  United  Slates  came 
to  an  abrupt  halt  when  ACUS  lost  its 
funding. 

Even  though  the  ACUS  committee 
undertaking  the  review  never  had  the 
chance  to  present  its  findings  to  the 
entire  conference,  it  published  a  final 
report  so  that  the  results  of  its  public 
hearing  and  numerous  meetings  would 
not  be  for  naught. 

An  independent  agency,  ACUS’s 
mandate  was  to  reform  the  federal  ad¬ 
ministrative  process  by  improving  ad¬ 
ministrative  law  and  agency  proce¬ 
dures. 

The  Sunshine  Act  committee  was 
formed  in  February,  after  the  commis¬ 
sioner  of  the  Securities  and  Exchange 
Commission,  Steven  M.H.  Wallman, 
sent  the  ACUS  chairwoman  a  letter 
calling  for  a  review  of  the  federal  Sun¬ 
shine  Act. 

Wallman,  and  the  other  agency 
commissioners  who  signed  the  letter, 
said  the  act  was  not  living  up  to  its 
goals  of  increasing  public  awareness 
and  enhancing  agency  decision  mak¬ 
ing. 

By  impeding  the  ability  of  agency 
members  to  confer  in  private,  Wallman 
and  the  others  argued  that  collegiality 
was  diminished,  chilling  their  ability 
and  willingness  “to  engage  in  open  and 
creative  discussion  of  issues.” 

Further,  the  letter  stated,  “The  re¬ 
strictions  on  closed  meetings  under  the 
act  often  encourage  agencies  to  engage 
in  practices  and  procedures  designed 
to  avoid  triggering  the  act,  but  which 
also  frequently  entail  significant  ineffi¬ 
ciencies.” 


“ASNE  believes  it  is  both  premature 
and  inappropriate  for  this  special 
commission  and  the  Congress  to  give  up 
on  the  Sunshine  Act.” 

—  William  Ketter,  Quincy,  Mass., 
Patriot  Neuis  editor,  and  president  of  the 
American  Society  of  Newspaper  Editors 

These  restrictions  have  led  to  com¬ 
missioners  communicating  through 
memos  or  staff  people,  and  have  result¬ 
ed  in  a  less  spontaneous  exchange  of 
views  during  open  meetings,  the  letter 
noted. 

Despite  their  calls  for  reform,  how¬ 
ever,  the  commissioners  stressed  that 
they  supported  the  intent  and  purpose 
of  the  act  and  did  not  want  to  see  it 
abolished. 

Another  letter  was  received  by 
ACUS  in  March,  signed  by  representa¬ 
tives  of  the  Federal  Trade  Commission 
who  also  called  for  a  review  of  the  act. 


The  ACUS  Sunshine  Act  commit¬ 
tee  held  a  series  of  open  meetings  to 
discuss  the  matter  with  commissioners 
and  media  representatives,  and  held  a 
public  hearing  in  September  to  collect 
more  viewpoints. 

Testifying  for  the  press  at  the  hear¬ 
ing  were  attorney  Lucy  Dalglish  and 
Knight-Ridder  editor  Reginald  Stuart, 
then-Freedom  of  Information  Commit¬ 
tee  chair  and  president,  respectively,  of 
the  Society  of  Professional  Journalists; 
and  Quincy,  Mass.,  Patriot  News  editor 
William  B.  Ketter,  president  of  the 
American  Society  of  Newspaper  Edi¬ 
tors.  The  testimony  was  supported  by 
the  SPj,  Newspaper  Association  of 
America,  Newsletter  Publishers  Asso¬ 
ciation,  Radio-Television  News  Direc¬ 
tors  Association  and  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press. 

“The  bottom  line  is  this,”  Dalglish 
said,  “We  strongly  urge  that  the  people 
who  are  covered  by  the  law  .  .  .  don’t 
change  the  law  to  accommodate  the 
people  who  may  be  offended  or  intim¬ 
idated  by  its  intent.” 

Each  proposal  to  modify  the  Sun¬ 
shine  Act  is  of  concern,  she  said  be¬ 
cause,  “No  matter  how  well-inten¬ 
tioned,  these  proposals  would  gut  the 
core  of  the  Sunshine  Act,  requiring 
agency  decision  making  to  be  public.” 

Ketter  pointed  out  that  “ASNE  be¬ 
lieves  it  is  both  premature  and  inap¬ 
propriate  for  this  special  commission 
and  the  Congress  to  give  up  on  the 
Sunshine  Act. 

“The  proposed  changes  would  signal 
a  clear  retreat  from  the  act’s  mandate 
for  public  deliberations,  and  such  a  re¬ 
treat  —  at  a  time  when  our  nation  is 
experiencing  unique  public  doubts 
about  the  actions  and  integrity  of  the 
federal  government  in  general  — 
would  not  serve  the  public  interest,”  he 
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added. 

“Even  if  the  type  of  accountability 
sought  by  the  Sunshine  Act  presently 
remains  more  aspiration  than  reality,  it 
is  an  objective  still  worth  pursuing 
without  compromise,”  Ketter  said. 

Stuart  told  the  ACUS  committee 
that  problems  with  the  Sunshine  Act 
ensue  not  because  it  is  bad  law,  but 
“because  people  don’t  want  to  respect 
the  law.” 

“And  we  keep  saying  over  and  over 
again,  from  the  grass  roots  up,  [that] 
the  public  is  losing  confidence  in  the 
government  because  the  people  who 
are  appointed  to  those  jobs  don’t  want 
to  carry  out  the  law  in  the  spirit  of  the 
law.  That’s  not  something  that  we  can 
legislate,”  he  said. 

Despite  their  testimony,  however, 
the  ACUS  committee  reported  that  it 
was  persuaded  that  the  act  “does  need 
to  be  adjusted,”  and  offered  a  series  of 
recommendations. 

Suggestions 

The  committee  suggested  that  Con¬ 
gress  establish  a  five-  to  seven-year  pi¬ 
lot  program  that  would  give  agencies 
more  leeway  for  private  meetings,  “sub¬ 
ject  to  appropriate  memorialization,”  if 
they  agree  to  limit  notation  voting,  to 
hold  votes  and  official  action  in  public, 
and  to  regularly  schedule  open  meet¬ 
ings. 

Appropriate  memorialization,  ac¬ 
cording  to  the  report,  would  consist  of 
a  detailed  summary  of  the  meeting  re¬ 
leased  no  more  than  five  working  days 
after  it  was  held. 

Further,  when  meetings  to  discuss 
adjudicatory  matters  are  closed,  as  is 
allowed  under  exemption  10,  the  com¬ 
mittee  recommended  that  subsequent 
meetings  to  discuss  the  same  issue 
need  not  be  subjected  to  the  notice 
and  closure  procedures  of  the  act. 

“1  think  we  got  far  enough  along  to 
produce  some  document  that  can  be 
useful  in  the  appropriate  forum,”  noted 
ACUS  Sunshine  Act  committee  chair¬ 
man  Randolph  J.  May,  an  attorney 
with  Sutherland,  Asbill  &  Brennan  in 
Washington,  following  the  last  com¬ 
mittee  meeting. 

With  ACUS  out  of  the  picture, 
Wallman  said  he  would  take  the  report 
to  the  American  Bar  Association  Ad¬ 
ministrative  Law  Section. 

“1  am  convinced  we  need  to  contin¬ 
ue,”  he  said  after  the  last  ACUS  com¬ 
mittee  meeting. 


Olympic  coverage  to 
be  massive  undertaking 
for  Atlanta  newspapers 


by  David  Astor 

ANYONE  WHO  THINKS  Atlanta’s 
1996  Olympics  will  be  solely  a  sports 
story  is  not  thinking  like  Thomas  Oliv¬ 
er. 

“The  Olympics  are  about  so  much 
more  than  sports,”  said  the  Atlanta 
Journal-Constitution  assistant  manag¬ 
ing  editor/Olympic  news.  And  he  has 
the  numbers  to  prove  it. 

Oliver  told  attendees  at  the  recent 
American  Association  of  Sunday  and 
Feature  Editors  convention  in  Atlanta 
that  the  Journal-Constitution  plans  to 
assign  more  than  90  news  and  feature 
writers,  as  compared  to  65  sportswrit- 
ers,  to  a  huge  staff  that  will  produce  a 
special  Olympics  section  for  30  straight 
days. 

The  news  and  feature  writers  will  do 
articles  about  various  nonathletic  as¬ 
pects  of  the  summer  games  —  includ- 


“We’re  not  going  to  shut  down  the 
regular  paper  for  a  month.  There’s  a 
presidential  election  and  local  elections 
next  year.  There  will  probably  be  a  war 
somewhere.  And  people  will  probably 
still  be  talking  about  O.J.!” 

—  Thomas  Oliver,  assistant  managing 
editor,  Olympic  news,  Atlanta 
Journal-Constitution 


ing  its  massive  crowds,  its  many  par¬ 
ties,  its  economics,  and  more.  Nine  of 
these  writers  will  report  exclusively  on 
media  coverage  of  the  Olympics  by 
more  than  15,000  journalists. 

Of  course,  the  lead  stories  each  day 
will  virtually  always  be  about  the  sports 
events  —  and  “we  will  cover  every  sin¬ 
gle  one,”  said  Oliver. 

Plans  call  for  a  total  of  301  people  to 
produce  the  daily  Olympics  section, 
with  79  of  them  coming  from  other 
Cox  newspapers.  In  return,  a  six-page 
Olympics  section  will  be  sent  to  these 
sister  papers. 

The  Journal-Constitution  —  whose 
profit-making  section  will  have  a  50-50 
ad-editorial  ratio  —  is  also  putting  to¬ 
gether  other  Olympics  projects,  includ¬ 
ing  a  monthly  magazine  scheduled  to 
debut  in  January. 

In  the  meantime,  the  Journal-Con¬ 
stitution  is  already  publishing  plenty  of 
Olympics  stories,  including  some  hard¬ 
hitting  ones. 

For  instance,  staff  writer  Melissa 
Turner  did  a  front-page  piece  Oct.  12 
reporting  that  Billy  Payne,  president  of 
the  Atlanta  Committee  for  the 
Olympic  Games,  had  received  a  6% 
pay  increase  to  $669,112  a  year.  This, 
according  to  the  article,  is  “the  highest 
salary  of  any  head  of  a  nonprofit  orga¬ 
nization  in  the  nation.” 

When  next  summer  arrives, 
Olympics  coverage  will  obviously  put  a 
great  strain  on  the  Journal-Constitu¬ 
tion  staff.  Assistant  managing 
editor/features  Susan  Soper,  who  intro¬ 
duced  Oliver,  joked  about  a  “giant 
sucking  sound”  at  the  papers  as  people 
are  increasingly  pulled  away  from  regu¬ 
lar  duties  to  cover  the  1996  games. 

But  Oliver  said  the  Journal-Consti¬ 
tution  will  continue  to  write  about  oth¬ 
er  things  during  the  games. 

“We’re  not  going  to  shut  down  the 
regular  paper  for  a  month,”  he  com¬ 
mented.  “There’s  a  presidential  elec¬ 
tion  and  local  elections  next  year. 
There  will  probably  be  a  war  some¬ 
where.  And  people  will  probably  still 
be  talking  about  O.j.!” 
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Offering  Value: 
A  Priority  For 
APME  President 


by  Mark  Fitzgerald 

AS  ITS  NEW  president  sees  it,  Asso¬ 
ciated  Press  Managing  Editors  is  con¬ 
fronting  all  the  problems  that  beset  so¬ 
ciety  at  large:  uncertain  economic 
times,  slow  growth  in  workplace  diver¬ 
sity  and  a  need  for  more  education. 

“When  I  look  at  why  more  people 
don’t  read  newspapers  —  because  they 
don’t  see  the  value  in  it  —  my  job  as 
editor  is  to  offer  something  of  value  to 
them.  So  as  president  of  APME,  my 
job  is  to  offer  value  to  members,”  said 
Robert  G.  McGruder,  managing  editor 
of  the  Detroit  Free  Press. 

McGruder  takes  over  as  the  organi¬ 
zation  experienced  another  dip  in  con¬ 
vention  attendance  after  two  years  in 
which  it  had  been  rebuilding  from  the 
recession  of  the  late  1980s. 

“We  need  to  get  back  on  the  growth 
track,”  McGruder  said.  “Of  course  peo¬ 
ple  are  automatically  members.  What 
we  need  is  for  them  to  become  active 
members.  It  doesn’t  mean  they  all 
come  to  the  convention,  but  they  need 
to  be  a  strong  voice  in  the  organiza¬ 
tion.” 

McGruder’s  strategy  to  do  that  is 
one  APME  has  followed  since  its 
founding  in  1933. 

“We  want  to  get  back  to  what  has 
been  the  hallmark  of  APME  —  provid¬ 
ing  good  nuts-and-bolts  information,” 
McGruder  said. 

Especially  about  the  state  of  the 
newspaper  industry,  the  new  president 
added. 

“I  look  at  my  own  needs  as  an  editor 
and  I  think  they’re  similar  to  what  oth¬ 
er  editors  want  and  need,”  McGruder 
said.  “They  are  dealing  with  difficult 
economic  times  in  the  newsroom,  with 
a  lack  of  resources.  They  want  to  know 
what  are  the  economic  factors  affect¬ 
ing  us.  I  am  an  enthusiastic  supporter 
of  training  —  for  myself,  for  my  news¬ 


room  and  for  our  industry.” 

In  addition,  McGruder  wants  to  re¬ 
double  APME’s  efforts  in  its  primary 
mission:  monitoring  the  Associated 
Press. 

“Obviously,  .4P  does  a  wonderful 
job.  But  now  that  it  is  in  the  position 
of  being  the  wire  service  organization  .  .  . 
we  can  always  do  a  better  job  of  [moni¬ 
toring],”  McGruder  said. 

Another  important  goal  will  be  con¬ 
tinuing  APME’s  work  in  promoting 


“We’ve  got  to  convince  publishers  and 
editors  that  minority  [APME]  members 
need  to  come  to  the  conventions  for  the 
lessons  they  can  learn  .  .  .  and  for  the 
contacts  and  networking.” 

—  Robert  Q.  McQruder,  APME  presi¬ 
dent  and  managing  editor,  Detroit  Free 
Press 


newsroom  diversity. 

McGruder  is  APME’s  59th  president 
and  its  first  African-American  leader. 

“Frankly,  it’s  lonely  here.  I  have  to 
be  embarrassed  when  Jesse  Jackson 
looks  around  and  sees  so  few  minori¬ 
ties,”  said  McGruder,  speaking  shortly 


after  a  convention  and  luncheon  in 
which  Jackson  excoriated  how  the 
press  covers  African  Americans. 

“We’ve  got  to  convince  publishers 
and  editors  that  minority  [APME] 
members  need  to  come  to  the  conven¬ 
tions  for  the  lessons  they  can  learn  .  .  . 
and  for  the  contacts  and  networking,” 
he  said. 

APME  worked  for  him,  McGruder 
says.  “I  think  a  lot  of  what  I  know  and 
gained  as  an  editor,  I  know  from  the 
smarter,  more  experienced  editors  I 
met  at  APME,”  he  said. 

Right  now,  McGruder  is  facing  the 
most  difficult  managing  challenge  of 
his  career  —  managing  editor  at  the 
Free  Press,  where  a  strike  against  the 
paper  and  its  joint  operating  agency 
partner,  the  Detroit  Nevus,  turned  106 
days  old  the  day  McGruder  was  sworn 
in  as  APME  president. 

During  the  strike,  about  half  of  the 
newsroom  employees  have  crossed 
picket  lines  in  the  face  of  insults  from 
journalists  who  are  staying  out  with 
the  Detroit  Newspaper  Guild.  The 
Free  Press  has  also  hired  new  reporters 
and  copy  editors  it  regards  as  perma¬ 
nent  replacements. 

“The  challenge  is  how  do  we  pull  all 
these  people  together?  We  have  people 
who  have  returned  to  work,  new  hires 
who  are  some  excellent  hires,  and 
someday,  I  hope,  we’ll  have  the  strikers 
back  if  positions  can  be  found  for 
them,”  McGruder  said. 

“It’s  tough  for  me,”  he  added,  “I  was 
a  Guild  activist  when  I  was  a  reporter. 
I  went  on  strike.  And  being  on  the 
other  side  of  the  table  is  strange;  it’s 
not  easy.” 

McGruder  began  his  journalism  ca¬ 
reer  in  1963  as  a  reporter  at  the  old 
Dayton  (Ohio)  Journal  Herald. 

Within  a  year,  he  joined  the  Cleve¬ 
land  Plain  Dealer,  where  he  remained 
until  1986. 
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Moody’s  rates 
Gannett,  Knight-Ridder 

MOODY’S  INVESTORS  SERVICE  has  downgraded  its  rat¬ 
ings  of  Gannett  Co.  Inc.  and  assigned  a  favorable  rating  to 
Knight 'Ridder  Inc.’s  recent  issue  of  senior  notes. 

Arlington,  Va.-based  Gannett’s  senior  unsecured  notes, 
shelf  registrations  and  counterparty  ratings  all  were  lowered. 
Moody’s  said  the  downgrades  reflected  the  expectation  that 
Gannett’s  acquisition  of  Multimedia  Inc.  will  significantly 
raise  Gannett’s  debt  and  leverage  levels  and  boost  future  cap¬ 
ital  requirements. 

Gannett  agreed,  earlier  this  year,  to  buy  Multimedia  of 
Greenville,  S.C.,  for  more  than  $1.7  billion  in  cash,  and  to  as¬ 
sume  Multimedia’s  debt.  The  total  cost  of  the  transaction  was 
put  at  about  $2.4  billion. 

Moody’s  said  Gannett  would  also  likely  benefit  from  a 
number  of  factors,  including  expected  higher  cash  flow  due 
to  Multimedia’s  cable  operations.  Gannett,  publisher  of  USA 
Today,  also  was  expected  to  reduce  its  debt. 

Moody’s  assigned  an  A1  rating  to  Knight-Ridder’s  $140 
million  issue  of  senior  notes,  due  2005,  because  of  the  Miami 
company’s  “strong  newspaper  franchises  and  cash  flow-gener¬ 
ating  ability.” 

Moody’s  looks  for  the  Miami  Herald  parent  to  use  its  free 
cash  flow,  as  well  as  proceeds  from  the  sale  of  any  assets,  to 
reduce  its  debt,  following  the  completion  of  the  $360  million, 
debt-financed  acquisition  of  Lesher  Communications  Inc.  of 
Walnut  Creek,  Calif. 

But  if  the  company  continues  to  make  acquisitions  of  mod¬ 
erate  size,  or  to  repurchase  its  stock,  there  will  be  negative 
pressure  on  long-term  debt  ratings,  Moody’s  said. 

Last  August,  Knight-Ridder  announced  the  Lesher  deal. 
Lesher  owns  four  dailies  and  some  weeklies  in  Northern  Cal¬ 
ifornia. 

Navy  won’t  disclose 
defendants’  names 

THE  U.S.  NAVY  has  refused  a  request  by  the  Dayton  Daily 
News  for  the  names  of  Marines  and  sailors  prosecuted  and 
convicted  in  public  military  courts. 

To  disclose  the  names,  the  Navy  explained  to  the  paper, 
would  “constitute  a  clearly  unwarranted  invasion  of  personal 
privacy.” 

According  to  a  letter  signed  by  Capt.  John  K.  Henebery,  a 
deputy  assistant  judge  advocate  general  for  the  Secretary  of 
the  Navy,  “The  individual  participants  .  .  .  retain  a  privacy  in¬ 
terest,  which  must  be  balanced  against  any  public  interest.” 

The  News  said  the  Navy  letter  was  in  response  to  its  re¬ 
quest  for  records  of  courts-martial  of  service  members  ac¬ 
cused  of  sexual  assaults. 

The  paper  sought  the  records  as  part  of  an  examination  of 
sexual  assaults  in  the  military.  It  found  that  hundreds  of  peo¬ 
ple  accused  of  rape,  child  molestation  and  other  sexual  as¬ 
saults  were  allowed  to  resign  and  avoid  trial,  or  were  sent  to 
misdemeanor  courts  or  to  administrative  proceedings  offer¬ 
ing  no  possibility  of  prison. 

The  News  sued  the  Navy  and  the  Army  in  federal  court  in 
August.  The  case  is  pending. 

Besides  the  names  of  defendants,  the  Navy  also  refused  to 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock  11/15/95 

11/8/95  11/15/94 

A.H.  BeloCorp.  (NY)* 

35.00 

35.625 

27.313 

American  Media  Inc.  (NY)  ** 

4.75 

4.875 

8.375 

American  Publishing  Co.  (NDQ) 

11.00 

11.50 

12.625 

Capital  Cities/ABC  Inc.  (NY) 

118.50 

119.50 

83.25 

Central  Newspapers  Inc.  (NY) 

31.25 

31.125 

27.50 

Dow  Jones  &  Co.  Inc.  (NY) 

36.25 

36.125 

30.00 

Gannett  Co.  Inc.  (NY) 

55.875 

55.25 

48.75 

Gray  Communications  Sys.  (NY)  ***19.625 

19.25 

10.50 

Harte-Hanks  Comm.  (NY) 

32.25 

31.25 

19.25 

Knight-Ridder  Inc.  (NY) 

60.50 

59.875 

49.50 

Lee  Enterprises  Inc.  (NY) 

39.375 

39.875 

33.75 

McClatchy  Newspapers  Inc.  (NY) 

20.00 

20.00 

22.875 

Media  General  Inc.  (AM) 

31.125 

30.875 

27.75 

Multimedia  Inc.  (NDQ) 

44.50 

44.625 

29.125 

New  York  Times  Co.  (AM) 

29.875 

29.625 

24.125 

Pulitzer  Publishing  Co.  (NY)  * 

46.00 

45.125 

28.218 

E.W.  Scripps  Co.  (NY) 

37.50 

38.625 

29.50 

Times  Mirror  Co.  (NY)  ** 

28.625 

28.50 

21.75 

Tribune  Co.  (NY) 

64.00 

63.375 

52.00 

Washington  Post  Co.  (NY) 

294.25 

292.25 

247.00 

•Adjusted  for  2  for  1  stock  split  as  of  6/14/95 

••Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

•••Adjusted  for  3  for  2  stock  split  as  of  10/3//95 
♦Adjusted  for  25%  stock  split  as  of  1/25/95 
♦  ♦Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

11/15/95 

11/8/95  11/15/94 

Hollinger  Inc.  (a) 

10.375 

10.50 

12.875 

News  Corp.  Ltd  (c)  (d) 

19.00 

19.625 

15.583 

Pearson  Ltd.  (b) 

6.38 

6.27 

6.15 

Quebecor  Inc.  Class  A  (a) 

20.875 

20.50 

16.50 

Reuters  Holdings,  ADR  (c) 

55.375 

54.375 

45.625 

Southam  Inc.  (a) 

13.25 

13.75 

14.75 

Thomson  Corp.  (a) 

18.625 

18.625 

16.125 

Toronto  Sun  Publishing  Corp.  (a) 

10.875 

11.50 

14.00 

Torstar  Corp.  (a) 

22.50 

22.375 

22.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  18,  1994 

Prepared  for  E&P  by  Schroder  Wenheim  Sr  Co.  Inc. 


release  the  names  of  witnesses,  ages  of  victims  and  defen¬ 
dants,  and  testimony  given  in  open  court.  In  some  cases,  the 
Navy  declined  to  say  what  charges  were  filed. 

The  Army  released  almost  all  information  from  courts- 
martial  files,  including  names,  but  refused  to  release  a  com¬ 
puter  database  of  cases. 

The  Navy  acknowledged  that  courts-martial  were  public 
proceedings,  but  argued  that  the  public  should  not  see  all  the 
records. 

The  newspaper  study  also  found  that  the  names  of  hun¬ 
dreds  of  defendants,  some  convicted,  were  not  sent  to  the 
FBI.  Civilian  law  officers  depend  upon  FBI  records  to  identi¬ 
fy  repeat  offenders  and  screen  people  wanting  jobs  involving 
children.  —  AP 
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Rating  Of 
Reporters 
Draws  Rebuke 

Dept,  of  Energy  Secretary  contends  her  authorization  to  analyze 
media  coverage  was  not  intended  to  create  media  enemies  list 


DEPARTMENT  OF  ENERGY  Secre¬ 
tary  Hazel  O’Leary  was  harshly  re¬ 
buked  after  the  Wall  Street  Journal  re¬ 
vealed  she  had  authorized  an  analysis 
of  DoE  media  coverage  that  included 
the  rating  of  reporters. 

Although  the  analysis  by  Washing- 
ton-based  Carma  International  ranked 
reporters  on  the  basis  of  how  favorable 
their  coverage  of  Energy  was,  O’Leary 
said  that  was  not  what  she  intended. 

DoE,  she  said  in  a  released  state¬ 
ment,  “did  not  use  taxpayer  dollars  to 
create  or  develop  a  list  of  media  ‘ene¬ 
mies.’  The  Department  did  not  pro¬ 
duce  a  list  of  favored  reporters.  It  did 
not  determine  that  some  reporters 
should  be  denied  access  or  not  provid¬ 
ed  full  information.  It  did  not  request 
any  investigation  of  reporters.  It  did 
not  contract  with  a  company  that  per¬ 
forms  investigations  of  any  sort. 

“In  addition,”  she  added,  “we  did 
not  find  the  information  to  he  very 
useful.” 

Carma  International  is  one  of  a 
number  of  firms  that  conducts  content 
analysis  of  media  coverage.  For  its  DoE 
work,  Carma  was  paid  $46,500  which, 
at  the  direction  of  the  White  House, 
will  be  paid  directly  from  O’Leary’s  of¬ 
fice  budget. 

Conducting  this  type  of  analysis  in- 
house  would  have  cost  approximately 
$170,000,  she  said. 

O’Leary  maintained  that  the  report 
was  intended  to  show  DoE  public  af¬ 
fairs  staffers  how  effective  they  were  at 
getting  their  message  to  the  press,  and 
where  they  needed  improvement. 

“The  objective,”  she  said,  “was  to 
improve  the  quality  of  information 
available  to  all  requesters.  To  our  re¬ 
gret,  the  type  of  analysis  Carma  pro- 


“The  Department  did  not  produce  a 
list  of  favored  reporters.  It  did  not 
determine  that  some  reporters  should 
be  denied  access  or  not  provided  full 
information.  It  did  not  request  any 
investigation  of  reporters.” 

—  Hazel  O’Leary,  U.S.  Department 
of  Energy  Secretary 


vided  was  not  what  1  had  anticipated 
in  requesting  that  the  Office  of  Public 
Affairs  track  performance.  1  had  no  in¬ 
terest  in  ratings  of  individual  reporters’ 
coverage.” 

Lauded  for  her  efforts  to  release  pre¬ 
viously  classified  information  about  ra¬ 
diation  experiments  conducted  on  hu¬ 
mans  years  ago,  O’Leary  was  criticized 
on  many  fronts  for  this  report. 


White  House  Chief  of  Staff  Leon 
Panetta  upbraided  O’Leary  for  ut^'ng 
“poor  judgment,”  and  White  House 
spokesman  Mike  McCurry  told  re¬ 
porters  that  such  “rating  and  scoring  of 
individual  news  organizations  is  an  un¬ 
acceptable  practice.” 

The  seven  reports,  which  covered 
the  period  of  January  to  August  1995, 
also  rated  DoE  attention  from  Con¬ 
gress  and  sources  other  than  the  news 
media. 

Rated  last  in  the  July  report  was  As¬ 
sociated  Press  reporter  H.  Josef  Hebert, 
who  told  the  wire  service,  “As  far  as 
I’m  concerned,  if  you  have  too  good  a 
rating,  you  aren’t  doing  your  job.” 

In  fact,  many  of  the  highest  rankings 
were  for  DoE  officials,  and  some  of  the 
lowest  were  for  Congressional  critics  of 
the  department. 

O’Leary  was  slated  to  appear  before 
the  House  Commerce  Committee’s 
Oversight  and  Investigations  Subcom¬ 
mittee  on  Nov.  17  to  discuss  the  report 
further.  —  Debra  Gersh  Hernandez 

Bloomberg  to 
carry  news  from 
German  agency 

BLOOMBERG  FINANCIAL  Markets 
and  Deutsche  Presse-Agentur  (DPA), 
the  German  news  agency,  have  an¬ 
nounced  that  DPA’s  English  news  ser¬ 
vice  will  be  available  over  the 
Bloomberg  financial  information  ser¬ 
vice. 

The  addition  of  the  news  service 
gives  Bloomberg  in-depth  coverage  of 
news  in  Germany  and  on  the  European 
continent. 
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Reflections 

OfA 

Gay  Journalist 


by  Debra  Qersh  Hernandez 

THE  FIVE-YEAR  anniversary  of  the 
National  Lesbian  and  Gay  Journalists 
Association  made  Vicki  Torres  think  of 
the  three  “R’s.” 

But  the  Los  Angeles  Times  business 
writer  was  not  contemplating  readin’, 
’riting  and  ’rithmetic,  but  rather  re¬ 
membrance,  reassessment  and  renewal. 

Torres,  one  of  the  keynote  speakers 
at  the  NLGJA  conference  in  Washing¬ 
ton,  remembered  the  people  who  used 
to  secretly  meet  for  brunch,  a  group 


that  was  to  became  the  Southern  Cal¬ 
ifornia  chapter  of  NLGJA. 

“It  was  a  brave  step  forward  in  1990 
for  the  gay  men  at  the  Los  Angeles 
Times  to  actually  meet  for  the  first  time 
and  to  build  a  movement,”  she  said. 
Their  first  meeting  as  an  NLGJA  chap¬ 
ter  drew  between  80  and  90  people. 

“We  were  astonished  at  how  much 
of  a  need  we  seemed  to  be  fulfilling, 
and  how  much  of  a  need  there  was,” 
Torres  recalled,  adding  that  it  did  not 
take  long  before  members  were  march¬ 
ing  in  gay  pride  parades  and  holding 


fund-raisers. 

“When  1  remember  the  NLGJA,  I 
recall  and  recollect  that  all  of  this  oc¬ 
curred  at  the  same  time  that,  nation¬ 
wide,  huge  advances  were  being  made 
in  the  cause  of  gays  and  lesbians,”  she 
said,  citing  political,  social  and  legal 
gains. 

Even  with  those  “great  strides,”  at 
this  time  of  reassessment,  Torres  also 
took  note  of  some  setbacks,  such  as  the 
conservative  majority  in  Congress, 


(See  Reflections  on  page  45) 


Help  'feur  Readers  Say  No  to 


Frozen  Pipes. 

Why?  Because  frozen  pipes  can 
cause  a  flood  inside  homes, 
ruining  furniture,  appliances, 
flooring,  walls  and  even 
keepsakes. 

On  average,  a  quarter  million 
!  homes  are  affected  annually,  and  a 
cold  weather  outbreak  can  cause  a  real  disaster ...  big 
numbers  of  victims,  big  headaches  and  big  costs. 

But,  unlike  a  tornado  or  hurricane,  this  disaster  is 
avoidable. 

Your  paper  can  help  by  telling  readers  how  to  keep 
pipes  from  freezing.  We  can  help  by  sending  you  free, 
non-commercial  brochures  to  offer  and  by  putting  you  in 
touch  with  experts  you  can  interview. 

Contact  us  with  this  form: 


Sate  Farm  Hre  and  Casuahy  Company  Home  Office:  Bloomington.  lIKnois 


Please  send  me  the  following  NO  FROZEN  PIPES 
information: 

_  Press  release/general  information. 

_  NO  FROZEN  PIPES  brochures.  (Y ou  may  want  to 

offer  these  to  your  readers.  We’ll  provide  any  number 
of  brochures  you  request  at  no  cost,  or  you  may  ask 
readers  to  write  to  us  directly.) 

_  Number  of  brochures  needed. 

_  Information  about  potential  interview  subjects. 

Name _ 

Title _ 

Newspaper _ 

Address 


City 


State 


ZIP 


Mail  to:  No  Frozen  Pipes 

Public  Affairs  Department 
State  Farm  Insurance 
One  State  Farm  Plaza 
Bloomington,  IL  61710-0001 

Or  fax:  (309)766-2670 

For  additional  information,  call:  (309)  766-2625 


6) 

No  Frozen  Pipes. 
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Newspeople  in  the  News 


Cornhilcd  b\  Icai  h.  Aiidcrsoii 


InirtU’y  Cfrccii 


Miclmcl  l-nnu 


Snrtiinu’  .Sonoiu’UH 


Robert  C.  Pollack,  editor  at  the 
Bristol  (Conn.)  Press,  has  been  pro¬ 
moted  to  executive  editor  of  the  New 
Britain,  Conn.,  Herald. 

Roborl  C.  Brown,  editorial  page 
editor  and  business  editor  in  Bristol, 
was  named  editor  of  the  Press. 

Susonno  Slmonoau,  city  editor 
in  Bristol,  was  named  editor  of  the 
Middletou/n  (Conn.)  Press.  All  three 
papers  are  owned  by  Journal  Register 
Co.,  Trenton,  N.J. 

Cborlos  DoLoFuonto,  deputy  metro 
editor  at  the  New  York  Daily  News, 
has  been  named  editor  of  the  Troy, 

N. Y.,  Record. 

O.  Woodson  Howo,  editor  at  the 
Omaha  World'Herald,  has  added  the 
additional  responsibilities  of  senior 
vice  president  for  news  at  Omaha 
World-Herald  Co. 

Mlchnol  PInnoy,  executive  editor, 
will  assume  responsibilities  for  the 
news  operation  of  the  World-Herald. 


Bnrtloy  C.  Groon,  37,  advertising  di¬ 
rector  at  the  San  Francisco  Newspaper 
Agency,  has  been  elected  president  of 
the  California  Newspaper  Advertising 
Executives  Association. 

ShorrI  Brown,  promotions  manager 
in  the  marketing  and  research  division 
of  the  Macon  (Ga.)  Telegraph,  has 
been  promoted  to  key  accounts  adver¬ 
tising  sales  manager. 

Jonnifor  Chapman,  promotions 
assistant  in  the  marketing  division  of 
the  Telegraph,  was  named  promotions 
manager  in  the  marketing  division. 

Motchaol  Piolds,  classified  coor¬ 
dinator,  was  appointed  classified  tele¬ 
marketing  supervisor  in  the  advertising 
division. 

Dan  C.  Savago,  executive  vice  presi¬ 
dent  and  general  manager  at  the 
Austin  American-Statesman,  has  been 
named  president  of  the  Waco  (Texas) 
Tribune-Herald. 

In  addition,  he  will  assume  the  posi- 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
thet  daily  newspapers  or 
non-daily  newspaper 
groups. 


123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


Owen  Van  Essen 


Lee  Dirks 


tion  of  publisher  when  Raymond  R. 
Proddy  retires  in  June  1996. 

Richard  A.  Charlos,  circulation  di¬ 
rector  at  the  Chico  (Calif.)  Enterprise- 
Record,  has  been  appointed  circulation 
manager  at  the  Paso  Robles,  Calif., 
Daily  Press. 

Charles  C.  Cochrane  Jr.,  49,  pub¬ 
lisher  at  the  Walla  Walla  (Wash.) 
Union-Bulletin,  has  been  promoted  to 
publisher  of  the  Yakima  (Wash.)  Her¬ 
ald-Republic,  effective  April  1,  1996. 

He  succeeds  Jim  Barnhill,  who  is 
retiring. 

Lori  Ellington,  advertising  director 
at  the  Odessa  (Texas)  American,  has 
been  named  advertising  and  sales  di¬ 
rector  at  the  Wichita  Falls  (Texas) 
Times  Record  News. 

David  Toillor,  advertising  director  of 
health  and  beauty  aids  at  Glamour 
magazine,  has  been  named  national 
sales  manager  at  the  National  Enquirer 
and  Star  Magazine,  both  headquar¬ 
tered  in  New  York. 

Richard  Klooman,  director  of  the 
Freedom  to  Read  Committee  of  the 
Association  of  American  Publishers, 
was  elected  secretary/treasurer  of  the 
First  Amendment  Congress  at  its  re¬ 
cent  fall  meeting  in  Fairfax,  Va. 

The  other  officers  who  were  reelect¬ 
ed  include  Joan  Otto,  reader  repre¬ 
sentative  of  the  Rocky  Mountain  News 
—  president;  and  Louis  Inglohort, 
professor  emeritus  of  journalism  at  Ball 
State  University  and  an  emeritus  board 
member  of  the  Student  Press  Law 
Center  —  vice  president. 
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New  Spanish-language 
newspaper  to  appeal 

to  middle-class  women 

Joint  venture  between  La  Opinion 
and  the  Los  Angeles  Times 


by  M.L.  Stein 

A  NEW  SPANISH'language  newspa¬ 
per  with  a  special  appeal  to  middle- 
class  women  was  launched  recently  by 
the  Los  Angeles  Times  and  La  Opinion. 

The  free  weekly  tabloid,  La  Opinion 
para  ti  (for  you)  had  an  initial  distribu¬ 
tion  of  200,000  to  a  targeted  audience 
in  Los  Angeles  and  Orange  counties. 

La  Opinion,  the  venerable  Spanish- 
language  daily  in  Los  Angeles,  will 
handle  the  editorial  and  production 
ends  of  para  ti  while  the  Times  takes 
over  circulation.  The  sales  staffs  of 
both  papers  will  have  responsibility  for 


advertising.  The  Times  owns  49%  of 
La  Opinion. 

Para  ti  replaces  the  Times'  Nuestro 
Tiempo,  which  was  folded  a  few  weeks 
ago  as  part  of  a  Times  Mirror  Compa¬ 
ny  cost-cutting  program. 

The  new  paper’s  editor,  Maria  Luisa 
Arredondo  said  it  will  differ  from  Nue¬ 
stro  Tiempo  in  that  it  will  focus  on  the 
more  affluent  Latino  households  — 
those  with  an  income  of  $25,000  or 
more. 

Para  ti,  she  added,  will  be  more  fe¬ 
male-oriented  than  Nuestro  Tiempo, 
devoting  much  of  its  content  to  par¬ 
enting,  finance  and  careers,  health, 
food,  beauty,  entertainment  and  social 
and  community  services. 

The  tabloid’s  first  advertisers  included 
Sears,  Bullocks  and  Robinson’s-May. 
The  latter  two  are  leading  department 


store  chains  in  Southern  California. 

“The  Times  is  excited  about  partner¬ 
ing  with  La  Opinion  on  this  venture,” 
said  Times  publisher  Richard  T. 
Schlosberg  III. 

“By  collaborating  this  way,  we  are 
expanding  the  service  we  each  provide 
to  the  important  Southern  California 
Latino  market,  which  is  the  nation’s 
largest.  We  are  also  giving  advertisers 
an  option  that  offers  unparalleled  im¬ 
pact  in  the  region.” 

La  Opinion  president  and  publisher 
Jose  Lozano  said,  “We  feel  very  good 
about  this  venture.  La  Opinion  para  ti 
gives  us  the  opportunity  to  inform  and 


engage  a  different  segment  of  Southern 
California’s  Spanish-dominant  Latino 
market  with  a  quality  editorial  prod¬ 
uct.” 

The  stand-alone  paper,  Lozano  con¬ 
tinued,  fills  a  need  in  the  Latino  com¬ 
munity  for  broader  family-oriented  and 
lifestyle  issues  relevant  to  its  reader- 
ship. 

The  Times  and  La  Opinion  also  have 
formed  a  marketing  alliance  that  en¬ 
ables  classified  and  display  advertisers 
to  buy  space  in  any  or  all  three  papers. 
The  combined  publications,  it  was  re¬ 
ported,  reach  an  estimated  1.4  million, 
or  3.8%,  of  adult  Latinos,  in  the  Los 
Angeles  Designated  Marketing  Area, 
which  includes  Los  Angeles,  Orange, 
San  Bernardino,  Ventura  and  Inyo 
counties  and  portions  of  Riverside  and 
Kern  counties. 


Editor  authors 
report  for 
Freedom  Forum 

MARK  TRAHANT,  EXECUTIVE 
news  editor  of  the  Salt  Lake  Tribune,  is 
the  author  of  a  new  Freedom  Forum  re¬ 
port,  “Pictures  of  Our  Nobler  Selves:  A 
History  of  Native  American  Contribu¬ 
tions  to  the  News  Media.” 

The  45 -page  booklet  traces  the  histo¬ 
ry  of  Native  Americans  in  journalism 
from  Elias  Boudinot,  who  in  1827, 
founded  the  Cherokee  Phoenix  newspa¬ 
per,  to  Hattie  Kauffman,  an  ABC  News 
reporter  who,  in  1989,  was  the  first 
American  Indian  to  report  a  news  story 
on  national  television. 

Trahant,  38,  a  Shoshone-Bannock 
Indian,  wrote  the  report  while  he  was  a 
Visiting  Professional  Scholar  at  the 
Freedom  Forum’s  First  Amendment 
Center  at  Vanderbilt  University.  He  is  a 
former  reporter  for  the  Ari^iona  Repub¬ 
lic,  where  he  won  the  George  Polk 
Award  for  National  Reporting,  and  was 
the  editor  of  a  Native-American  news¬ 
paper,  Navajo  Times  Today. 
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Survey  profiles 
readers  of 
African-American 
newspapers 


by  Laura  Reina 

AS  A  MEANS  to  gain  more  informa¬ 
tion  about  the  readers  of  African- 
American  newspapers,  Amalgamated 
Publishers,  Inc.  commissioned  TMN 
Research  (a  service  of  Target  Market 
News,  Inc.)  to  conduct  a  subscriber 
readership  survey. 

Findings  show  that  readers  of  black 
newspapers  exhibit  signs  of  “traditional 
American  values,”  and  have  “career  at¬ 
tainments  [which]  point  to  a  belief  in 
the  work  ethic.”  They’re  thrifty,  and  a 
high  percentage  are  homeowners. 

These  readers  are  socially  and  politi¬ 
cally  active,  use  black  newspapers  as  a 


primary  source  of  information,  spend 
30  minutes  or  more  a  week  reading 
black  newspapers,  and  are  mostly  in¬ 
terested  in  national  and  local  news  sto¬ 
ries. 

The  survey  shows  the  majority  of 
black  newspaper  readers  are  married 
and  from  stable  homes.  Nearly  half  are 
from  households  which  earn  over 
$50,000  or  more  annually,  are  involved 
in  managing  their  finances,  and  a  ma¬ 
jority  are  employed  as  professionals. 

Readers  feel  that  68%  of  advertisers 
who  advertise  in  black  newspapers  are 
sensitive  to  African  Americans.  Sixty- 
one  percent  feel  advertisers  really  want 
their  business,  and  68%  say  advertising 


influences  their  purchases.  Nineteen 
percent  say  they  would  purchase  a 
product  as  a  direct  result  of  advertising. 

As  for  the  reading  habits  of  those 
who  subscribe  to  black  newspapers, 
87%  have  read  black  newspapers  for 
five  years  or  more,  and  49%  spend  30- 
60  minutes  a  week  reading  black  news¬ 
papers.  Eighty-three  percent  read  for 
local  news,  80%  for  special  features, 
66%  for  national  news,  44%  for  sports, 
and  42%  for  international  news. 

Other  highlights  of  the  survey  show 
that  readers  of  black  newspapers  spend 
$2.3  billion  a  year  on  buying  or  leasing 
vehicles,  and  they  spend  $1.8  billion 
on  auto  repairs  and  services. 


These  readers  spend  $1  billion  an¬ 
nually  on  modes  of  transportation  such 
as  airlines,  trains  and  buses,  and  $2.6 
billion  on  travel.  The  survey  states 
they  travel  a  lot  because  66%  graduat¬ 
ed  from  college,  56%  are  business  own¬ 
ers,  managers  or  professionals,  and 
45%  have  annual  household  incomes 
of  $50,000-plus. 

Six  out  of  10  black  travelers  read 
black  newspapers.  Readers  spend  $741 
million  a  year  on  air  travel,  $127  mil¬ 
lion  on  car  rentals  (six  out  of  10  car 
renters  read  black  newspapers),  and 
$408  million  on  lodging. 

Six  out  of  10  black  consumers  fre¬ 
quenting  restaurants  read  black  news¬ 


papers,  and  they  spend  $5.5  billion  a 
year  at  restaurants.  These  readers 
spend  $1.9  billion  a  year  on  consumer 
electronics,  and  they  invest  $23  billion 
annually. 

N.J.  papers 

distribute 
tourism  guide 

AS  A  MEANS  to  reach  the  38%  of 
New  jersey  residents  who  vacation  in 
their  home  state,  the  New  jersey  Divi¬ 
sion  of  Travel  and  Tourism,  in  coopera¬ 
tion  with  the  New  jersey  Press  Associa¬ 
tion,  is  distributing  the  New  Jersey  Fun 
Guide  twice  a  year. 

The  Spring/Summer  and  Fall/Winter 
issues  of  the  Fun  Guide  are  inserted 
and  distributed  by  all  21  of  the  state’s 
dailies  and  125  of  its  weeklies.  Total  cir¬ 
culation  is  3,183,436.  Printing  is  done  on 
a  bid-basis,  and  in  the  last  two  years  it 
has  been  the  responsibility  of  the 
Record  of  Bergen  County. 

Along  with  offering  information 
about  New  jersey’s  seasonal  events  and 
attractions,  the  Fun  Guide  enables  ad¬ 
vertisers  to  target  consumers  through¬ 
out  the  state  in  an  affordable  way,  ex¬ 
plained  George  White,  director  of  ad¬ 
vertising  for  the  New  jersey  Press 
Association. 

The  Division  of  Travel  and  Tourism 
contributes  25%  of  the  project’s  total 
cost,  which  reduces  advertising  rates  by 
25%.  The  rate  for  an  advertiser  is  $249 
per  column-inch. 

The  New  jersey  Press  Association  co¬ 
ordinates  the  advertising  sales  and  of¬ 
fers  the  advertiser  a  one-order,  bne-ad, 
one-bill  placement  for  an  ad  which  ap¬ 
pears  statewide.  Advertisers  can  place 
ads  through  their  regional  daily  or 
weekly  newspaper. 

White  explained  it  as  a  sort  of  pri¬ 
vate/public  partnership: 

“We’re  working  together  with  the 
state  to  produce  a  top-notch  piece.  It 
gives  advertisers  in  New  jersey  an  af¬ 
fordable  way  to  get  their  message  out 
statewide.” 

The  New  jersey  Press  Association 
collects  ad  revenues,  as  well  as  the  cor¬ 
porate  sponsorship  fee  from  the  state, 
and  pays  out  such  fees  as  printing  and 
trucking.  Newspapers  get  an  inserting 
fee,  as  well  as  sales  commissions. 


Sixty-one  percent  feel  advertisers  really  want  their 
business,  and  68%  say  advertising  influences  their 
purchases. 
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Thomson  papers 
testing  new 
kids  magazine 

CURIOCITY,  A  NEW  monthly  publi¬ 
cation  for  children  between  the  ages  of 
six  to  14,  is  being  test-marketed  in  Wis¬ 
consin. 

The  magazine  is  a  product  of  Thom¬ 
son  Newspapers,  Inc.,  and  its  test  mar¬ 
ket  is  with  the  Thomson-owned  Great 
Lakes  News  Group,  which  includes  sev¬ 
en  newspapers.  The  test-market  roll-out 
started  in  October. 

Jenn  Champion,  product  manager  for 
curiocity,  said  development  began  about 
a  year  and  a  half  ago. 

“We  saw  there  was  a  huge  boom  of 
children’s  magazines  packed  with  adver¬ 
tising,  but  we  didn’t  see  newspapers  go¬ 
ing  the  same  way,”  she  said.  Newspapers 
are  now  distributing  children’s  publica¬ 
tions,  but  not  specifically  for  this 
younger  age  group,  she  added. 

Also,  children  in  this  age  group 
spend  an  average  of  $10  a  week,  which 
makes  curiocity  a  wonderful  advertising 
vehicle,  said  Champion. 

Curiocity  is  not  meant  to  be  a  total- 
market  coverage  product.  Instead,  the 
12-page  tabloid  can  be  distributed  in  a 
variety  of  ways.  It  can  be  inserted  in  the 
newspaper,  bulk  or  target  distributed,  or 
sold  individually.  The  Great  Lakes 
News  Group  is  selling  subscriptions  for 
$12.95  a  year,  and  they’re  doing  well, 
said  Champion. 

In  1996,  curiocity  will  only  be  avail¬ 
able  in  select  markets  around  the  coun¬ 
try.  “We  want  to  go  slowly  because  we 
want  to  learn  how  to  distribute  this 
product,  what  kind  of  advertisers  to  ap¬ 
proach,  and  as  much  as  possible  to  give 
our  clients  the  best  product  possible. 
We  don’t  want  to  have  to  play  catch-up; 
we  want  to  do  it  right,”  explained 
Champion. 

The  12  pages  of  editorial  will  arrive 
at  newspapers,  on  a  disk  each  month. 
Printing  will  be  done  by  the  individual 
newspapers. 

Controversial 
Louisiana  ad 
bill  becomes  law 

A  LOUISIANA  LEGISLATURE  has 
approved  a  bill  that  requires  sex  offend¬ 
ers  to  publish  their  photographs,  along 
with  an  ad  which  reports  their  where¬ 


abouts,  twice  within  30  days. 

House  Bill  1474,  which  was  passed 
this  past  session,  states  all  sex  offenders 
must  publish  notice  —  yet  only  those 
whose  victims  are  under  the  age  of  18 
must  run  a  photograph.  The  ad  must 
appear  in  the  legal  journal  of  the  sex  of¬ 
fender’s  resident  parish. 

According  to  the  SNPA  Bulletin,  the 
Louisiana  Press  Association  has  report¬ 
ed  that  some  newspapers  are  not  com¬ 
fortable  with  visits  from  convicted  sex 
offenders.  But  because  many  parole  of¬ 
ficers  “are  disinclined  to  handle  money 
orders  or  checks,”  visits  to  local  news¬ 
papers  are  necessary. 

Johnny  Koch,  a  governmental  ser¬ 
vices  representative,  and  the  Louisiana 
Press  Association,  have  met  with  the 
State  Department  of  Probation  and  Pa¬ 
role  regarding  the  new  law. 

From  these  meetings,  they’ve  agreed 
on  developing  a  form  which  “contains 
the  exact  verbiage  of  the  advertise¬ 
ment,”  including  whether  or  not  a  pic¬ 
ture  is  required. 

They  decided  affidavits  from  the 
newspapers  to  the  parole  officers  are 
not  required  —  the  sex  offenders  must 
provide  tearsheets  to  their  parole  offi¬ 
cers. 

Also,  newspapers  may  designate  spe¬ 
cific  times  to  accept  these  ads,  and  the 
LPA  is  encouraging  newspapers  to 
adopt  standard  rates  for  these  ads. 

Currently,  it’s  the  responsibility  of 
designated  parole  offices  to  handle 
these  cases,  and  probation  officers  must 
keep  up  with  ad  prices.  When  visiting 
newspapers,  an  offender  is  supposed  to 
come  prepared  with  his  ad,  photo,  ID, 
and  money. 

A  number  of  Louisiana  newspaper  ad 
directors  were  asked  to  comment  on  the 
implementation  of  this  law  and  its  af¬ 


fect  on  their  newspapers.  Most  agreed 
it’s  still  too  early  to  tell. 

Second  London 
daily  sells  press 
run  to  advertiser 

LONDON’S  OXFORD  MAIL  recently 
became  the  second  British  newspaper 
to  sell  its  entire  production  run,  when  it 
allowed  Andrew  Lloyd  Webber’s  Really 
Useful  Group  to  buy  more  than  twice 
its  circulation  for  the  day  (100,000 
copies)  for  free  distribution. 

The  Mail,  according  to  an  article  in 
the  UK  Press  Gazette,  wouldn’t  have  al¬ 
lowed  the  Really  Useful  Group  to  buy 
its  run  for  the  day  if  the  London  Times 
hadn’t  let  Microsoft  do  the  same  this 
past  summer,  setting  a  precedent. 

Ian  Goldsworthy,  marketing  director 
at  the  Mail,  said  the  Really  Useful 
Group  had  approached  his  paper  on 
another  occasion,  but  the  Mail  declined 
from  the  offer.  However,  after  the  Times 
sold  its  run  to  Microsoft,  the  Mail 
looked  at  it  as  a  go-ahead  to  do  it,  too. 

“Once  the  Microsoft  thing  hap¬ 
pened,  the  whole  thing  got  into  gear.  It 
was  a  very  good  deal.  The  price  was  not 
prohibitively  high  because  both  sides 
could  see  the  benefit,”  said  Goldswor¬ 
thy. 

The  Mail  was  wrapped  in  a  four- 
page,  color  “wrap-round,”  promoting 
the  production,  Joseph  and  the  Amazing 
Technicolor  Dreamcoat.  The  newspaper 
was  given  away  at  newsstands,  mainline 
stations,  and  shopping  malls.  The  free- 
distribution  Oxford  Star,  circulation 
90,187,  was  also  wrapped  with  this  pro¬ 
motion. 
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News  Tech 


Indianapolis 
papers  go 
and  stay 

Indianapolis  papers  move  to  suburbs  and 
remain  dovuntown;  how  a  new  plant 
was  chosen;  inserting  moved  first 


by  Ken  Harding 

NEWSPRINT  ROLLS  DROP  to  the 
basement  reel  room  from  a  bilge- 
loaded  truck.  Pallets  moved  up  a 
freight  elevator  to  the  third  level  for 
storage  and,  later,  to  the  second-floor 
packaging  center.  Newspaper  bundles 
slide  down  spiral  chutes  to  ground-lev¬ 
el  truck-loading  docks. 

With  preprint  business  growing,  you 
have  just  launched  a  highly-zoned 
Monday  product,  the  syndicated  US 
Express,  and  are  studying  the  best  way 
to  load  newspaper  bundles  onto  trucks 
to  service  a  new  system  of  distribution 
centers. 

Welcome  to  the  situation  Indi¬ 
anapolis  Newspapers  Inc.  (INI),  pub¬ 
lisher  of  Indiana’s  morning  Indianapo¬ 
lis  Star  and  afternoon  Indianapolis 
News,  faced  in  1993  when  it  commis¬ 


sioned  Blevins  Harding  Group  to  de¬ 
velop  a  master  plan  to  expand  packag¬ 
ing  at  its  downtown  facility. 

In  the  late  1980s,  INI  had  begun  re¬ 
placing  outdated  presses  with  Goss 
Headliner  offset  units,  installed  on  ex¬ 
isting  reelstands,  with  the  intent  of  re¬ 
taining  downtown  production  down¬ 
town  for  the  near  future. 

The  goal  of  the  master  plan  was  to 
optimize  the  utility  of  the  company’s 
city  block  of  property  downtown  and 
to  expand  postpress  operations  and 
improve  materials  handling.  The  block 
is  bisected  by  an  alley,  with  the  news¬ 
paper  building  on  one  side  and  parking 
on  the  other. 

Due  to  the  age  of  the  presses  and 
the  critical  need  to  expand  inserting 
capacity,  press  modifications  were  not 
included  in  the  plan,  except  for  im¬ 
provements  to  newsprint  receiving  and 


handling. 

The  final  master  plan  called  for  ex¬ 
panding  the  second-floor  packaging 
center  across  the  alley,  while  maintain¬ 
ing  truck  access  below. 

A  basement  warehouse  was  desig¬ 
nated  for  storage  of  free-standing  in¬ 
serts,  but  there  was  no  way  to  avoid 
moving  pallets  up  and  down  freight  el¬ 
evators.  Unit  loading,  in  the  form  of 
carts  or  pallets,  would  be  accomplished 
across  the  alley  from  the  existing  build¬ 
ing  at  the  dock  level. 

Planners  decided  that  projected 
needs  over  10  years  could  be  met  with 
the  planned  downtown  packaging  cen¬ 
ter  expansion,  which  called  for  over 
50,000  square  feet  of  new  space.  But  it 
became  apparent  that  it  would  not  be 
cheap,  and  even  the  multimillion-dol- 
lar  construction  plan  could  not  over¬ 
come  several  drawbacks: 

•  The  improvements  were  expected 
to  meet  needs  for  about  10  years,  but 
the  site  could  not  accommodate  fur¬ 
ther  expansion. 

•  Trucks  would  still  have  to  maneu¬ 
ver  through  the  tight  spaces  around 
the  plant. 

•  Even  after  consolidating  some 
floors,  there  was  no  way  to  avoid  mov¬ 
ing  materials  up  and  down  between 
levels. 

•  Conveyors  between  presses  and  in¬ 
serters  were  projected  to  cost  more 
than  $1  million  more  than  a  new,  sin¬ 
gle-level  facility. 

•  During  planning,  it  became  appar¬ 
ent  that  the  goals  of  expanded  color 
and  unmatched  sections,  or  running 
straight,  would  be  difficult,  if  not  im- 
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possible,  to  achieve  at  the  downtown 
site  because  of  constraints  on  press  ex¬ 
pansion. 

In  the  course  of  studies,  it  was  de¬ 
cided  that  to  meet  the  long-term 
needs,  the  “best”  downtown  option 
should  be  evaluated  against  a  satellite 
production  facility. 

The  ensuing  analysis  —  including  a 
comparison  of  capital  costs  in  relation 
to  benefits  —  determined  that  the 
highest  value  would  accrue  if  the  com¬ 
pany  abandoned  plans  to  expand 
downtown  and  moved  instead  toward 
constructing  a  brand  new  remote  facil¬ 
ity.  The  cost  of  a  new  plant,  equipped 
with  presses  moved  from  the  old  one, 
came  at  less  than  10%  over  the  down¬ 
town  upgrade.  And  operating  costs  of 
a  new  plant  were  estimated  to  be  sig¬ 
nificantly  lower,  thanks  to  improved 
product  flow  and  added  space  for  au¬ 
tomation. 

However,  the  immediate  need  re¬ 
mained:  to  increase  inserting  capabili¬ 
ty  on  Sunday  and  in  US  Express,  the 
new  TMC  product. 

Since  INI  had  not  anticipated  con¬ 
structing  an  entirely  new  production 
facility,  it  decided  to  seek  approval  for 
a  phased  project,  with  Phase  I  the  re¬ 
mote  packaging  and  distribution  cen¬ 
ter  and  Phase  II  the  expanded  press¬ 
room  and  newsprint  storage  area. 

In  December  1993,  the  boards  of 
both  INI  and  its  parent  company.  Cen¬ 
tral  Newspapers  Inc.,  approved  proper¬ 
ty  acquisition,  the  master  plan  for  an 
entire  new  satellite  production  facility 
and  construction  of  Phase  I. 

Blevins  Harding  Group,  a  local  team 
headed  by  Ratio  Architects  Inc.,  and 
the  contractor  Huber  Hunt  &  Nichols 
Inc.  began  design  work  for  the  remote 
site.  It  resulted  in  a  conceptual  design 
for  the  entire  facility  plus  detailed  en¬ 
gineering  and  construction  documents 
for  Phase  I  only. 

A  32-acre  site  was  purchased  north 
of  Indianapolis.  Construction  of  the 
165,000-square-foot  facility  began  in 
October  1994,  and  mailroom  equip¬ 
ment  was  installed  a  year  later:  a  new 
Sheridan  630  inserter  and  a  relocated 
Sheridan  2299.  With  the  help  of  an  au¬ 
tomatic  palletizer,  they  help  produce 
the  Star’s  Sunday  insert  package  as 
well  as  US  Express.  Projections  call  for 
the  remote  plant  to  package  approxi¬ 
mately  360  million  inserts  a  year,  while 
daily  inserting  remains  downtown. 

Later  this  year  or  early  next  year, 
INI  plans  to  seek  board  approval  for 
Phase  II  construction.  When  complet¬ 
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ed,  the  new  satellite  facility  will  vastly 
improve  production  operations,  while 
offering  the  flexibility  to  adapt  to 
changing  market  conditions. 

Planners  are  also  evaluating  whether 
to  move  existing  presses  to  the  new 
plant  and  upgrade  capacity,  or  to  buy 
new  presses. 

Not  every  paper  is  the  same,  howev¬ 
er,  as  each  faces  different  constraints 
and  opportunities.  INI  found  through 


careful  analysis  that  continued  invest¬ 
ment  downtown  would  be  inadequate 
over  the  long  term. 

The  Phase  I  packaging  and  distribu¬ 
tion  center  has  met  immediate  needs 
at  a  cost  below  estimates  for  the  origi¬ 
nal  downtown  expansion. 

Perhaps  more  important.  Phase  I 
can  pave  the  way  for  improving  press 
operations  and  meeting  market  de¬ 
mands  in  the  future. 


Sysdeco  seeks 
Nasdaq  listing 

DIRECTORS  OF  SYSDECO  Group 
decided  to  seek  listing  of  outstanding 
ordinary  shares  on  the  Nasdaq  Stock 
Market. 

Traded  on  the  Oslo  stock  exchange, 
shares  of  the  Norwegian  owner  of  Atex 
and  Dewar  Information  Systems  would 
become  available  on  the  Nasdaq  as 
American  Depositary  Receipts.  An  un¬ 
named  investment  bank  was  appointed 
to  prepare  for  the  listing,  targeted  for 
mid-1996. 

The  company  also  went  ahead  with 
earlier  announced  plans  to  convert  a 
further  $3  million  loan  into  Atex 
shares,  with  effect  from  Oct.  1,  increas¬ 
ing  its  ownership  in  Atex  from  51%  to 
80%. 

New  print  site  parcel 

ANTICIPATING  CONTINUED  growth 
during  the  next  decade  that  will  require 
additional  print  capacity,  the  Dallas 
Morning  News  bought  97  acres  in 


southeast  Dallas  for  the  site  of  a  future 
second  production  plant.  No  purchase 
price  was  disclosed. 

According  to  publisher  and  editor 
Burl  Osborne,  the  land  was  acquired  to 
take  advantage  of  current  real  estate 
prices  and  in  hope  of  persuading  other 
businesses  to  join  the  newspaper  plant 
on  the  same  site  or  elsewhere  in  the 
southern  Dallas  area. 

Within  an  enterprise  zone  targeted 
by  the  city  for  revitalization,  the  site  oc¬ 
cupies  the  northwest  corner  of  the 
junction  of  Interstate  highways  20  and 
45.  The  News  now  prints  and  distrib¬ 
utes  all  copies  from  its  North  Plant,  in 
suburban  Plano. 

AP  Basic 

BY  EARLY  NOVEMBER,  442  Associ¬ 
ated  Press  members  were  taking  AP  Ba¬ 
sic,  30  more  than  originally  projected 
when  the  new  high-speed  wire  for 
smaller  papers  was  announced. 

With  approximately  one  in  four 
members,  including  college  newspapers, 
taking  the  new  service,  older  slow-speed 
transmissions  have  virtually  ceased. 
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News  Tech 


Dealing  with  a 
contamination  problem 

Lead  dust  from  a  bygone  era 

haunts  Washington  Post;  staffers  endure 

rigors  of  renovation;  management  foots  the  bill 


by  Bob  Salgado 

PHOTOGRAPHERS,  REPORTERS 
and  editors  are  back  in  their  third- 
floor  newsroom  at  the  Washington  Post 
after  an  extensive  renovation  exiled 
them  to  far-flung  spaces  in  the  newspa¬ 
per’s  three  buildings  at  1150  15th  St. 
NW  so  workmen  could  remove  lead- 
tainted  dust  in  the  ceilings. 

For  most  staffers,  temporary  exile 
was  an  inconvenience,  as  writers  were 
separated  from  their  editors  and  as¬ 
signed  to  unfamiliar  spaces.  But  for  the 
photographers,  it  was  a  trial  by  fire. 

“It  was  a  bloody  nightmare,”  said 
Mary  Lou  Foy,  a  Post  photo  editor  and 
a  past  president  of  the  National  Press 
Photographers  Association. 

The  photo  department  had  to  work 
out  of  a  women’s  bathroom,  and  film 
was  processed  in  a  closet  with  barely 
enough  room  to  close  the  door,  she 
said.  The  air  was  hot,  ventilation 
scarce. 

Now  the  paper’s  36-member  photo 
staff  is  in  new  quarters  with  a  comput¬ 
er  station  for  every  photographer.  Two 
small  wet  labs  remain  as  the  Post  con¬ 
verts  from  black-and-white  to  all-color 
film,  and  an  electronic  darkroom  with 
digital  scanning  replaces  enlargers  and 
prints. 

The  Post’s  third-floor  newsroom  has 
the  latest  in  IBM  PCs  and  electronical¬ 
ly  adjustable  workstations  with  lights 
specially  designed  for  computer  work. 

The  lead  dust  that  led  to  the  reno¬ 
vations  was  a  hazard  faced  at  some 
time  by  all  newspapers  that  date  back 
to  the  hot-type  era,  especially  when 
space  that  formerly  housed  Linotype 
typesetters  and  stereotype  plate  casters 
is  redeployed. 

The  lead  problem  was  not  discov- 

Salgado  is  a  free'lance  photographer  and 
writer  based  in  New  Hope,  Pa. 


Mary  Lou  Foy,  Washington  Post  photo 
editor,  survived  office  renovations.  In 
the  interim,  the  photo  department  had 
to  work  out  of  a  women’s  bathroom,  and 
film  was  processed  in  a  closet  with 
barely  enough  room  to  close  the  door, 
she  said. 


ered  until  two  years  ago,  well  after  the 
paper  began  the  transition  from  hot 
type  to  cold  in  1974  and  finally  stopped 
casting  lead  plates  in  1981,  according 
to  Frank  Havlicek,  vice  president  for 
industrial  relations  and  environmental 
services. 

Unlike  such  other  big  metros  as  the 
Chicago  Tribune  and  Philadelphia  In' 
quirer,  which  stayed  in  their  early  20th 
century  buildings,  the  Post  moved  into 
its  present  building  in  1970. 

John  Corcoran,  former  production 


manager  of  the  Inquirer,  said  that 
when  the  newspaper  went  to  cold  type 
and  plastic  printing  plates  on  its  letter- 
press  presses  in  the  late  1970s  and  early 
1980s,  it  had  to  clean  up  production 
areas. 

“We  had  to  get  all  the  asbestos  out 
and  it  cost  a  fortune,”  he  said. 

Now,  with  the  planned  construction 
of  a  new  offset  printing  plant  in  Col¬ 
lege  Park,  Md.,  the  Post  plans  to  shut 
down  press  operations  at  its  headquar¬ 
ters  and  move  quickly  into  the  elec¬ 
tronic  age. 

Havlicek  said  the  first  two  floors, 
where  the  presses  are  still  running, 
were  cleaned  as  soon  as  the  lead  was 
discovered,  and  the  rest  of  the  building 
is  being  cleaned  and  renovated,  floor 
by  floor. 

The  work,  including  new  ventilation 
systems,  requires  employees  to  move 
temporarily  to  other  buildings. 

He  said  the  lead  was  discovered, 
during  carbon  testing,  in  dust  particles 
that  had  settled  in  the  ceilings. 

“The  amount  of  lead  we  ran  into 
was  quite  small,  and  there  was  none  in 
the  air,”  he  said. 

Wilson  Cunningham,  an  environ¬ 
mental  consultant  and  former  techni¬ 
cian  at  the  Newspaper  Association  of 
America,  was  not  surprised  that  news¬ 
paper  buildings  should  contain  lead. 

“After  all,”  he  explained,  “news¬ 
papers  were  a  foundry  with  metal  va¬ 
porized  in  the  venting  devices.” 

The  existence  of  lead  or  other  haz¬ 
ardous  materials  in  a  newspaper  build¬ 
ing  of  the  hot-type  era  depends  on 
what  happened  after  the  Linotypes 
shut  down. 

“A  lot  of  people  removed  all  the 
stuff  then,”  Cunningham  said.  “Others 
boarded  it  up  and  left  it  there.” 

Inks  used  in  the  hot-type  era  also 
contained  what  are  now  considered 
hazardous  materials,  and  old  ink  stor¬ 
age  tanks,  often  concealed  under 
floors,  can  represent  a  hazard,  Cun¬ 
ningham  said. 

Apart  from  lead  and  asbestos,  reno¬ 
vating  production  spaces  in  a  newspa¬ 
per  building  into  space  can  involve  un¬ 
usual  problems.  Valorie  Hargett,  an  in¬ 
terior  designer  with  the  Blevins 
Harding  Group  in  Boulder,  Colo.,  said 
that  unless  pressroom  floors  are  sealed, 
the  years  worth  of  accumulated  print¬ 
ing  ink  will  seep  up  through  new 
floors. 
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In  Brief 


Cuban  journalists 
visit  UNC 

SIX  CUBAN  JOURNALISTS  and  pro¬ 
fessors  are  visiting  the  University  of 
North  Carolina  at  Chapel  Hill  as  part 
of  a  program  organized  by  the  School  of 
Journalism. 

The  program,  funded  by  a  $25,000 
contribution  from  the  John  D.  and 
Catherine  T.  MacArthur  Foundation  in 
Chicago,  is  aimed  at  trying  to  increase 
relations  between  the  U.S.  and  Cuba 
through  the  study  of  mass  communica¬ 
tion. 

Phone  company 
assists  newspaper 
in  NIE  program 

A  MAJOR  CALIFORNIA  phone  com¬ 
pany  joined  with  the  Newspaper  in  Ed¬ 
ucation  program  of  Copley  Los  Angeles 
Newspapers  to  teach  students  business 
skills  linked  to  reading  the  newspaper. 

GTE  California  recently  sponsored 
24,000  papers  in  100  classrooms  and  do¬ 
nated  telephones  in  a  project  to  give 
youngsters  proper  speaking,  listening 
and  writing  skills.  Copley  supplied  var¬ 
ious  learning  materials. 

Ellen  S.  Doukoullos,  Copley’s  NIE 
manager,  created  a  teachers’  guide  ti¬ 
tled,  “Telephone  Business  Skills  &  the 
Newspaper,’’  which  is  based  on  GTE’s 
“Student  Guide  to  Telephone  Eti¬ 
quette.” 

The  Copley  lessons  used  role-playing 
to  simulate  actual  business  situations. 
For  example,  students  found  an  800 
customer-service  number  in  a  newspa¬ 
per  ad.  One  student  took  the  role  of  the 
customer  service  representative  (CSR), 
who  handled  a  call  from  a  classmate 
wanting  to  order  an  advertised  product. 

The  product  was  out  of  stock,  but  the 
CSR  learned  what  words  to  avoid  and 
what  ones  to  use  to  calm  an  irate  cus¬ 
tomer. 

The  lessons  also  explain  how  to  re¬ 
search  a  job,  using  open-ended  ques¬ 
tions  in  phone  calls  to  prospective  em¬ 
ployers  advertising  in  the  classified  sec¬ 
tion. 

The  guide  includes  material  in  the 
SCANS  Report  from  the  U.S.  Dept,  of 
Labor,  which  lists  skills  employers  ex¬ 


pect  entry-level  job  seekers  to  have. 

GTE  donated  22  phones  as  prizes  for 
the  run  of  the  program.  Pupils  could 
win  the  phones  in  a  drawing  if  they  suc¬ 
cessfully  completed  the  course.  One 
teacher  was  awarded  a  cordless  phone 
for  extending  the  lesson  into  business¬ 
writing  exercises.  The  project  included 
grades  six  through  adult  classes. 


Revised  handbook 

THE  AMERICAN  BAR  Association 
has  revised  its  courts  handbook.  Law 
And  The  Courts.  The  handbook,  first 
published  in  1980,  covers  the  adversary 
system,  the  structure  of  courts,  and 
court  procedures  in  civil  and  criminal 
cases,  including  pretrial  and  appeal. 


A  Call  for  American  Volimteers 

to  support  the  emerging  demoaades 
in  Europe  and  Asia 


A  message  from 
President  Vaclav  Havel, 
AVID  Chairman: 

"  The  democratic 
transition  requires 
new  knowledge 
and  skills, 
and  one  of  the 
best  ways  for  us  to 
develop  those  skills 
and  acquire  that 
knowledge  is  to 
dramatically  increase 
the  number  and 
range  of  contacts 
between  our  citizens 
and  Americans  from 
all  walks  of  life... 
The  National  Forum 
Foundation  and 
the  AVID  program 
have  made 
valuable  contributions 
to  that  process.  ’ 


Americans  with  managerial  experience  in  print  and 
broadcast  journalism,  public  administration,  economic 
development,  and  non-govemmental  organizations  are 
needed  to  volunteer  to  woric  with  their  counterparts  in 
the  emerging  democracies.  Travel  and  basic  living 
expenses  are  provided  to  selected  volunteers  by  the 
American  Volunteers  for  International  Development 
(AVID)  program,  sponsored  by  the  National  Forum 
Foundation. 

Expertise  in  the  following  areas  is  especially  needed: 


•  Advertising  &  Distribution 
•Financial  Management 

•  Media  Associations 

•  Public  Relations 

•  Political  Conununications 

•  Legislative  Process 


•  Editorial  Management 

•  TV  &  Radio  Production 

•  Local  Government 

•  Business  Development 

•  Rule  of  Law 

•  NGO  Management 


AVID  Volunteers  may  serve  in:  Albania,  Bulgaria, 
Cambodia,  Croatia,  Czech  Republic,  Estonia, 
Hungary,  Kazakhstan,  Kyrgyzstan,  Latvia,  Lithuania, 
Poland,  Romania,  Russia,  Slovakia,  and  Ukraine. 

Local  language  skills  are  desired  but  not  always 
required.  Two  years  professional  experience  necessary. 
Volunteers  must  conunit  to  a  minimum  of  three 
months  service  in  the  host  country. 


Make  a  difference.  Volunteer  today. 

For  an  AVID  application,  send  a  self-addressed  business-size  envelope  to: 

National  Forum  Foundation,  AVID  Application  5 
511 C  Street,  N.E.,  Washington,  D.C.  20002 

The  National  Forum  Foundation,  a  not-for-profit  organization,  promotes  political  and  economic 
freedom.  Major  supporters  of  NFF  democratization  programs  include  The  Lynde  and  Harry  Bradley 
Foundation,  The  (krman  Marshall  Fund  of  the  Unit^  States,  The  Grace  Foundation,  F.  M.  Kirby 
Foundation,  Inc.,  National  Endowment  for  Democracy,  The  ^w  Charitable  Trusts,  U.&  Agency  f(x 
Internationa  Development,  and  the  United  States  Information  Agency. 
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Interactive  Communications 


Boston  Globe 
launches 
Internet  site 

BOSTON  GLOBE  ELECTRONIC 
Publishing  Inc.,  a  subsidiary  of  the 
Boston  Globe,  has  launched  the 
Boston.Com  Internet  Web  site. 

“This  is  a  unique  attempt  to  harness 
the  power  of  the  Internet  to  make  it  re¬ 
ally  fun  and  useful  for  people  in  New 
England,”  said  William  O.  Taylor,  pub¬ 
lisher  of  the  Boston  Globe.  “It’s  the  first 
regional  electronic  service  of  its  kind 
with  such  a  deep  and  diverse  base  of 
participants.” 

In  addition  to  the  Globe,  participat¬ 
ing  organizations  in  the  service  include 
WCVB-TV  Channel  5,  WHDH-TV 
Channel  7,  WBZ-TV  Channel  4,  WBZ 
Radio,  WGBH-TV  Channel  2,  WGBH 
Radio,  Boston  magazine,  WAAF-107.3 
FM,  WZLX-100.7  FM,  KISS-108  FM, 
the  Museum  of  Science,  the  New  Eng¬ 
land  Aquarium  and  the  Computer  Mu¬ 
seum. 

Advertiser-supported  and  free  to 
users,  Boston.Com  offers  news,  sports, 
arts,  entertainment  and  winter  recre¬ 
ation  information. 

Journal  Sentinel 
cuts  staff  at 
online  service 

CITING  A  NEED  to  cut  expenses  in 
the  face  of  disappointing  user  levels. 
Journal  Sentinel  Inc.  has  cut  in  half  the 
number  of  full-time  employees  at  its 
five-month-old  On  Wisconsin  online 
service. 

“We  are  committed  to  continuing  the 
online  service,  but  we  cannot  afford  to 
continue  at  the  current  level,”  Journal 
Sentinel  president  Keith  Spore  said  in  a 
statement. 

On  Wisconsin’s  staff  was  cut  from  17 
full-time  employees  to  nine.  Spore  said. 
The  eight  employees  have  been  trans¬ 
ferred  to  other  Journal  Sentinel  opera¬ 
tions,  he  said. 

The  staffing  reductions  “are  not  ex¬ 
pected  to  have  a  noticeable  impact  on 
On  Wisconsin  as  a  product,”  the  com¬ 
pany  said. 

Launched  in  June,  the  online  service 


is  linked  with  Prodigy  and  provides  In¬ 
ternet  access. 

On  Wisconsin  continues  to  operate 
at  a  loss.  Spore  said,  hut  the  staffing  re¬ 
ductions  will  now  be  more  in  line  with 
revenue  from  subscribers  and  advertisers. 

“On  Wisconsin  has  about  1,370  sub¬ 
scribers,  which  is  less  than  we  had 
hoped  for,”  Spore  said.  “We  will  contin¬ 
ue  efforts  to  increase  the  number  of 
users.” 

Audit  Bureau 
expands  beta  tests 
for  online  audits 

THE  AUDIT  BUREAU  of  Circulations 
has  expanded  its  beta  program  for  test 
audits  of  World  Wide  Web  sites. 

The  Newspaper  Association  of 
America  (NAA)  and  13  other  Web 
publishers  have  joined  the  initial  partic¬ 
ipants  in  the  beta  program  from  print, 
television,  film  and  new  media  back¬ 
grounds. 

“The  NAA  is  looking  forward  to  par¬ 
ticipating  in  ABC’s  expanded  beta  test 
sites,”  said  Miles  Groves,  NAA  vice 
president  and  chief  economist. 

The  Audit  Bureau  is  working  with 
Market  Arts  WebTrack,  LLC  (Web- 
Track)  to  provide  the  technical  and  sys¬ 
tems  development  required  to  perform 
electronic  audits. 

Comcast  to  buy 
Scripps  cable 

CINCINNATI-BASED  E.W.  Scripps 
Co.  has  agreed  to  sell  its  cable  televi¬ 
sion  systems  to  Comcast  Corp.  of 
Philadelphia  for  $1.58  billion,  or  $19.68 
a  share. 

The  sale  makes  Comcast  the  nation’s 
third-largest  cable  company,  with  4.3 
million  subscribers. 

Scripps  chairman  and  CEO 
Lawrence  A.  Leser  said  the  company 
will  concentrate  on  its  newspaper, 
broadcast  and  entertainment  holdings. 

“Our  presence  in  the  cable  industry 
has  been  good  for  the  company  and  its 
shareholders.  We’ve  built  a  tremendous 
asset  over  the  past  10  years,”  he  said  in 
a  statement. 

“The  industry  is  changing,  however. 


and  consolidation  continues  at  a  furious 
pace,  which  gives  us  the  opportunity  to 
maximize  the  value  of  our  systems  and 
deliver  that  value  directly  to  our  share¬ 
holders.” 

Under  the  agreement,  Scripps  share¬ 
holders  will  receive  one  share  in  the 
new  Scripps  company  and  shares  in 
Comcast  in  exchange  for  one  share  of 
Scripps  stock  prior  to  the  transaction. 

Comcast,  the  principal  owner  of  the 
QVC  home-shopping  channel,  will  is¬ 
sue  75  million  new  shares  of  its  Class  A 
stock,  valued  at  $10,075  per  share,  to 
pay  for  the  acquisition. 

The  deal  is  subject  to  shareholder  ap¬ 
proval. 

Scripps  has  nearly  800,000  cable  sub¬ 
scribers.  Cable  revenue  for  the  first  nine 
months  of  this  year  was  $207.9  million, 
a  10%  improvement  over  the  same  pe¬ 
riod  last  year.  Operating  cash  flow  grew 
20%,  to  $86.1  million,  and  operating 
income  soared  64%,  to  $45.1  million. 
1994  cable  revenue  was  $255  million, 
accounting  for  21%  of  the  company’s  to¬ 
tal  intake. 

The  company’s  single  biggest  cable 
system,  with  over  230,000  customers,  is 
in  Sacramento.  Other  cable  interests 
are  located  in  the  Southeast  and  Col¬ 
orado. 

Scripps’  largest  newspapers  are  the 
Rocky  Mountain  News  of  Denver,  the 
Memphis  Commercial  Appeal  and  the 
Knoxville  NewsSentinel. 

Connecticut  paper 
to  go  on  AT&T 
online  network 

THE  JOURNAL  REGISTER  Co.  of 
Trenton,  N.J.,  is  scheduled  to  launch 
the  New  Haven  Register,  Connecticut’s 
second-largest  newspaper,  on  AT&T 
Interchange  Online  Network. 

Register  Online  debuts  in  November, 
and  the  company  will  roll  out  addition¬ 
al  newspaper  services  in  the  upcoming 
months. 

Journal  Register  owns  17  daily  news¬ 
papers  with  588,547  total  circulation. 
Register  Online  will  expand  on  the 
newspaper’s  coverage  by  providing  area 
restaurant  listings  and  reviews,  local 
event  and  entertainment  calendars,  and 
information  about  community  services. 
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SRDS  opens 
Internet  Web  site 

SRDS,  A  MEDIA  information  compa¬ 
ny,  has  opened  an  Internet  Web  site  to 
provide  advertising  and  media  planning 
information. 

Check  out  the  Web  site  at  http:// 
www.srds.com.  It  offers  product  infor¬ 
mation  and  online  ordering  capabilities 
for  SRDS  resources. 

“We  are  excited  to  be  launching 
srds.com,”  said  SRDS  president  and 
group  publisher  Wenda  Harris  Millard. 
“In  time,  it  will  enable  us  to  provide 
quicker  access  to  advertising  rates  and 
data,  production  information,  editorial 
calendars,  direct  mail  resources  and 
hundreds  of  other  media  industry  infor¬ 
mation  services.” 

The  service  is  adding  a  forum  section 
that  will  give  media  professionals  the 
opportunity  to  exchange  ideas. 

Indiana  paper  buys 
majority  interest 
in  online  provider 

THE  EVANSVILLE  (IND.)  Courier 
Co.  has  bought  a  majority  interest  in 
World  Connection  Services,  a  local 
provider  of  Internet  services. 

The  two  companies  have  been  part¬ 
ners  since  late  1994.  —  AP 

Midwest  schools 
offer  free  service 

BIG  TEN  PLUS  NewsNet  is  an  inter¬ 
net  network  of  14  midwest  research  uni¬ 
versities  designed  to  connect  journalists 
with  expert  sources. 

The  service  provides  a  midwest  alter¬ 
native  to  the  popular  ProfNet,  with 
which  the  member  universities  are  also 
affiliated,  but  is  not  meant  to  compete 
with  ProfNet,  spokesperson  Beth 
Forbes  emphasized. 

Big  Ten  Plus  grew  out  of  Hoosier- 
Source,  an  Indiana-based  service  for 
finding  sources  at  33  colleges,  including 
Indiana,  Purdue  and  Notre  Dame,  (e- 
mail  hoosiersource@uns.purdue.edu. ) 

Big  Ten  Plus  NewsNet  is  free,  and  re¬ 
quests  for  experts  may  be  submitted  by 
either  phone,  fax,  e-mail  or  the  World 
Wide  Web.  Journalists  concerned  about 
maintaining  the  exclusivity  of  story 
ideas  may  make  “cloaked”  queries. 

Check  out  Big  Ten  Plus  on  the  Web 


at  http://www.purdue.edu/uns/bigten. 
The  service  is  run  by  the  Purdue  News 
Service. 

Orlando  paper  to 
market  service 
with  US  West 

THE  ORLANDO  SENTINEL  and  the 
US  West  Interactive  Services  Group 
will  jointly  market  ITV,  a  local  movies, 
dining  and  event  guide  in  the  Orlando 
area. 

The  two  companies  also  will  develop 
video  and  other  content  to  test  the  ser¬ 
vice,  which  was  developed  by  US  West, 
on  Time  Warner  Cable’s  Full  Service 
Network  in  Orlando. 

Tribune  Interactive  Network  Ser¬ 
vices,  a  Sentinel  division,  will  provide 
information  and  video  on  local  restau¬ 
rants,  restaurant  reviews,  a  local  enter¬ 
tainment  calendar  and  theater  and  sta¬ 
dium  seating  charts. 

US  West  also  has  formed  alliances 
with  MovieFone  and  seven  Hollywood 
studios  to  participate  in  the  trial.  Visa  is 
its  first  national  advertiser. 

The  Sentinel,  which  is  owned  by  the 
Chicago-based  Tribune  Co.,  also  is  de¬ 
veloping  other  ITV  services  for  the  Full 
Service  Network,  including  a  local  news 
service,  classified  advertising,  consumer 
and  commercial  services  and  other 
community-based  content  to  be  offered 
in  1996. 


Bell  Atlantic 
offers  interactive 
Yellow  Pages 

YELLOW  PAGES,  FRIEND  or  foe  to 
newspapers? 

The  competition  for  classified  ad¬ 
vertising  has  gone  to  the  Web,  as  Bell 
Atlantic  Electronic  Publishing  has 
launched  a  trial  of  its  Interactive  Yel¬ 
low  Pages  with  500,000  directory  list¬ 
ings  online 

More  than  80,000  of  these  include 
color  graphics  or  direct  links  to  adver¬ 
tisers’  home  pages. 

During  the  trial,  advertisers  will  be 
listed  at  no  cost.  A  “How  to  Advertise” 
feature  lets  first-time  advertisers  join 
the  service. 

Check  out  the  Interactive  Yellow 
Pages  at  http://Yellowpages.badg.com 
on  the  World  Wide  Web. 

Business  press 
resource  online 

BZNETUSA  IS  A  free  resource  for  the 
business  press  that,  like  ProfNet,  pro¬ 
vides  academic  experts  on  topical  is¬ 
sues. 

A  $60  subscription  fee  paid  by  par¬ 
ticipating  business  schools  and  other  in¬ 
formation  sources  covers  operating  ex¬ 
penses  for  the  service,  according  to  the 
company. 

BznetUSA  is  based  in  Keene,  N.H. 


CONFERENCE  CENTER  details 
newspaper  industry  conferences 
with  program  highlights  and  direct 
registration.  It’s  just  one  of  the  many 
reasons  the  newspaper  industry  is 
congregating  in  greater  numbers  on 
the  E&P  Web  Site.  Stop  by  and 
browse  a  while! 


www.mediainfo.com/edpub 
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uphics  by  Lery  Chan 


Ad  Inches  in 

Selected  National  Categories* 

Jan. 'Sept.  1995  '  Full  Run  ROP,  excluding  preprints 


Ad  Inches 


Computers  Food  ft  Credit  Cords 
ft  SdFtwore  Household 


Ad  Inches 


o 


Ad  Inches 


Hotels  ft  Travel  ft  Airlines 

'•'T''  Resorts  Tourism 


Ad  Inches 


Auto  Dealer  Factory  Investments  Insurance 

Assn's  Automotive 


Categories  Jan- 

•Sept  Totals 

January 

February 

March 

April 

May 

June 

July 

August 

September 

Airlines 

714,044 

89,160 

86,729 

90,534 

97,972 

108,713 

60,239 

40,914 

64,066 

75,717 

Auto  Dealer  Assn's 

990,953 

47,008 

71,772 

76,612 

72,965 

80,003 

164,882 

171,593 

143,377 

162,741 

Factory  Automotive 

1,139,306 

121,378 

217,353 

191,154 

141,125 

191,469 

69,984 

83,780 

58,967 

64,096 

Banks 

1,948,086 

250,353 

214,876 

265,685 

271,734 

236,084 

214,117 

155,645 

149,409 

190,183 

Computers  &  Software 

107,753 

9,491 

15,645 

14,449 

16,360 

9,158 

12,825 

6,848 

16,436 

6,541 

Credit  Cards 

41,596 

11,757 

5,441 

5,047 

3,491 

2,336 

5,887 

1,869 

2,661 

3,107 

Food  &  Household 

98,924 

14,406 

9,227 

16,753 

9,705 

8,547 

14,281 

7,304 

8,878 

9,823 

Hotels  &  Resorts 

791,949 

77,824 

74,793 

75,071 

82,782 

97,395 

113,801 

113,471 

86,685 

70,127 

Insurance 

486,324 

50,514 

42,611 

54.227 

53,229 

69,830 

49,837 

50,958 

48,051 

67,067 

Investments 

201,996 

25,454 

23,968 

29,318 

30,730 

18,789 

22,638 

16,436 

14,156 

20,507 

Motion  Pictures 

2,201,868 

283,050 

210,755 

218,367 

258,104 

222,558 

223,526 

282,398 

260,353 

242,757 

Travel  &  Tourism 

1,179,004 

157,576 

08,990 

145,665 

143,012 

134,819 

131,353 

114,287 

99,210 

114,092 

Utilities  &  Communications 

1,827,147 

223,260 

250,946 

240.371 

197,133 

226,127 

187,003 

146,725 

137,132 

218,450 

13  National  Categories 

11,728,950 

1,361,231 

1,363,106 

1,423,253 

1,378,342 

1,405,828 

1,270,373 

1,192,228 

1,089,381 

1,245,208 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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Ad  Inches 


Ad  Inches 


120,000 


Ad  Inches 


100,000 


80,000 


Ad  Inches  in 
Selected  Retail  Categories 

Jan. 'Sept.  1995  -  Full  Run  ROP,  excluding  preprints 


Jan  Feb  Mar  Apr  May  Jun  Jul  Aug  Sep 

Fumilura  &  Dapartment  Consumer  Food 

Accessories  Stores  Electronics  Stores 


Jan  Feb  Mar  Apr  May  Jun  Jul  Aug  Sep 

Discount  Apporeol  A  Computer 

Stores  Accessories  Stores 


Jan  Feb  Mar  Apr  May  Jun  Jul  Aug  Sep 

Drug  Stores  Books  A  Office  Supply  Jewelry 
Stationary  Stores  Stores  Stores 


Jan  Feb  Mar  Apr  May  Jun  Jul  Aug  Sep  1' 

Auto  Supply/  Sports  A  Building  i 

Repair  Toy  Canter  Materials  P 


Categories  Jan- 

•Sept  Totals 

January 

February 

March 

April 

May 

June 

July 

August 

September 

Apparel  &  Accessories 

1,278,014 

144,847 

134,458 

161,473 

157,349 

139,806 

141,883 

102,391 

158,104 

137,703 

Auto  Supply/Repair 

1,255,835 

136,010 

116,260 

142,226 

152,753 

146,493 

142,403 

145,698 

140,151 

133,841 

Books  &  Stationery  Stores 

180,310 

19,832 

16,391 

19,817 

22,426 

21,992 

24,625 

16,830 

17,023 

21,374 

Building  Materials 

1,105,560 

87,205 

90,924 

127,705 

175,591 

182,191 

145,406 

89,919 

94,494 

112,125 

Computer  Stores 

634,628 

55,699 

54,035 

56,160 

73,672 

64,027 

78,723 

72,890 

89,818 

89,604 

Consumer  Electronics 

4,932,653 

562,582 

484,125 

541,622 

541,668 

553,162 

598,584 

568,268 

529,323 

553,319 

Department  Stores 

8,103,718 

687,932 

798,973 

958,892 

925,979 

9%,074 

990,832 

743,815 

988,065 

1,013,156 

Discount  Stores 

1,236,479 

120,368 

106,400 

157,389 

138,270 

153,542 

123,%0 

123,251 

153,711 

159,588 

Drug  Stores 

298,948 

27,679 

23,746 

30,797 

35,117 

56,046 

38,058 

36,037 

33,230 

18,238 

Food  Stores 

2,607,397 

309,394 

270,777 

319,184 

317,060 

294,147 

287,307 

263,320 

284,945 

261,263 

Furniture  &  Accessories 

5,171,605 

615,389 

576,280 

588,323 

574,768 

585,106 

520,703 

595,938 

507,174 

607,924 

Jewelry  Stores 

246,389 

20,792 

33,474 

25,184 

31,009 

42,204 

31,362 

19,031 

20,705 

22,628 

Office  Supply  Stores 

569,363 

86,801 

77,920 

68,454 

61,319 

55,102 

63,344 

56,768 

52,370 

47,285 

Sports  &  Toy  Stores 

1,317,501 

142,672 

128,245 

162,076 

146,780 

163,679 

162,573 

121,679 

164,808 

124.989 

14  Retail  Categories 

28,938,400 

3,017,202 

2,912,008 

3,359,302 

3,353,761 

3,453,571 

3,349763  2,955,835 

3,233,921 

3,303,037 

*  Ad  data  provided  by  Competitive  Media  Reporting. 
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September  1995 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 


ROP  Local .  34,928  31,497 

Preprint  Local .  49,850  37,788 

ROP  National .  4,105  4,153 

Preprint  National .  575  460 

Classified .  40,201  40,405 

Total .  129,659  114,303 

Times  Union-S 

ROP  Local .  15,585  17,559 

Preprint  Local .  90,371  103,240 

ROP  National .  2,112  2,433 

Preprint  National .  18,690  21,975 

Classified .  17,997  19,046 

Total .  144,755  164,253 


GRAND  TOTAL...  274,414  278,556 

YEAR  TO  DATE...  2,068,614  1,962,718 

ALBANY,  ORE. 


Democrat-Herald-e 

ROP  Local .  22,062  22,938 

ROP  National .  235  145 

Classified .  23,689  23,155 

GRAND  TOTAL...  45,986  46,238 

YEAR  TO  DATE...  435.850  427,086 

ALBUQUERQUE,  N.M. 

Joumal-m 

ROP  Local .  38,057  40,328 

Preprint  Local .  1,548  24,768  7,095  22,704 

ROP  National .  1.955  2,575 

Display  Classified .  23,303  17,834 

In-Column  Classified .  25,548  25,054 

Total .  90,411  24,768  92,886  22,704 

Tribune-e 

ROP  Local .  24,387  26,243 

Preprint  Local .  6.579  14,061  7,095  17,082 

ROPNational .  1,817  2,179 

Display  Classified .  21,853  22,412 

In-Column  Classified .  25,548  25,054 

Total .  80,184  14,061  82,983  17,082 

Journal-S 

ROP  Local .  10,169  12,275 

Preprint  Local .  7,869  46,053  8,514  45,408 

ROPNational .  1,361  1,102 

Display  Classified .  12,068  11,103 

In-Column  Classified .  11,556  11,051 

Total .  43.023  46,053  44,045  45,408 

GRAND  TOTAL...  213.618  84,882  219,914  85,194 

YEAR  TO  DATE . . .  2,01 2,520  829,729  1 ,962,397  769,091 


BANGQR,  MAINE 

Daily  News-m 


ROP  Local . 

11,475 

2,744 

16,607 

3,475 

Preprint  Local . 

2,185 

18,993 

3,078 

31,884 

ROP  National . 

954 

1,110 

Preprint  National . 

324 

Display  Classified . 

4,457 

13,255 

In-Column  Classified . 

7,597 

Total . 

26,992 

21,737 

34,050 

35,359 

Daily  News-S 

ROP  Local . 

6,311 

556 

5,707 

817 

Preprint  Local . 

4,121 

30,906 

972 

18,492 

ROP  National . 

292 

72 

Preprint  National . 

14,499 

10,206 

Display  Classified . 

9,102 

9,699 

In-Column  Classified . 

2,652 

Total . 

36,977 

31,462 

26,656 

19,309 

GRAND  TOTAL... 

63,969 

53,199 

60,706 

54,668 

YEAR  TO  DATE... 

581,494 

460,613 

592,323 

447,814 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1995 

1994 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

BENNINGTQN, 

VT. 

Banner-m 

ROP  Local . 

10.142 

8,462 

Preprint  Local . 

1,515 

1,858 

ROPNational.... . 

276 

670 

Preprint  National . 

110 

157 

Di^lay  Classified . 

5,727 

2,833 

In-Column  Classified . 

4,985 

4,662 

GRAND  TOTAL... 

22,755 

18,642 

YEAR  TO  DATE... 

171,350 

158,412 

BLQQMINGTQN, 

IND. 

Herakl-TImes-m 

ROP  Local . . 

29,322 

30,663 

Preprint  Local . 

61,423 

70,893 

ROP  NSional . 

472 

533 

Preprint  National . . . 

3,379 

3,905 

Classified . 

36,907 

35,825 

GRAND  TOTAL... 

131,503 

141,819 

YEAR  TO  DATE... 

1,301,418 

1,230,162 

BUFFALQ,  N.Y. 

News-a/d 

ROP  Local .  27,716  33,053 

Preptinf  Local . -  2,454  2,703  4,532  5,271 

ROPNational .  4,261  4,381 

Preprint  NSional .  337 

Classified . 38,092  36,945 

Total .  72,523  3,040  78,911  5,271 

ROPtol . .  12,801  14,681 

Preprint  Local .  5,702  11,933  2,361  10,500 

ROPNational .  2,405  3,006 

Preprint  National .  2,930  3,231 

Classified .  11,421  11,523 

Total .  32,854  14,338  31,796  13,506 


GRAND  TOTAL...  105,377  17,378  110,707  18,777 
YEAR  TO  DATE...  957,566  177,735  959,799  176,752 


CASA  GRANDE,  ARIZ. 


Dispatch-e 


ROP  Local . 

13,385 

11,640 

ROP  National . . 

633 

688 

Display  Classified . 

2,101 

2,207 

In-Column  Classified . 

7,213 

7,195 

GRAND  TOTAL... 

23,332 

21,730 

YEAR  TO  DATE... 

225,144 

226,949 

CHAMPAIGN,  ILL 


News  Gazette-eS 


ROP  Local . 

36.027  746 

36,400 

403 

Preprint  Local . 

94  815  40,764 

79,464 

26,445 

ROP  National . 

2,243 

2,173 

Preprint  NSional . 

13,932 

16,383 

Classified . 

32,827 

30,552 

GRAND  TOTAL.. 

.  179,844  41,510 

164,972 

26,848 

YEAR  TO  DATE.. 

.  1,537,058  368,243  1,451,236 

287,309 

CQNWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROP  Local . 

26,009 

24.322 

Preprint  Local . 

14,040 

17,603 

ROPNational . 

98 

21 

Classified . 

10,444 

11,016 

GRAND  TOTAL.. 

.  50,591 

52,962 

YEAR  TO  DATE.. 

,.  557,686 

452,624 

ERIE,  PA. 

Trmes-e 

ROP  Local... 

20,891 

23,924 

Preprint  Local . 

26,343 

24,181 

ROP  National . 

955 

1,031 

Preprint  National . 

560 

Classified . . . 

36,524 

34,877 

Total . 

84,713 

84,573 

Times-S 

ROP  Local . 

8,233 

9,026 

Preprint  Local . 

74,525 

63,947 

ROPNational. . 

460 

749 

Preprint  National . 

8,004 

10296 

Classified... 

17,332 

17,631 

Total . 

..  108,554 

101,649 

GRAND  TOTAL. 

..  193,267 

186,222 

YEAR  TO  DATE. 

..  1,773,637 

1,638,384 

1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

FQRT  LAUDERDALE, 

FLA. 

Sun-Sentinel-mS 

ROP  Local . 

92,576 

133,099 

93.869 

137,897 

Preprint  Local . 

38,470 

61,372 

40,690 

50,576 

ROP  National . 

17,340 

5,562 

18,744 

7,063 

Preprint  National . 

19,478 

696 

14,300 

1,298 

Classified.... 

190,062 

52,399 

172,710 

51,398 

GRAND  TOTAL.. 

.  357,926 

253,128 

340,313 

248,232 

YEAR  TO  DATE.. 

.  3,424,211  2,725,848  3,464,328  2,687,374 

FQRT  WAYNE,  IND. 


Journal  Gazette-m 


ROP  Local.. 

23,164 

3,721 

27,048 

4,394 

Preprint  Local 

19,630 

40,778 

17,718 

56,572 

ROP  National . 

1,801 

320 

1,110 

Preprint  National . 

552 

704 

Classified... 

40,086 

1,123 

38,467 

1,621 

Total . 

85,235 

45,942 

84,343 

63,291 

News  Sentinel-e 

ROP  Local . 

22,883 

3,721 

27,206 

4,394 

Preprint  Local . 

19,630 

40,136 

17,718 

56,952 

ROPNational . 

1.815 

320 

1,383 

Preprint  National . 

552 

704 

Classified.. 

39,651 

1,123 

38,308 

1.621 

Total . 

84,531 

45,300 

84,615 

63,671 

Journal  Gazette-S 

ROP  Local . 

9,766 

652 

11,705 

518 

Preprint  Local . 

20,350 

51,360 

22,906 

48,127 

ROP  National . 

704 

856 

Preprint  National . 

10,592 

176 

11,199 

Classified.. 

24,005 

83 

24,314 

210 

Total . 

65,417 

52,271 

70,980 

48,855 

GRAND  TOTAL.. 

.  235,183 

143,513 

239,938 

175,817 

YEAR  TO  DATE.. 

.  2,210,348  1,487,970  2,151,221  1,400,459 

FREDERICK,  MD. 

Post  &  News-m/e 


ROP  Local .  37,103  42.321 

Preprint  Local .  103,598  102,378 

ROPNational .  783  491 

Classified .  45,415  44.032 


GRAND  TOTAL...  186,899  189.222 

YEAR  TO  DATE...  1,648,896  1,575,325 


GETTYSBURG,  PA. 


Times-m 


ROP  Lrxal . 

16,259 

16,971 

Preprint  Local . 

33,919 

33.829 

ROPNational . 

46 

7 

Classified. 

20,612 

19,336 

GRAND  TOTAL... 
YEAR  TO  DATE... 

70,836 

N/A 

70,143 

GQLDSBQRQ,  N.C. 

News-Argus-e 


ROP  Local . 

14,089 

15,493 

Preprint  Local . 

23,865 

3,096 

21,285 

3,612 

ROP  National . 

99 

127 

Classifield 

21,514 

18,708 

Total . 

59,567 

3,0% 

55,613 

3,612 

News-Argus-S 

ROP  Local . 

8,432 

9,525 

Preprint  Local . 

34,185 

2,064 

22,833 

2,064 

ROPNational . 

54 

33 

Preprint  National . 

14,835 

6,321 

Classified 

11,999 

10,561 

Total . 

69,505 

2,064 

49,273 

2,064 

GRAND  TOTAL... 

129,072 

5,160 

104,886 

5,676 

YEAR  TO  DATE... 

N/A 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local .  23.849  22,817 

Preprint  Local .  24,179  9,344  8,425  20,077 

ROPNational .  840  683 

Display  Classified .  16,154  21,920 

In-Column  Ciassitled .  33,001  25,689 

Total .  98,023  9,344  79,534  20,077 
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1995 


1994 


1995 


1994 


1995 


1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Tribune-Review-S 

ROP  Local . 

21,304 

22,066 

Preprint  Local 

33,292 

22.228 

25.434 

24,612 

ROP  National . 

298 

254 

Preprint  National . 

12,480 

15.600 

Display  Classiiied . 

20,136 

18,471 

In-Column  Classified . 

13,671 

6.521 

Total . 

101,181 

22,228 

88,346 

24,612 

GRAND  TOTAL... 

199,204 

31,572 

167.880 

44,689 

YEAR  TO  DATE... 

1,875,852 

227,488  1 

.399,546 

455,891 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

34.^ 

40,891 

ROP  National 

2,188 

1,720 

Classiiied 

31^17 

34,506 

Total . 

68,298 

77,119 

N.H.  Sunday  News-S 

ROP  Local . 

14,269 

14,459 

ROPNSional . 

552 

383 

Classiiied 

18,583 

18,193 

Total . 

33,404 

33,035 

FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Tennessean-S 

ROP  Local . 

24.685 

23,349 

Preprint  Local . 

32,810 

30,670 

ROP  National . 

1,549 

1,176 

Preprint  National . 

9,780 

10,637 

Classified . . 

24,299 

23,595 

Total . 

93,123 

89,427 

GRAND  TOTAL... 

265,090 

268,056 

YEAR  TO  DATE... 

2,593,656 

2,488,811 

NORTH  BAY,  ONTARIO 


HUTCHINSON,  KAN. 


News-mS 

ROP  Local . 

22,725 

24,430 

Preprint  Local . 

13,674 

74,669 

16,281 

78224 

ROP  National 

710 

682 

Preprint  National . 

10.768 

19,349 

Display  Classified . 

26292 

26,859 

GRAND  TOTAL... 

74,169 

74,669 

87,601 

78,224 

YEAR  TO  DATE... 

765,082 

827,722 

792,861 

738,630 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


ROP  Local . 

53,055 

35,535  65.946 

33.688 

Preprint  Local . 

108,489 

107.586 

ROP  National . 

9.663 

7,718 

Preprint  National 

17,802 

18,576 

Display  Classified . 

50.945 

65,456 

In-Column  Classified . 

31,611 

18,917 

GRAND  TOTAL.. 

.  271,565 

35,535  284,199 

33,688 

YEAR  TO  DATE.. 

.  2,568,091 

282,346  2,506,329 

297,895 

LEBANON,  IND. 

Reporler-e 


ROP  Local . 

10,297 

10,713 

Preprint  Local 

10,458 

5,475 

ROP  National . . 

74 

173 

Display  Classiiied . 

5,827 

6,130 

In-Column  Classified . 

1,434 

GRAND  TOTAL... 

28,090 

22,491 

YEAR  TO  DATE... 

237,640 

200,067 

UNCOLN,  NEB. 


Journal  Star-mS 


ROP  Local . 

42,822 

43,878 

ROP  National . 

1,929 

1,181 

Classified . 

50,961 

47,521 

GRAND  TOTAL... 

95,712 

92,580 

YEAR  TO  DATE... 

790,176 

765,461 

LOGANSPORT,  IND. 

Pharos-Tribune-e 


ROP  Local . 

17,286 

16,218 

Preprint  Local . 

39,042 

29.316 

ROP  National . 

284 

58 

Preprint  National 

84 

788 

Classified. 

14,404 

6,064 

GRAND  TOTAL... 

71,100 

52,444 

YEAR  TO  DATE... 

693,386 

480,979 

LOUISVILLE,  KY. 

Courler-Joumal-a/d 


ROP  Local 

36,272 

17,252 

38,973 

28,628 

Preprint  Local . 

46,387 

58,571 

ROP  National . 

757 

32 

1,237 

Preprint  National . 

'53 

Classified 

40.330 

17,665 

27,605 

15,845 

Total . 

77,359 

81,336 

67,815 

103,797 

Courier-Joumal-S 

ROP  Local . 

20,383 

288 

20,789 

444 

Preprint  Local . 

45,753 

48,186 

ROP  National . 

741 

702 

Preptinl  National . 

9,564 

11,809 

Classified . 

17,917 

16,054 

Total . 

39,041 

55,605 

37,545 

60,439 

GRAND  TOTAL... 

116,400 

136,941 

105,360 

164,236 

YEAR  TO  DATE...  1,024,086  1,432,762  957,984  1,488,137 


GRAND  TOTAL...  101,702  110,154 

YEAR  TO  DATE...  926,526  953,511 

MARYSVILLE,  CAUF. 


Appeal  Democrat-m 


ROP  Local . . 

22,656 

24,150 

Preprint  Local .  . 

78,510 

91,881 

ROP  National . 

1,405 

1,490 

Preptinl  National., . . 

644 

88 

Display  Classified . 

18,672 

18,889 

In-Cohimn  Classified . 

8.572 

8,590 

GRAND  TOTAL... 

130,459 

145,088 

YEAR  TO  DATE... 

N/A 

MEDICINE  HAT,  ALBERTA 

News-e* 

ROP  Local . 

331,466 

345,534 

Preprint  Local . . 

1,077,133 

933,750 

ROP  NSronal . 

50,935 

36,669 

Preprint  Natronal . 

79,533 

87^22 

ClassiM 

165,352 

142,530 

GRAND  TOTAL... 

1,704,419 

1,545,705 

YEAR  TO  DATE... 

N/A 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

59,532 

19,498  67,066 

17,600 

Preprint  Local 

25,989 

189,297  43,130 

189,417 

ROP  N^ronal 

760 

521 

Preprint  National . 

15,150 

180  19,080 

360 

Display  Classified . 

22,662 

23,701 

In-Cohimn  Classified . 

44,559 

43.948 

GRAND  TOTAL...  168,652  208,975  197,466  207,377 
YEAR  TO  DATE...  1,598,804  1.660,765  1,890.313  1,451,640 


MUNCIE,  IND. 


Star-m 


ROP  Local . 

18,798 

17,079 

Preprint  Local . 

6,172 

5,987 

ROP  National  _ 

517 

186 

Preprint  National . 

79 

44 

Classified 

16,615 

16,696 

Total . 

42,181 

39,992 

Press-e 

ROP  Local . - . 

27,165 

25,226 

Preprint  Local . 

8,950 

7,795 

ROP  National . 

517 

106 

Preprint  National . . 

69 

44 

Classified . 

18,765 

19,395 

Total . 

55,466 

52,566 

Ster-S 

ROP  Local . 

6,769 

7,466 

Preprint  Local 

8,009 

6,493 

ROP  National . . 

113 

56 

Preprint  National . 

478 

577 

Classified 

5,908 

6,043 

Total . 

21,277 

20,635 

GRAND  TOTAL... 

118,924 

113,193 

YEAR  TO  DATE... 

880,603 

851,594 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

.  34,476 

31,482 

Preprint  Local . 

.  14,579 

17,617 

ROP  National . . 

1  1 

2,362 

Preprint  National . 

67 

Classified . 

.  41,698 

44,342 

Total . 

.  93,467 

95,870 

Banner-e 

ROP  Local . 

.  29,560 

28,048 

Preprint  Local . 

.  14,386 

17,474 

ROP  National . 

2,613 

2,200 

Preprint  National . 

67 

Classified . . 

.  31,941 

34,970 

Total . 

.  78,500 

82.759 

Nugget-m 


ROP  Local . 

19,422 

15,167 

Preprint  Local . 

53,837 

57,632 

ROP  National . _.... 

4.327 

4,497 

Preprint  National . 

3,648 

3,822 

Classified . 

16,409 

16,178 

GRAND  TOTAL... 

97,643 

97,296 

YEAR  TO  DATE... 

877,811 

789,383 

NORTHAMPTON,  MASS. 


Daily  Hampshire  Gazette-e 


ROP  Local . 

35,848 

36,856 

Preprint  Local . 

28,380 

44,634 

26,445 

31,476 

ROP  National . 

123 

259 

Preprint  National . 

129 

Classified . 

14,363 

16,997 

GRAND  TOTAL... 

78,843 

44,634 

80,557 

31,476 

YEAR  TO  DATE... 

721,842 

275,415 

667,340 

198,531 

OLYMPIA,  WASH. 

Olympian-m 


ROP  Local . 

31,957 

38,407 

Preprint  Local . 

112,344 

119,579 

ROP  National . 

1,642 

1,104 

Classified . 

34,567 

40,108 

GRAND  TOTAL... 
YEAR  TO  DATE... 

180,510 

N/A 

199,198 

PITTSBURGH,  PA. 

Post-Gazette-m 

ROP  Local . 

38,249 

8.228 

33,446 

8,686 

Preprint  Local . 

19,953 

77,714 

15,626 

70,879 

ROP  National . 

8,532 

282 

5,027 

119 

Preprint  National . 

1,419 

2,548 

Classified . 

48,961 

14,312 

53,339 

17,702 

Total . 

117,134 

100,536 

107,438 

99,934 

Post-Gazette-S 

ROP  Local . 

16,215 

3,299 

14,528 

4,040 

Preprint  Local . 

56,936 

34,466 

49,887 

25251 

ROP  National . 

3,675 

4,174 

148 

Preprint  National . 

22,320 

4,049 

27,166 

3,178 

Classified . 

35,479 

6,186 

31,730 

4,295 

Total . 

134,625 

48,010 

127,485 

36,912 

GRAND  TOTAL.. 

251,759 

148,546 

234,923 

136,846 

YEAR  TO  DATE.. 

.  2,233,876  1,440,205  1,262,815 

389,147 

PORTLAND,  MAINE 

Press  Herald-m 


ROP  Local . 

28,984 

2,223 

33,019 

2,464 

Preprint  Local . 

10,805 

10,365 

ROP  National . 

1,069 

1,074 

Preprint  National . 

420 

216 

Classified . 

14273 

10254 

5 

Total . 

55,551 

2,223 

54,928 

2,469 

Press  Herald-S 

ROP  Local . 

18,237 

20,131 

Preprint  Local . 

38,711 

36,733 

ROP  National  .  ... 

625 

488 

Preprint  National . 

3,587 

4,504 

Classified . 

21,470 

20,004 

Total . 

.  82,630 

81,860 

GRAND  TOTAL.. 

.  138,181 

2,223 

136,788 

2,469 

YEAR  TO  DATE.. 

.  1,258,619 

20,725  1,225,592 

21,959 

PROVIDENCE,  R.I. 

Joumal-Bulletin-a/d 


ROP  Local . 

...  31,869 

21,663 

40,128 

21,405 

Preprint  Local . 

11,893 

79,852 

17,125 

95,371 

ROP  National 

2,685 

2241 

Preprint  National 

3,641 

3,450 

Classified . 

33,183 

1,812 

30,451 

1,384 

Total . 

..  79,630 

106,968 

89,945 

121,610 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1995  1994 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Joumal-S 

ROP  Local . 

18,919 

732 

23,684 

1,512 

PreprintLocal . 

60,051 

69,708 

56.146 

80.302 

ROPNalional . 

1,627 

2,029 

Preprint  National . 

11,854 

100 

13,298 

782 

Classified . 

13,289 

224 

12,878 

164 

Total . 

.  105,740 

70,764 

108,035 

82,760 

GRAND  TOTAL.. 

.  185,370 

177,732 

197,980 

204,370 

YEAR  TO  DATE.. 

.  1,687,904  1,702,164  1,753,449  1,784,559 

RAWUNS,  WYO. 

Daily  Times-m 

ROP  Local .  6,162  5,882 

Preprint  Local .  13,422  13,950 

ROP  National .  280 

Preprint  National .  409 

Classilied  2,815  2,578 

GRAND  TOTAL...  22,808  22,690 

YEAR  TO  DATE...  177,132  182,506 

READING,  PA. 


Trmes  &  Eagle-m/e 

ROP  Local .  30,007  33,379 

Preprint  Local .  17,205  20,110 

ROP  National .  1,073  574 

Classified .  37.879  37,416 

Total .  86,182  91,479 

Eagle-S 

ROP  Local .  21,582  25,415 

Preprint  Local .  11,235  46,760  10,535  54,720 

ROPMSional .  10,951  12,002 

Preprint  National .  10,260  11,430 

Classified .  24,182  21,620 

Total .  78,210  46,760  81,002  54,720 

GRAND  TOTAL,,.  164,392  46,760  172,481  54,720 

YEAR  TO  DATE...  N/A 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local .  67,132  71,213 

Preprint  Local .  89,985  106,325 

ROP  National .  844  1,398 

Preprint  National .  8,964  10,208 

Classified .  66,412  63,585 

GRAND  TOTAL,..  233,337  252,729 

YEAR  TO  DATE.,,  N/A 

RICHMOND,  VA. 

Trmes-Dispatch-m 

ROP  Local .  33,936  7,177  41,430  9,347 

PreprintLocal .  15,162  1,640  13,053  2,271 

ROPNalional .  2,011  1,829 

Classified .  33,772  37,727 

Total .  84,881  8,817  94,039  11,618 

Times-Dispatch-S 

ROP  Local . , .  18,300  19,953 

PreprintLocal .  20,157  451  22,978  1,025 

ROP  National .  512  802 

Preprint  National .  8,136  9,816 

Classilied .  20,231  21,459 

Total .  67,336  451  75.008  1,025 

GRAND  TOTAL...  152,217  9,268  169,047  12,643 

YEAR  TO  DATE...  1,554,079  93,242  1,579,665  120,055 


RIVERSIDE,  CAUF. 

Press-Enterprise-mS 


ROP  Local .  55,471  21,778  62.136  23,091 

ROPNalional .  7,774  426  9,593  4 

Classilied .  102,760  6,635  92,479 


GRAND  TOTAL...  166,005  28,839  164,208  23,095 

YEAR  TO  DATE...  1,405,559  256,947  1,324,212  193,965 


SACRAMENTO,  CALIF. 


ROP  Local .  72,268  19,866  71,184  23,136 

PreprintLocal .  98,104  55,707  113,324  64,348 

ROP  National .  17,345  16,743 

Preprint  National .  16,770  2,210  17,380  1,600 

Classilied .  194,602  3,772  189,343  7,488 


GRAND  TOTAL...  399,089  81,555  407,974  96,572 

YEAH  TO  DATE...  3,277,966  677,712  3,293,300  671,173 


1995  1994 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

SAN  BERNARDINO,  CAUF. 


SuO-m 

ROP  Local .  33,665  41,803 

PreprintLocal .  44,992  56,460 

ROPNaional .  5,176  4,903 

Preprint  National .  9.513  6,069 

Classified . - .  60,891  60,321 

GRAND  TOTAL...  154,237  169,576 

YEAR  TO  DATE...  N/A 


SAN  DIEGO,  CAUF. 

Union  Tribune'mS 

ROP  Local . . . 124,303  15,722  118,782  17,913 

ROP  National .  14,160  772  16,289  133 

Classified .  99,526  14,338  95,730  15,981 

GRAND  TOTAL...  237,989  30,832  230,851  35.177 

YEAR  TO  DATE...  2,185,600  306,556  2,169,826  348,066 


SAN  FRANCISCO,  CAUF. 


Chronicle-m 

ROP  Local .  45,960  9,175  46,816  15,128 

PreprintLocal .  51,966  53,280 

ROPNalional..- .  15,860  55  16,924  497 

Preprint  National .  2,470  2,145 

Classified .  42,229  46,186 

Total .  158,485  9,230  165,351  15,625 

. 45,191  8,322  43,418  14,398 

PreprintLocal .  51,966  53280 

ROPNalional .  15,080  12  16,311  497 

Preprint  National .  2,470  2,145 

Classified .  41,498  46,798 

Total .  156,205  8,334  161,952  14,895 

Examiner/Chronide-S 

ROP  Local .  28,123  3,930  32,876  3,089 

PreprintLocal.- .  79,816  70,316 

ROPNalional .  12,438  11,900  52 

Preprint  National .  22,360  22,100 

Classified .  25,456  25,235 

Total .  168,193  3,930  162,427  3,141 


GRAND  TOTAL...  482,883  21,494  489,730  33,661 

YEAR  TO  DATE...  3,713,150  207,657  3,732,100  247,785 


SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

35,962 

39,618 

PreprintLocal . . 

6,094 

5,804 

ROPNalional . 

4,307 

3,383 

Preprint  Naional . 

28 

Display  Classified . 

33,738 

35,639 

In-Column  Classified . 

15,388 

15,742 

Total . 

95  489 

100,214 

Spokesman-Review-S 

ROP  Local . 

9,068 

11,828 

PreprintLocal . 

4,701 

5,576 

ROP  National . 

5,107 

5,373 

Preprint  National . 

952 

1,224 

Display  Classified 

15,095 

17,710 

In-Column  Classified . 

3,765 

5,016 

Total . 

38,688 

46,727 

GRAND  TOTAL... 

134,177 

146,941 

YEAR  TO  DATE... 

1,204,534 

1,261,533 

TOLEDO,  OHIO 


Blade-m 

ROP  Local... 

27,244 

5,878 

29,012 

6,893 

PreprintLocal . 

28,224 

34,902 

ROPNalional... . 

1,101 

61 

1,719 

34 

Preprint  National . 

1,008 

1,134 

Cla^fied... 

18,603 

608 

18,265 

1219 

Total . . 

76,180 

6,547 

85,032 

8,146 

Blade-S 

ROP  Local . 

16,498 

15,645 

Preprint  Local 

58,401 

58,212 

ROP  National . 

982 

956 

Preprint  Natioral . 

15,498 

18,333 

Classified... 

12,602 

11,614 

Total . 

.  103,981 

104,760 

GRAND  TOTAL.. 

.  180,161 

6,547 

189,792 

8,146 

YEAR  TO  DATE.. 

.  1,657,054 

63,238  1,690.306 

60,696 

1995 

1994 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TULSA, 

OKLA. 

World-m 

ROP  Local.. 

30,305 

6,829 

31,847 

5,203 

Preprint  Local . 

9,094 

27,874 

10,749 

15,716 

ROP  National . 

1,117 

1,460 

Preprint  National . 

65 

648 

Display  Classified . 

16,726 

18,040 

In-Column  Classified.... 

...  20,472 

20,677 

Total . 

..  77,779 

34,703 

83,421 

20,919 

World-S 

ROP  Local . 

...  17,880 

18,035 

Preprint  Local 

45,268 

43,915 

ROPNalional . . 

671 

1,197 

Preprint  National . 

8,932 

11,254 

Display  Classified . 

13,979 

12,465 

In-Column  Classified. . 

10,818 

10,196 

Total . . 

...  97,548 

97,062 

GRAND  TOTAL 

...  175,327 

34,703 

180,483 

20,919 

YEAR  TO  DATE 

N/A 

TWIN  FALLS, 

Times-News-mS 

IDAHO 

ROP  Local . 

27,493 

27,930 

PreprintLocal . 

83.468 

71,170 

ROPNalional . 

166 

170 

Display  Classified . 

26,170 

25,358 

In-Column  Classified . 

5,492 

4,745 

GRAND  TOTAL.. 

.  142,789 

129,373 

YEAR  TO  DATE.. 

.  1,331,135 

1,203,394 

WICHITA, 

,  KAN. 

Eagle-m 

ROP  Local . 

....  33,642 

6,965 

35,186 

9,035 

Preprinl  Local . 

648 

77,614 

1,292 

71,897 

ROP  National . 

1,590 

1,293 

Preprint  National . 

....  11,664 

12,310 

Classified. 

59,059 

8,896 

63,490 

4,289 

GRAND  TOTAL 

...  106,603 

93,775 

113,571 

85,328 

YEAR  TO  DATE 

...  1,044,817 

873,798 

992,831 

801,151 

WINSTON-SALEM, 

N.C. 

Journal-m 

ROP  Local . 

35,978 

3,847 

36,889 

3,647 

Preprint  Local . 

10,372 

23,483 

6,620 

21,022 

ROP  National . 

2,902 

1,890 

Preprinl  National . 

88 

1,423 

250 

1,537 

Classified. 

46,147 

84 

45,979 

172 

Total . 

95,487 

28,837 

91,638 

26,378 

Journal-S 

ROP  Local . 

12,903 

1,319 

15,853 

1,156 

Preprinl  Local . 

12,616 

26,975 

9,106 

24.719 

ROP  National . 

1,050 

1,216 

Preprint  National . 

9,448 

11,088 

Classified 

19,971 

84 

21,421 

Total . 

.  55,988 

28,378 

58,684 

25,875 

GRAND  TOTAL.. 

.  151,475 

57,215 

150,322 

52,253 

YEAR  TO  DATE.. 

.  1,384,276 

545,866  1,404,088 

535,889 

YAKIMA,  WASH. 


Herald-Republic-m 
ROP  Local . 

32,801 

31,297 

ROP  National . 

2,827 

3,151 

Display  Classified . 

44,354 

41,567 

In-Column  Classilied . 

17,324 

18,053 

GRAND  TOTAL... 

97,306 

94,068 

YEAR  TO  DATE... 

815,865 

779,199 

College  guide 

GLOBE  SPECIALTY  PRODUCTS 
published  its  third  annual  Kick  maga¬ 
zine,  the  Boston  Globe’s  “Guide  To  Col¬ 
lege  Fest  ’95,”  which  took  place  Oct.  14 
and  15  in  Boston. 

Sixty-thousand  copies  of  the  four- 
color,  72-page  magazine  were  printed. 


♦  Indicates  newspapers  reporting  figures  in  lines. 
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Financial 


Old  newspaper 
now  traded  on 
Chicago  exchange 


by  Mark  Fitzgerald 

OLD  NEWSPAPER  (ONP)  has  hit  the 
financial  big  time:  It  is  now  being  trad¬ 
ed  on  the  Chicago  Board  of  Trade 
(CBOT). 

On  Oct.  17,  the  Board  of  Trade 
launched  the  Recyclables  Exchange, 
the  first-ever  electronic  trading  mar¬ 
ketplace  for  recovered  ONP,  glass  and 
plastic. 

Right  now,  the  exchange  is  a  cash 
market  and  trading  takes  place  on 
computers  —  not  in  the  frenetic  pits 
full  of  hand-signaling  traders  that 
characterize  CBOT’s  famous  agricul¬ 


tural  exchanges  for  corn  or  pork  bel¬ 
lies. 

But  at  a  press  conference  launching 
the  exchange,  CBOT  chairman  Patrick 
H.  Arbor  said  the  market  for  recycled 
paper  and  other  recoverables  is  nearly 
the  size  and  volatility  to  sustain  futures 
and  options  trading. 

“A  load  of  paper  now  costs  as  much 
as  a  load  of  corn,”  Arbor  said.  “Volatil¬ 
ity  is  on  the  rise  —  and  approaching 
the  level  that  requires  risk  manage¬ 
ment.” 

The  Recyclables  Exchange  was  de¬ 
veloped  over  three  years,  with  more 
than  $600,000  in  federal  grants  from 
the  U.S.  Environmental  Protection 
Agency  and  the  support  of  several  big 
environmental  groups  and  recycling  in¬ 


dustry  associations. 

CBOT  estimates,  within  a  year,  some 
200  buyers  and  sellers  of  recyclable 
materials  will  be  signed  up  for  the  elec¬ 
tronic  trading  floor,  which  charges  a 
$1,000  annual  subscription  fee.  The 
menu-driven  computer  exchange  lists 
different  materials  with  their  price  and 
quality  rating.  The  electronic  bulletin 
board  includes  e-mail  and  the  standard 
CBOT  contract  for  third-party  quality 
verification  and  arbitration  of  unre¬ 
solved  disputes. 

CBOT  officials  are  not  sure  what 
kind  of  dollar  volumes  the  Recyclables 
Exchange  will  generate,  but  the  market 


is  undeniably  huge:  In  1995,  U.S.  man¬ 
ufacturers  are  expected  to  buy  between 
$4  billion  and  $6  billion  worth  of  re¬ 
covered  paper,  glass  and  plastic. 

What  the  exchange  will  allow  the 
industry  to  do  is  buy  recycled  material 
sight  unseen  —  knowing  that  disputes 
about  price  or  quality  can  be  arbitrat¬ 
ed.  It  will  also  allow  the  municipalities 
and  counties  to  find  the  highest  price 
for  the  recyclables  in  their  curbside 
pickup  programs. 

The  Recyclables  Exchange  also  will 
provide  pricing  information  that  will 
be  firmer  and  more  current  than  the 
present  system,  which  essentially  relies 
on  the  reporting  of  various  trade  jour¬ 
nals. 

All  trades  using  the  standard  CBOT 


contracts  will  be  aggregated  by  the 
Board  of  Trade,  which  will  create  pub¬ 
licly  available  posted  prices.  Buyers 
and  sellers  can  also  trade  anonymous¬ 
ly- 

“This  is  a  major  step  forward  in  es¬ 
tablishing  a  recycling  infrastructure,” 
said  David  Gardener,  assistant  director 
of  planning  and  management  for  the 
EPA. 

“America  will  take  its  recycling  ef¬ 
fort  from  what  is  now,  really,  a  kind  of 
national  yard  sale  to  an  electronic  mar¬ 
ket  for  recycled  goods,”  Gardener 
added. 

Arrivederci, 

newsprint! 

GIVEN  THE  INCREASING  size  and 
volatility  of  the  market  for  old  news¬ 
papers,  it  is  probably  fitting  that  the 
first  trade  of  the  Chicago  Board  of 
Trade  Recyclables  Exchange  was  for  100 
tons  of  ONP. 

Perhaps  even  more  fittingly,  that  100 
tons  of  ONP  was  sold  by  Oswego 
County,  N.Y.,  to  Washington  state- 
based  Weyerhaeuser  —  which  in  turn 
says  it  is  going  to  sell  the  paper  to  a  mill 
in  Italy. 

Growing  European  and  Asian  de¬ 
mand  is  a  major  factor  in  pushing  up 
the  price  of  ONP  in  the  last  year.  Sup¬ 
pliers  to  newsprint  makers  say  they 
hope  the  new  CBOT  exchange  will 
help  them  match  that  demand. 

“The  low-hanging  fruit  on  the  recy¬ 
cling  tree  has  all  been  picked,”  Weyer¬ 
haeuser  executive  Pete  Grogan  said. 
“There  will  be  a  10-million-ton  increase 
in  worldwide  demand  for  paper  by  the 
end  of  next  year.  And  right  now,  the 
U.S.  is  not  doing  the  job  in  providing 
for  the  worldwide  demand.” 

Weyerhaeuser  paid  $90  a  ton  for  the 
Oswego  ONP,  a  price  Grogan  said  was 
similar  to  the  open  market  price  for  the 
commodity  in  the  eastern  United 
States.  —  Mark  Fitzgerald 

Closed  by  Post 

THE  WASHINGTON  POST  Co.  is 
shutting  down  Mammoth  Micro  Pro¬ 
ductions,  a  multimedia  production  fa¬ 
cility  in  which  the  Post  Co.  acquired  an 
80%  stake  for  $23  million  in  May  1994. 


“A  load  of  paper  now  costs  as  much  as  a 
load  of  corn,”  Arbor  said.  “Volatility  is  on 
the  rise  —  and  approaching  the  level  that 
requires  risk  management.” 
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Third-quarter 
financial  results 


HOLLINGER  INTERNATIONAL 
Inc.,  formerly  American  Publishing 
Co.,  reported  improved  third-quarter 
and  year-to-date  earnings  in  the  face  of 
escalating  newsprint  costs. 

Results  included  the  Chicago  Sun- 
Times  and  Daily  Southtoum  of  Chicago, 
which  were  acquired  last  year.  But  re¬ 
sults  do  not  reflect  a  recent  reorganiza¬ 
tion,  which  added  Telegraph  PLC  and 
other  interests  to  the  company,  or  the 
recent  acquisition  of  16  publications 
from  Thomson  Newspapers  Corp. 

Third-quarter  revenue  of  $136.2  mil¬ 
lion  was  up  15%  and  operating  cash 
flow  of  $19.7  million  improved  8%. 
This,  despite  newsprint  price  increases 
of  some  $7.3  million.  Operating  income 
of  $9.4  million  and  net  income  of  $2.9 
million  each  increased  by  1%. 

Nine-month  revenue  of  $406  million 
and  operating  cash  flow  of  $60.2  mil¬ 
lion  improved  40%  and  21%,  respec¬ 
tively.  Operating  income  was  up  14%, 
to  $29.6  million. 

The  company  said  the  return  to  prof¬ 
itability  it  saw  last  year  became  a  return 
to  taxability  in  1995,  leading  to  a  $1.8 
million  rise  in  income  taxes  and  caus¬ 
ing  a  $1.5  million  decline  in  net  in¬ 
come. 

On  a  pro  forma  basis  —  including 
Daily  Southtown  results  for  the  first 
nine  months  of  1994  and  the  Sun-Times 
for  the  first  quarter  of  1994  —  nine- 
month  revenue  increased  3%  and  oper¬ 
ating  cash  flow  was  up  10%.  The  com¬ 
pany  absorbed  about  $16.6  million  in 
higher  newsprint  costs.  Operating  in¬ 
come  and  net  income  advanced  9%. 

Last  October,  Hollinger  completed 
the  previously  announced  reorganiza¬ 
tion  of  its  international  operations. 
Hollinger  Inc.’s  major  international 
newspaper  interests  were  consolidated 
into  Hollinger  International  Inc. 

Aside  from  the  Chicago  papers, 
Hollinger  operates  the  London  Daily 
Telegraph  and  Australia’s  Sydney  Morn¬ 
ing  Herald.  Its  American  Publishing 
group  owns  and  operates  111  paid  U.S. 
dailies. 

Southam  Inc.  of  Toronto  saw  a  third- 
quarter  loss  from  continuing  operations 
of  $1.9  million,  or  30  a  share,  compared 
with  a  $1.7  million  profit,  or  20  a  share. 


last  year. 

Year-to-date  income  from  continuing 
operations  was  $19.2  million,  equal  to 
250  a  share.  This  compares  with  $19.8 
million  and  260. 

Last  October,  the  last  of  the  compa¬ 
ny’s  graphics  businesses,  Dittler  Broth¬ 
ers  Inc.,  was  sold.  Proceeds  from  the 
sale,  which  amounted  to  $34.5  million, 
were  less  than  Southam’s  investment. 

Included  in  the  third  quarter  was  a 
charge  of  $12  million,  representing  the 
loss  on  operations  at  Dittler  and  other 
printing  assets  and  liabilities.  For  the 
nine  months,  the  loss  from  discontin¬ 
ued  operations  totaled  $14.5  million,  in¬ 
cluding  $2.5  million  related  to  the  sale 
of  Coles  Book  Stores  in  the  first  half. 

The  net  loss  for  the  quarter,  after  dis¬ 
continued  operations,  was  $13.9  mil¬ 
lion,  or  180  a  share.  For  the  nine 
months,  net  income  was  $4.7  million,  or 
60  a  share. 

Newspaper  revenue  was  up  4%  to 
$196  million.  Run-of-press  advertising 
was  4%  higher  and  circulation  revenue 
8%  greater. 

ROP  linage,  meanwhile,  was  down 
4%.  Volume  started  weakly  in  the  quar¬ 
ter  but  steadily  improved.  The  national 
advertising  segment  continues  to  be  the 
strongest,  improving  6%  over  1994. 

Newsprint  costs  more  than  negated 
revenue  gains,  the  company  said.  News¬ 
paper  group  earnings  declined  to  $2.4 
million  in  the  quarter,  from  $7.5  mil¬ 
lion.  Newsprint  expense  at  the  compa¬ 
ny’s  dailies  was  $10.1  million,  a  47%  in¬ 
crease.  Excluding  newsprint,  costs  were 
only  1%  higher. 

For  the  nine  months,  newspaper  rev¬ 
enue  was  up  5%  to  $617  million.  ROP 
revenue  was  up  5%,  circulation  revenue 
grew  7%  and  total  ad  linage  declined  by 
2%.  Newsprint  expense  was  $23  million 
higher  in  the  period,  although  con¬ 
sumption  was  down  8%.  Labor  costs  at 
the  dailies  were  $5.6  million  less  than 
the  year-before  period. 

Revenue  in  Southam’s  business  com¬ 
munications  division  were  improved  by 
6%,  with  magazines  performing  espe¬ 
cially  well. 

London-based  Reuters  reported 
third-quarter  revenue  was  up  15%,  to 
about  $1.07  billion.  For  the  first  nine 


months,  revenue  grew  by  17%  to  $3.11 
billion.  Quarterly  revenue  in  the  com¬ 
pany’s  Americas  segment  rose  9%  to 
$194  million. 

News  Communications  Inc.  of  Fresh 
Meadows,  N.Y.,  which  publishes  small 
newspapers  in  the  New  York  area  and 
Washington,  D.C.,  reported  third-quar¬ 
ter  revenue  was  up  41%,  to  $5.6  million. 

Income  from  its  publications  was 
more  than  $900,000,  compared  with 
$860,000  last  year.  Taking  into  account 
start-ups  and  acquisitions,  the  company 
had  net  income  for  the  quarter  of  about 
$370,000,  compared  with  $530,000.  Net 
income  per  share  went  to  50,  from  70. 

Other  quarterly  and  year-to-date  fi¬ 
nancial  results  were  reported  in  the 
Nov.  11  E&P.  —  Tony  Case 

Dividends  declared 

SAN  ANTONIO-BASED  Harte-Hanks 
Communications  Inc.  announced  a 
three-for-two  split  of  its  common  stock 
in  the  form  of  a  50%  stock  dividend, 
payable  to  stockholders  as  of  Dec.  1. 
The  company  also  declared  a  regular 
quarterly  dividend  of  2.50  per  share. 

Tribune  Co.  of  Chicago  declared  a 
regular  quarterly  dividend  of  280  per 
common  share.  And  a  dividend  of  $8.52 
per  share  was  declared  on  the  Chicago 
Tribune  parent’s  Series  B  convertible 
preferred  stock,  held  by  an  employee 
trust. 

Texaco,  publishers 
settle  lawsuit 

TEXACO  INC.  AND  a  group  of  83 
publishers  have  reached  an  agreement 
to  settle  a  copyright  infringement  case 
that  involved  photocopying. 

As  part  of  the  agreement,  in  which 
Texaco  admits  no  wrongdoing,  the 
company  will  pay  a  seven-figure  settle¬ 
ment  and  retroactive  licensing  fee  to 
the  Copyright  Clearance  Center,  a  not- 
for-profit  licensing  organization. 

The  case  originally  was  filed  in  1985 
by  six  American  and  European  publish¬ 
ers  on  behalf  of  publishers  of  scientific 
and  technical  journals  that  are  regis¬ 
tered  with  the  CCC. 

In  1992,  the  Federal  District  Court  in 
New  York  ruled  that  photocopying  of 
individual  copyrighted  journal  articles 
by  or  for  employees  of  for-profit  compa¬ 
nies  is  not  “fair  use”  under  United 
States  copyright  law.  The  U.S.  Court  of 
Appeals  for  the  Second  Circuit  in  1994 
upheld  the  lower  court’s  decision. 
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Strong  reaction  to 
end  of  comic  strip 

People  are  talking  about  ‘Calvin  and  Hobbes,’  which 
will  leave  nearly  2,400  newspapers  on  December  31 


by  David  As  tor 

AS  MOST  COMIC  fans  in  America 
now  know,  Bill  Watterson  will  end 
“Calvin  and  Hobbes”  on  Dec.  31. 

Because  the  lO-year-old  strip  was  so 
admired  and  so  popular,  reaction  to 
the  decision  was  swift  and  strong. 

Hundreds  of  newspapers  ran  promi¬ 
nent  stories.  Editors  and  readers 
lamented  the  comic’s  imminent 
demise.  And  syndicates  started  scram¬ 
bling  to  sell  newspapers  various  strips 
to  replace  “Calvin  and  Hobbes,”  whose 
mammoth  list  of  nearly  2,400  clients  is 
second  only  to  “Peanuts”  and 
“Garfield.” 

“We’re  going  to  witness  the  most 
frenzied  grab  for  real  estate  since  the 
Oklahoma  land  rush,”  said  Universal 
Press  Syndicate  vice  president/editori¬ 
al  director  Lee  Salem,  whose  syndicate 
began  distributing  Watterson’s  comic 
in  November  of  1985. 

Universal,  of  course,  hopes  to  fill  as 
many  of  these  slots  as  possible  with  its 
own  strips.  But  losing  “Calvin  and 
Hobbes,”  barely  a  year  after  losing  Gary 
Larson’s  “Far  Side,”  will  unquestionably 
hurt  the  syndicate’s  bottom  line. 

“It  will  have  an  impact,”  said  Salem. 

He  did  add  that  Universal  still  has 
many  other  popular  features.  Also,  the 
syndicate’s  Andrews  and  McMeel  pub¬ 
lishing  division  will  release  two  more 
“Calvin  and  Hobbes”  collections  in 
1996. 

Watterson’s  collections,  including 
the  current  Calvin  and  Hobbes  Tenth 
Anniversary  Book,  have  sold  more  than 
23  million  copies. 

And  the  reclusive  cartoonist,  who  is 
said  to  be  38,  may  do  some  kind  of 
work  with  Universal  in  coming  years. 

“I  have  not  yet  decided  on  future 


projects,  but  my  relationship  with  Uni¬ 
versal  Press  Syndicate  will  continue,” 
Watterson  said  in  a  letter  to  newspaper 
editors. 

He  also  wrote  that  his  decision  to 
end  “Calvin  and  Hobbes”  was  “not  a 
recent  or  an  easy”  one. 

“I  leave  with  some  sadness,”  he  stat¬ 
ed.  “My  interests  have  shifted,  howev¬ 
er,  and  I  believe  I’ve  done  what  I  can 
do  within  the  constraints  of  daily 
deadlines  and  small  panels.  I  am  eager 
to  work  at  a  more  thoughtful  pace, 
with  fewer  artistic  compromises.” 

Watterson  had  these  final  words  for 
editors:  “That  so  many  newspapers 
would  carry  ‘Calvin  and  Hobbes’  is  an 
honor  I’ll  long  be  proud  of,  and  I’ve 
greatly  appreciated  your  support  and 
indulgence  over  the  last  decade.  Draw¬ 
ing  this  comic  strip  has  been  a  privi¬ 
lege  and  a  pleasure,  and  I  thank  you  for 
giving  me  the  opportunity.” 
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“Calvin  and  Hobbes” 


The  cartoonist,  who  previously  took 
nine-month  sabbaticals  in  1991  and 
1994,  reportedly  still  had  time  left  on 
his  contract  with  Universal. 

“But  there’s  no  way  you  can  force 
someone  to  continue,”  said  Salem,  who 
noted  that  Universal  will  not  distribute 
“Calvin  and  Hobbes”  reruns. 

He  added  that  the  end  of  the  strip  is 
“a  loss  for  anyone  who  enjoys  comics. 
Bill  brought  something  really  special 
and  different  to  the  comics  page.” 

Another  Bill,  “FoxTrot”  creator  Bill 
Amend  of  Universal,  will  also  miss 
Watterson’s  work. 

“It’s  very  sad  news  for  me,”  he  said. 
“Like  most  people.  I’m  a  great  fan  of 
the  strip.  Seeing  it  in  the  newspaper 
was  like  a  daily  seminar  on  how  to  do  a 
good  comic.  It  inspired  and  motivated 
me  to  be  a  better  cartoonist.” 

Amend  added,  “Bill  Watterson  is 
the  complete  package:  a  masterful  il¬ 
lustrator  and  wonderful  writer  with  a 
great  sense  of  humor  and  a  great  sense 
of  integrity.” 

One  example  of  the  last  quality  was 
Watterson’s  decision  not  to  allow 
stuffed  Hobbes  tigers  and  other  mer¬ 
chandising,  which  would  have  netted 
the  cartoonist  many  more  millions 
than  he  already  was  earning. 

“The  Family  Circus”  creator  Bil 
Keane  of  King  Features  Syndicate 
agreed  that  Watterson  has  integrity. 
He  also  said  that  “Calvin  and  Hobbes” 
is  “one  of  the  best”  strips  of  recent 
years  —  and  will  be  missed  because  it 
attracted  readers  to  newspapers. 

“I  feel  every  pofiular  comic  aids 
every  other  comic  because  it  pulls  peo¬ 
ple  into  the  comics  section,”  Keane  re¬ 
marked. 

But  the  cartoonist  didn’t  offer  un¬ 
qualified  praise.  Keane  said  Watterson’s 
use  of  fantasy  sequences  was  not  quite 
as  original  as  some  readers  thought, 
noting  that  other  cartoonists  had 
drawn  imaginative  digressions  long  be¬ 
fore  “Calvin  and  Hobbes”  started.  He 
added  that  the  strip  became  somewhat 
“repetitive”  during  the  last  few 
months. 

Yet  Watterson  is  undeniably  talent¬ 
ed,  continued  Keane,  who  said  he  finds 
it  hard  to  understand  why  someone 
with  that  ability  and  huge  audience 
would  voluntarily  give  up  a  comic. 

Keane  also  said  that,  while  Watter¬ 
son  had  the  right  to  end  his  feature. 
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Among  those  attending  the  King  luncheon  were  (from  left)  “Blondie”  uniter  Dean 
Young,  Joe  D’Angelo,  “Beetle  Bailey”  creator  Mort  Walker,  “Barney  Qoogle  and 
Snuffy  Smith”  cartoonist  Fred  Lasswell,  and  “The  Phantom”  creator  Lee  Falk. 


the  decision  is  “not  fair  to  the  readers 
or  to  the  editors  who  have  paid  good 
money  and  provided  space  in  their 
newspapers.” 

He  recalled  that  many  papers  “strug¬ 
gled”  to  rearrange  their  Sunday  comics 
sections  to  give  “Calvin  and  Hobbes” 
the  half  page  Watterson  required  after 
his  first  sabbatical. 

And  Keane  said  the  reclusive  Wat¬ 
terson  “did  nothing,  as  far  as  public  re¬ 
lations  goes,  to  further  the  image  of 
cartoonists  to  readers  and  newspapers.” 

Watterson  (profiled  in  E&P,  Feb.  8, 
1986,  p.  34)  also  didn’t  endear  himself 
to  the  National  Cartoonists  Society. 
He  twice  won  the  NCS  Reuben  Award 
as  “Outstanding  Cartoonist  of  the 
Year,”  but  did  not  come  to  either  cere¬ 
mony  to  accept  the  honor. 

While  many  newspapers  complained 
over  the  years  about  Watterson’s  half¬ 
page  requirement  and  sabbaticals,  nu¬ 
merous  editors  loved  his  comic. 

“First  Gary  Larson  and  now  Bill 
Watterson,”  said  Rosalie  Muller 
Wright,  assistant  managing  editor/fea¬ 
tures  at  the  San  Francisco  Chronicle. 
“It’s  a  shame  to  lose  these  wonderful, 
imaginative  cartoonists.  Genius  is  rare 
in  any  field.” 

Digital  consortium 
adds  two  members 

TWO  MORE  SYNDICATES  have 
joined  the  Digital  Features  Consor¬ 
tium,  which  was  formed  last  month  to 
create  standards  and  services  for  deliv¬ 
ering  content  electronically  to  newspa¬ 
pers  and  other  customers. 

The  Cartoonists  &.  Writers  Syndi¬ 
cate  and  Copley  News  Service  are  now 
part  of  a  group  with  seven  other  mem¬ 
bers:  Chronicle  Features,  Creators 
Syndicate,  Los  Angeles  Times  Syndi¬ 
cate,  Tribune  Media  Services,  United 
Media,  Universal  Press  Syndicate  and 
the  Washington  Post  Writers  Group. 

Syndicates  of  all  sizes  can  join  the 
consortium  (E&P,  Oct.  21,  p.  40), 
which  is  mailing  surveys  this  month  to 
nearly  1,400  daily  papers  to  help  iden¬ 
tify  their  needs  and  gather  data  for  de¬ 
veloping  digital  delivery  standards. 

Joe  D’Angelo  feted 
for  30  years  at  King 

KING  FEATURES  SYNDICATE  pres¬ 
ident  Joe  D’Angelo  was  feted  recently 
at  a  surprise  luncheon  celebrating  his 


30th  anniversary  with  the  syndicate. 

Attending  the  New  York  City  event 
were  King  staffers  and  talent.  A  num¬ 
ber  of  them  also  contributed  to  a  spe¬ 
cial  six-page,  full-color  tribute  newspa¬ 
per  for  the  executive. 

D’Angelo  began  his  tenure  at  King 
in  1965  as  assistant  treasurer  and  con¬ 
troller.  He  was  appointed  general  man¬ 
ager  of  the  syndicate  and  a  vice  presi¬ 
dent  of  the  Hearst  Corp.  in  1973,  and 
named  King  president  three  years  lat¬ 
er.  He  also  served  two  terms  as  presi¬ 
dent  of  the  Newspaper  Features  Coun¬ 
cil  during  the  1980s. 

In  addition,  the  award-winning 
D’Angelo  devotes  a  great  deal  of  time 
to  fund  raising  for  the  International 
Museum  of  Cartoon  Art,  community 
groups,  and  other  institutions. 

Web  agreement  for 
TMS  and  Vermeer 

TRIBUNE  MEDIA  SERVICES  and 
Vermeer  Technologies  have  an¬ 
nounced  a  reseller  agreement. 

Under  terms  of  the  deal,  TMS  will 
resell  and  support  Vermeer’s  “Front- 
Page”  Web  publishing  software  as  part 
of  its  WebPoint  package. 

TMS’s  WebPoint  enables  newspa¬ 
pers  and  broadcasters  to  augment  their 
own  Web  sites  with  content,  designed 
for  an  interactive  environment,  that 
can  be  customized  for  local  appeal. 

*  Single  File’  feature 
is  two  decades  old 

“SINGLE  FILE”  BY  Susan  Deitz  has 
reached  its  20th  anniversary. 


The  Los  Angeles  Times  Syndicate 
column  discusses  single  parenting,  sex¬ 
uality  in  the  age  of  AIDS,  adjusting  to 
single  life,  and  more. 

Deitz  has  also  authored  two  books, 
hosted  a  radio  show  and  served  as  the 
singles  expert  on  Prodigy. 

‘Doonesbury’  artist 
is  among  honorees 

“DOONESBURY”  CREATOR  Garry 
Trudeau  has  received  the  10th  annual 
Spirit  of  Liberty  Award  from  People  for 
the  American  Way. 

The  Universal  Press  Syndicate  car¬ 
toonist,  whose  comic  just  turned  25, 
was  feted  at  a  Nov.  5  dinner  in  New 
York  City.  The  host  was  columnist 
Molly  Ivins  of  Creators  Syndicate,  and 
entertainment  was  provided  by  singer 
joni  Mitchell. 

In  other  awards  news,  columnist  Al¬ 
fred  Sheinwold  of  the  Los  Angeles 
Times  Syndicate  was  voted  1995  Best 
Bridge  Hand  by  the  International 
Bridge  Press  Association. 

Berger  wine  feature 
moves  to  syndicate 

DAN  BERGER’S  WEEKLY  wine  col¬ 
umn  has  moved  from  the  Los  Angeles 
Times-Washington  Post  News  Service 
to  the  Los  Angeles  Times  Syndicate. 

Berger’s  19-year-old  feature  has  run 
in  the  Los  Angeles  Times  since  1988.  He 
has  also  written  about  sports,  technol¬ 
ogy  and  computers  for  the  San  Diego 
Union-Tribune;  covered  sports  and  gen¬ 
eral  news  for  the  Associated  Press;  and 
authored  several  books. 
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A  Christmas  series 

WILEY  HAS  CREATED  a  five-part  se¬ 
ries  for  the  holiday  season  called  “A 
Non  Sequitur  Christinas  Story.” 

The  weekly  sequence  runs  Sunday, 
Nov.  26,  through  Sunday,  Dec.  24,  in 
Wiley’s  “Non  Sequitur”  comic,  which  is 
syndicated  by  the  Washington  Post 
Writers  Group.  It  is  also  available  for 
one-time  purchase. 

In  the  story,  Santa  Claus  gets  side¬ 
tracked  by  celebritydom  after  flying  to 
Los  Angeles  “to  find  the  source  of 
global  naughtiness.” 

‘Bootsie’  cartoonist 

OLIVER  HARRINGTON  HAS  died 
in  Berlin  at  the  age  of  84. 

Harrington  was  the  creator  of 
“Bootsie,”  a  panel  that  ran  in  African- 
American  newspapers  starting  in  1933, 
as  well  as  an  editorial  cartoonist.  He 
was  forced  to  leave  the  United  States 
during  the  McCarthy  era. 


Oliver  Harrington 


The  artist  returned  three  years  ago 
to  address  an  enthusiastic  crowd  in 
Columbus,  Ohio,  where  an  exhibit  of 
his  work  was  held  (E&P,  Nov.  28, 
1992,  p.  28). 


Part  of  Wiley’s  Xmas  tale 


Columnists’  books 

SEVERAL  LOS  ANGELES  Times 
Syndicate  columnists  have  new  books 
out. 

Former  Secretary  of  State  James 
Baker  has  written  the  Politics  of  Diplo¬ 
macy  for  G.P.  Putnam’s  Sons. 

Fashion  columnist  Elsa  Klensch  has 
authored  Style  for  the  Berkley  Publish¬ 
ing  Group. 

And  astrologer  Sydney  Omarr  has 
written  Ansu^er  in  the  Sky  .  .  .  Almost 
for  the  Hampton  Roads  Publishing  Co. 

‘Ask  Shagg’  e-mail 

THE  “ASK  SHAGG”  comic  by  Peter 
Guren  of  Creators  Syndicate  will  have 
an  e-mail  address  starting  Jan.  1.  It  is 
shaggedawg@aol.com. 

A  party  for  children 

THE  WALTER  KANER  Children’s 
Foundation  is  holding  its  43rd  annual 
party  for  disabled  and  needy  kids  Nov. 


21  at  a  Queens  Village,  N.Y.,  restau¬ 
rant. 

The  Port  Washington,  N.Y.-based 
foundation,  which  has  entertained 
more  than  150,000  children  over  the 
years,  is  chaired  by  former  New  York 
Daily  News  and  Long  Island  Press 
columnist  Walter  Kaner. 

Veterans  Day  comic 

THE  NOVEMBER  11  “Alley  Oop” 
saluted  members  of  the  armed  forces. 

In  particular,  the  Veterans  Day  strip 
cited  a  World  War  II  squadron  that 
adopted  the  comic’s  title  character  as 
its  mascot.  “Alley  Oop”  creator  V.T. 
Hamlin  painted  his  caveman  on  their 
planes  for  inspiration. 

When  squadron  members  gather  for 


The  November  1 1  “Alley  Oop” 


a  reunion  in  New  England  next  May, 
they  will  receive  copies  of  the  comic. 

The  62-year-old  “Alley  Oop”  is  now 
done  by  Dave  Graue  and  jack  Bender 
of  Newspaper  Enterprise  Association. 

Up  for  a  cable  prize 

LOS  ANGELES  TIMES  Syndicate  op¬ 
ed  columnist  Cal  Thomas  has  been 
nominated  for  a  CableACE  Award  for 
his  interview  work  as  part  of  CNBC’s 
Talk  All-Star  lineup. 

Tax  effort  continues 

CALIFORNIA  IS  STILL  trying  to  tax 
cartoons.  For  the  story,  see  page  9. 


Due  to  a  printing  plant  error,  this  strip  was  left  out  of  last  week’s  story  about  Bill  Hol¬ 
brook’s  “Kevin  and  Kell”  online  comic. 
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Judge  dismisses 
mayor^s  libel  suit 

West  Virginia  paper’s  use  of  stronger  words 
in  headline  than  appeared  in  story  is  not 
sufficient  to  show  actual  malice 


by  Debra  Qersh  Hernandez 

A  RECENT  WEST  Virginia  libel  case 
has  all  the  makings  of  a  country  music 
tune:  The  headline  said  she  lied,  but  the 
body  copy  didn’t;  the  mayor  wants  a 
ruling,  but  the  judge  said  can't  win  it. 

Using  stronger  words  in  a  newspaper 
headline  than  a  source  uses  in  the  text 
of  a  news  story  is  “not  sufficient  to 
show  actual  malice,”  according  to  a 
West  Virginia  judge. 

“Newspapers  are  not  required  to  use 
the  least  offensive  terminology  in  re¬ 
porting  the  news,”  wrote  U.S.  District 
Court  Judge  Robert  j.  Staker.  “Neither 


are  they  required  to  accept  a  public  of¬ 
ficial’s  characterization  of  events  as  the 
truth.” 

Staker’s  opinion  accompanied  his 
dismissal  of  a  libel  case  against  the 
Gannett  River  States  Publishing  Corp. 
and  its  Herald-Dispatch  of  Huntington, 
W.Va.,  brought  by  Barboursville  Mayor 
Nancy  Cartmill. 

The  mayor  sued  over  a  headline  in 
the  newspaper  that  read  “State  says 
mayor  lied  about  plans.” 

The  article  described  how  the  may¬ 
or  had  told  citizens  that  village  author¬ 
ities  had  called  for  state  safety  inspec¬ 
tions  of  an  old  building  that  was  to  be 
torn  down.  In  fact,  the  inspections 
came  at  the  direction  of  the  state. 


The  article  quoted  local  residents 
and  state  officials  who  contradicted  the 
mayor’s  assertion. 

According  to  court  documents,  the 
mayor  argued  that  the  paper  should 
have  reported  the  two  sides  disagreed, 
not  that  she  lied,  which  “defamed  her 
by  asserting  that  she  deliberately  in¬ 
tended  to  deceive  the  public.” 

The  court  found  that  Cartmill,  be¬ 
cause  of  her  status  as  mayor,  is  a  public 
figure  who  must  prove  actual  malice  — 
knowledge  of  falsity  or  a  reckless  disre¬ 
gard  of  the  truth  —  to  prevail. 

The  mayor,  Staker  noted,  “offers  no 
evidence  to  indicate  that  the  story  is 


false.  Rather,  she  argues  mainly  that 
the  headline  is  an  unfair  and  mislead¬ 
ing  summary  of  the  article  it  accompa¬ 
nies.” 

However,  Staker  continued,  “The 
newspaper’s  headline  indicating  that 
the  mayor  had  lied  about  the  inspec¬ 
tion  arrangements  was  a  legitimate  in¬ 
ference  to  be  drawn  from  the  facts  at 
hand. 

“It  was  not  the  only  inference;  it  was 
not  the  most  charitable  inference;  it 
was  perhaps  not  the  most  accurate  in¬ 
ference;  but  it  was  a  reasonable  infer¬ 
ence  to  be  drawn  from  the  facts  involv¬ 
ing  the  Barracks  Building  dispute,”  the 
judge  found. 

“Newspapers  are  not  required  to 


publish  verbatim  accounts  of  stories 
they  receive  from  their  sources,”  he 
continued. 

Cartmill  argued  that  the  state  envi¬ 
ronmental  official  who  contradicted 
her  did  not  use  the  word  “lie”  when 
talking  to  the  Herald-Dispatch  re¬ 
porter,  and  Staker  found  no  use  of  the 
word  “lied”  in  any  quote  from  that  of¬ 
ficial. 

“Using  words  different  from  those 
used  by  a  source  does  not,  in  and  of  it¬ 
self,  constitute  libel,”  he  ruled,  adding 
that  even  “carelessness  would  not  con¬ 
stitute  libel .  .  .  .” 

“A  newspaper  is  not  liable  for  negli¬ 
gently  misleading  headlines,  only  in¬ 
tentionally  misleading  headlines,”  the 
judge  wrote. 

“Nevertheless,  whether  this  head¬ 
line  is  considered  separately  or  togeth¬ 
er  with  the  accompanying  story,  the 
court  finds  that  it  is  not  false  or  mis¬ 
leading  and  is  not  defamatory  as  a  mat¬ 
ter  of  law.” 

Further,  as  Staker  wrote,  Cartmill 
argued  that  by  failing  “to  investigate 
the  story  properly,”  the  newspaper 
showed  evidence  of  actual  malice. 

“It  is  difficult,  however,  to  see  how 
any  further  investigation  could  have 
resulted  in  a  different  story,”  the  judge 
explained,  finding  that  the  reporter 
had  no  reason  to  doubt  his  primary 
source,  the  state  environmental  offi¬ 
cial,  and  that  the  depositions  of  other 
officials  were  consistent  with  that  in¬ 
formation. 

“Even  if  the  plaintiff  could  show 
that  the  defendant  had  failed  to  con¬ 
duct  an  adequate  investigation,  that 
fact  alone  would  not  establish  actual 
malice,”  Staker  wrote. 

“When  there  is  no  reason  to  doubt 
the  veracity  of  the  initial  sources  used, 
failure  to  investigate  further  does  not 
constitute  bad  faith  or  reckless  con¬ 
duct  .... 

“Moreover,  timeliness  is  essential  for 
a  daily  newspaper,  and  the  extent  of  an 
investigation  is  necessarily  limited  by 
the  demands  of  publication  deadlines.” 
the  judge  ruled. 

Finding  no  intent  on  the  part  of  the 
Herald-Dispatch  to  injure  Cartmill  by 
publishing  either  the  story  or  the  head¬ 
line,  and  finding  that  Cartmill  did  not 
make  an  adequate  showing  to  prove 
actual  malice,  Staker  dismissed  the 
case. 


“The  newspaper’s  headline  indicating  that  the 
mayor  had  lied  about  the  inspection  arrangements 
was  a  legitimate  inference  to  be  drawn  from  the 
facts  at  hand.” 
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Female  sports  clerk 
files  $20  million 
harassment  lawsuit 


by  Dorothy  Qiobbe 

A  WOMAN  IDENTIFIED  only  as 
Jane  Doe  has  filed  a  $20  million  sexual 
harassment  lawsuit  against  a  former 
co-worker,  the  newspaper  where  they 
both  worked,  and  the  newspaper’s  par¬ 
ent  company. 

Doe  is  suing  Steve  Vest,  the  Myrtle 
Beach,  S.C.,  Sun  News,  and  parent 
company,  Knight-Ridder  Inc.,  for  back 
pay,  lost  wages  and  punitive  damages. 
She  alleges  sexual  harassment,  sexual 
discrimination,  emotional  distress,  and 
assault  and  battery.  The  lawsuit  was 
filed  in  Florence,  S.C.,  federal  court. 

In  the  suit.  Doe  claims  that  while 
she  worked  as  a  clerk  and  occasional 
reporter  in  the  Sun  News  sports  de¬ 
partment,  Vest,  the  sports  editor,  made 
sexual  advances  to  her  on  four  occa¬ 
sions  between  December  1994  and 
May  1995. 

As  soon  as  her  complaint  became 
known  among  the  Sun  News  staff.  Doe 
charges,  her  work  hours  were  drastical¬ 
ly  cut  back,  and  she  was  given  fewer  as¬ 
signments  in  the  sports  department. 

In  a  statement,  the  newspaper  de¬ 
nied  that  Doe  was  sexually  harassed, 
stating  Doe  never  complained  to  Sun 
News  management  about  the  alleged 
harassment.  Instead,  the  newspaper 
claims  it  called  Doe  in  for  a  conference 
after  finding  out  about  the  harassment 
charges  from  a  “third  party.” 

“She  was  advised  that  the  Sun  News 
did  not  condone  or  permit  sexual  ha¬ 
rassment  in  any  form  and  that  we 
strictly  enforce  our  sexual  harassment 
policy,  which  gives  her  the  responsibil¬ 
ity  for  reporting  such  incidents,”  said 
publisher  Mike  Pate  in  the  statement. 
“She  did  not  report  any  incident  of 
sexual  harassment.” 

A  May  1995  internal  Sun  News  in¬ 
vestigation  found  that  no  harassment 
had  taken  place.  About  a  month  later. 
Doe  left  the  Sun  News.  Soon  after,  she 
filed  a  Charge  of  Discrimination  with 
the  Equal  Employment  Opportunity 
Commission. 

Vest  accepted  a  position  with  anoth¬ 


er  newspaper  and  resigned  from  the 
Sun  News. 

Lawyers  for  Vest  and  the  newspaper 
have  filed  a  motion  to  force  Jane  Doe 
to  use  her  real  name  in  the  suit. 

“It  would  be  unfair  to  have  the  De¬ 
fendants’  integrity  called  into  question 
without  subjecting  the  Plaintiff  to  the 
same  scrutiny  in  such  a  highly  contest¬ 
ed  case,”  reads  the  motion,  filed  by 
Henrietta  Golding  of  the  Myrtle  Beach 
firm  of  Bellamy,  Rutenberg,  Copeland, 
Epps,  Gravely  &  Bowers. 

“Legal  precedent  and  common  no¬ 
tions  of  fairness  require  that  Jane  Doe 
be  required  to  bring  this  suit  in  her 
own  name  and  not  be  allowed  to  hide 
behind  an  anonymous  name  to  make 
unfounded  allegations  that  are 
nonetheless  certain  to  besmirch  the 
Defendants’  reputation,”  concludes  the 
brief. 

Pittsburgh  Press 
case  can 
proceed:  judge 

THE  TRIBUNE-REVIEW  of  Greens- 
burg.  Pa.,  has  won  a  partial  victory  in 
its  lawsuit  against  parties  involved  in 
the  1992  sale  of  the  Pittsburgh  Press. 

Judge  Daniel  Ackerman  upheld  the 
fraud  portion  of  a  suit  in  connection 
with  the  sale  of  the  Press  to  Blade 
Communications  Inc.  in  October  1992. 
Defendants  had  sought  to  have  the  case 
dismissed. 

The  suit  alleges  that  Press  owner 
E.W.  Scripps  Co.  of  Cincinnati  and 
others  shut  the  Tribune-Review  out  of 
purchasing  the  Pittsburgh  paper. 

The  Blade  of  Toledo  —  which,  along 
with  Scripps  and  Scripps’  investment 
bank.  First  Boston,  is  a  defendant  in 
the  suit  —  publishes  the  Pittsburgh 
Post-Gazette,  formerly  the  main  com¬ 
petitor  of  the  Press.  The  Blade  com¬ 
bined  the  two  newspapers  in  early  1993 
after  a  strike  by  Teamsters  drivers. 

“We  contended  that  the  bidding 
process  was  a  sham  and,  from  the  very 


beginning,  the  intention  of  Scripps  was 
to  sell  the  Post-Gazette,”  said  Yale  Gut- 
nick,  an  attorney  for  the  Tribune-Re¬ 
view. 

Gutnick  said  the  Tribune-Review  will 
seek  money  damages  from  the  defen¬ 
dants  but  has  not  determined  how 
much. 

The  paper  said  its  offer  of  $75  million 
to  $135  million  was  superior  to  the 
Blade’s  offer,  which  it  valued  at  $63  mil¬ 
lion. 

The  Blade  offered  $25  million  in 
stock,  $25  million  in  cash  and  a  news¬ 
paper  in  Monterey,  Calif.,  in  a  deal  ap¬ 
proved  by  the  U.S.  Justice  Department. 

In  a  14-page  ruling  last  October, 
Ackerman  said  a  jury  conceivably  could 
conclude  that  Scripps  duped  the  Tri¬ 
bune-Review  into  believing  it  had  a 
chance  to  buy  the  Press,  when  Scripps 
was  courting  only  the  Blade  all  along. 

He  noted  defense  arguments  that 
there  would  be  no  reason  to  deceive 
Scripps,  and  that  Scripps’  disclaimer  in 
sale  papers  specified  it  had  the  final  say. 

“Such  arguments  are  for  a  jury’s  con¬ 
sideration,”  Ackerman  said. 

A  trial  is  expected  to  begin  early  next 
year. 

Ackerman  dismissed  the  Tribune-Re¬ 
view’s  allegations  of  unfair  competition 
against  the  Post-Gazette.  The  Tribune- 
Review  had  said  the  Post-Gazette  un¬ 
fairly  gave  away  free  papers  and  offered 
advertisers  breaks  after  it  resumed  pub¬ 
lication  in  January  1993. 

Since  the  sale,  the  Tribune-Review 
had  begun  a  Pittsburgh  edition. 

Defense  attorney  David  Robinson 
denied  that  the  bidding  process  was 
rigged.  “We’re  going  to  prepare  for  trial,” 
he  said.  —  AP 

Justice  probes 
newsprint  prices 

THE  DEPARTMENT  OF  Justice  is  in¬ 
vestigating  the  possibility  of  newsprint 
price-fixing. 

Although  published  reports  indicated 
the  probe  began  after  complaints  from 
newspaper  publishers,  DoJ  spokes¬ 
woman  Gina  Talamona  would  confirm 
only  that  an  investigation  had  begun. 

Newsprint  prices  soared  40%  this 
year  and  are  expected  to  increase  again 
in  1996,  leaving  many  publishers  in  dif¬ 
ficult  financial  straits.  Some  recent 
newspaper  shutdowns  have  been 
blamed  on  the  rising  cost  of  newsprint. 
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In  Brief 


Jury  makes 
Dirty  Harry’s  day 

ACTOR  CLINT  EASTWOOD  won  a 
$150,000  judgment  against  the  Nation' 
al  Enquirer,  stemming  from  a  lawsuit  in 
which  he  claimed  the  supermarket 
tabloid  fabricated  an  interview  with 
him. 

A  Federal  jury  in  Los  Angeles  delib¬ 
erated  for  four  days  before  ruling  for 
Eastwood.  The  actor,  perhaps  best- 
known  for  his  portrayal  of  tough-cop 
“Dirty  Harry”  said  he  would  donate  the 
award  to  charity.  The  Enquirer  article 
appeared  in  December  1993.  The  story, 
“Dirty  Harry  Lifts  the  Lid  on  His  Pri¬ 
vate  Life”  purported  to  reveal  East¬ 
wood’s  own  thoughts  on  raising  his  chil¬ 
dren,  among  other  topics. 

Philadelphia  Guild 
ratifies  agreements 

GUILD  MEMBERS  AT  Philadelphia 
Newspapers  Inc.  have  approved  two 
agreements  that  cover  new  online  and 
television  ventures. 

The  online  agreement  guarantees 
that  most  of  the  full-time  staff  for  the 
project  will  be  guild-covered.  PNI  is 
given  four  positions  that  are  exempt  — 
online  manager,  two  deputies  and  an 
online  ad  manager.  Also,  the  agreement 
allows  PNI  salespeople  to  sell  ads  for 
the  online  service. 

The  other  agreement  guarantees  that 
staff  participation  in  the  television  pro¬ 
ject  remain  voluntary.  Also,  the  agree¬ 
ment  establishes  a  compensation  sched¬ 
ule  that  will  include  overtime  or  fees, 
depending  on  the  type  of  participation. 
PNI  salespeople  also  will  be  able  to  sell 
ads  for  the  television  program. 

Supreme  Court  OKs 
rack  regulation 

THE  SUPREME  COURT  ruled  recent¬ 
ly  that  a  Florida  city  can  enforce  regula¬ 
tions  for  newspaper  vending  machines 
on  public  sidewalks. 

The  court  let  stand  a  ruling  that  vali¬ 
dated  Coral  Gables’  uniformity-of-ap- 
pearance  regulations.  Lawyers  for  two 
newspapers  wanted  the  court  to  use  the 


case  to  clearly  define  what  power  com¬ 
munities  have  to  regulate  news  racks. 

The  case  stems  from  an  incident  in 
1991.  A  Spanish-language  newspaper, 
Exito,  used  racks  that  violated  Coral 
Gables’  requirement  that  newspaper 
vending  machines  be  brown  and  tan, 
and  feature  lettering  no  higher  than 
1.75  inches. 

Exito's  boxes  were  purple,  and  fea¬ 
tured  the  newspaper’s  logo  in  green,  or¬ 
ange,  or  pink. 


THE  WORLDPAPER  HAS  changed 
to  a  broadsheet  after  18  years  of  tabloid 
format.  The  newspaper  also  will  feature 
shorter  stories  and  more  graphics. 

The  newspaper  also  changed  owner¬ 
ship  recently.  International  Data  Group 
and  Axel  Leblois  have  acquired  a  con¬ 
trolling  interest  in  WorldPaper.  They 
share  ownership  with  an  international 
group  who  are  members  of  the 
Founders’  Committee. 


THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  condemned  the  assassina¬ 
tion  of  Colombian  journalist  Alvaro 
Gomez  Hurtado,  who  was  killed  two 
weeks  ago. 

Hurtado,  a  former  presidential  candi¬ 
date,  was  killed  by  unknown  assailants 
in  Bogota,  near  the  university  where  he 
was  a  professor.  At  the  time  of  his 
death,  Hurtado  was  publisher  of  the 
Bogota  daily  El  Nuevo  Siglo. 

Professors  return 

TWO  JOURNALISM  PROFESSORS 
returned  from  Lithuania  recently  where 
they  conferred  with  journalists  about 
press  freedom  issues  and  had  a  chance 
to  observe  changing  media  laws. 

Steve  Pasternack,  a  journalism  pro¬ 
fessor  at  Mexico  State  University,  and 
Robert  Picard,  a  journalism  professor  at 
California  State  University  at  Fullerton, 
visited  Lithuania  at  the  invitation  of 
the  U.S. -Baltic  Foundation.  Once 


there,  the  two  were  able  to  review  drafts 
of  Lithuanian  press  law,  which  currently 
is  being  revised. 


THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  changed  the  date  of  its 
midyear  meeting.  The  meeting,  origi¬ 
nally  scheduled  for  March  23-26,  1996 
at  Hotel  Cam.ino  Real,  San  Jose,  Costa 
Rica,  has  been  rescheduled  one  week 
earlier,  March  16-19,  at  the  same  hotel. 

NAJA  scholars 

THE  NATIVE  AMERICAN  Journalists 
Association  has  awarded  eleven  schol¬ 
arships  ranging  from  $1,500  to  $3,000  to 
Native-American  college  students  ma¬ 
joring  in  journalism  or  related  disci¬ 
plines.  Three  scholarships  are  spon¬ 
sored  by  Newhouse  Newspapers  and 
another  three  by  Cox  Enterprises.  The 
remaining  scholarships  are  supported  by 
NAJA  with  the  proceeds  from  its  annu¬ 
al  silent  auction. 


THE  PUBLIC  RELATIONS  Society  of 
America  will  form  a  task  force  of  assem¬ 
bly  members  to  consider  claims  from  an 
author’s  group. 

The  authors  claim  PRSA  has  unfair¬ 
ly  reproduced  and  profited  from  their 
copyrighted  work  (E&P  Oct.  28,  p.  12). 
PRSA  member  Lou  Capozzi,  an  execu¬ 
tive  with  Manning,  Selvage  &  Lee,  is 
heading  the  task  force. 


PARADE  MAGAZINE  HAS  named 
Ron  O’Neal  west  coast  newspaper  rela¬ 
tions  manager.  He  is  based  out  of  Pa¬ 
rade’s  Los  Angeles  office. 

Previously,  O’Neal  worked  for  news¬ 
paper  representative  firm  Sawyer  Fergu¬ 
son  Walker.  For  the  last  five  years,  he 
has  served  as  Sawyer’s  vice  president/ 
western  regional  sales  manager. 


WorldPaper  changes 
owner,  format 


lAPA  changes 
meeting  date 


PRSA  to  examine 
author’s  issue 


lAPA  protests 
journalist  slaying 


Executive 
joins  Parade 


44 


Editordi'Publisher  •  November  18,  1995 


Essential  data 

Editor  &  Put^h^ 


The  1996  Editor  &  Publisher  Market  Guide* 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 


□  I  want  to  know  more.  Please  send  me  information  about  the  Market  Guide. 

□  1  want  to  know  more  fast.  Please  call  me. 


Y  our  Business 


YesI  Please  rush  me  the  publications(s)  or  CD-ROM  items  I’ve 
indicated  below.  My  credit  card  number  or  payment  is  enclosed. 


(Check  Only  One  Category) 

1 .  □  Daily  Newspaper 

2.  □  Weekly  Newspaper 

3.  □  Corp./Ind  ./Assn.  Buying  Advertising  Space 

4.  □  Advertising  Agency 

5.  □  Newspaper  Rep. 

6.  □  Magazine  /  Other  Publication 

7.  □  Graphic  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  □News  Services /Feature  Syndicate 

9.  □  Publicity  and  Pubhc  Relations 

10.  □  Library  /  Federal  /  State  and  Local  Governments 

1 1 .  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 


.Copies  of  the  Market  Guide  at  $100  each  (1-4  copies). 
.Bulk  orders  of  5  or  more:  $92  per  copy. 

.The  Market  Guide  and  CD-ROM:  $395.* 


Payment  must  accompany  order. 


street  Address 


International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA,  District 
of  Columbia,  LA,  NY  residents  please  add  applicable  sales  tax.  Canada 
residents  please  add  CST. 


Check  enclosed  (payable  to  Editor  &  PubUsher  Market  Guide)  $US 
drawn  on  US  bank  only. 

!  Charge  my  Visa  □  MasterCard  # _ 


*  Network  version  available.  Please  call  (212)  6' 
pricing.  For  technical  information  call  ext.  444. 


.Signature. 


(Required  on  credit  card  orders.) 


street  Address 


International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA,  District 
of  Columbia,  LA,  NY  residents  please  add  apphcable  sales  tax.  Canada 
residents  please  add  CST. 


Check  enclosed  (payable  to  Editor  &  Publisher  International  Year  Book) 
$US  drawn  on  US  bank  only. 

Charge  my  Visa  □  MasterCard  #  ^ 


*  Network  version  available.  Please  call  (212)  675-4380.  ext.  3.33  for 
pricing.  For  technical  information  call  ext.  444. 


.Signature. 


(Required  on  credit  card  orders.) 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.  20  NEW  YORK,  NY 
POSTAGE  VflU.  BE  PAID  BY  ADDRESSEE: 
UiaMMfs 

INTERNATIONAL 

Year  Book' 

1 1  West  19th  Street, 

New  York,  NY  10114-0111 


IiiiIIIIiiiiiiIIiiiIIiIiiIIIiimiiIIiiiIIiiiIIIIimI 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 
POSTAGE  Wia  BE  PAID  BY  ADDRESSEE: 

UNITED  STATES  AND  CANJLDA 

Market  Guide' 

11  West  19th  Street, 

New  York,  NY  10114-0111 


llllllllillllllllllllllllllllllllllllllllllll 


Sexuality 

Continued  from  page  13 
cringe. 

Because  so  many  NLGJA  members 
are  from  large  markets,  members  from 
other  areas  may  feel  isolated,  explained 
Kim  Severson,  entertainment  editor  of 
the  Anchorage  Daily  News. 

During  the  session  about  being  the 
“only  one”  in  the  newsroom,  Severson 
passed  around  a  sign-up  list,  hoping 
that  the  issues  of  importance  to  small- 
market  journalists  can  be  focused  and 
brought  to  the  attention  of  the  board 
and  perhaps  generate  a  small-market 
task  force  for  networking  and  support, 
and  maybe  a  newsletter. 

Anyone  interested  in  becoming  part 
of  such  a  group  should  contact  Sever¬ 
son  at  the  Anchorage  Daily  News. 

Debates 

Continued  from  page  12 

jor-party  candidates,  as  well  as  consid¬ 
ering  the  published  views  of  political 
commentators. 

Finally,  to  measure  national  public 
enthusiasm  or  concern,  the  commis¬ 
sion  will  consider  the  findings  of  pub¬ 
lic  opinion  polls  by  national  polling 
and  news  organizations,  and  the  re¬ 
ported  attendance  at  meetings  and  ral¬ 
lies  across  the  country,  in  comparison 
with  the  major-party  candidates. 

Information  regarding  the  debates 
—  both  current  and  historic  data  — 
can  be  accessed  through  the  CPD’s 
home  page  on  the  Internet.  The  ad¬ 
dress  is  http://park.org/fair/Events/De- 
bates. 

The  CPD  also  is  planning  a  voter 
education  project  called  “Debate- 
Watch  ’96,”  which  is  designed  to  bring 
people  together  to  watch  the  debates 
and  discuss  them  at  schools,  libraries, 
auditoriums  and  other  forums. 

Reflections 

Continued  from  page  1 9 

Right  Wing  attacks,  challenges  to 
equality  ordinances,  and  state  laws  like 
in  Colorado. 

“It’s  open  season  on  gays  and  les¬ 
bians  again,”  Torres  lamented.  “We 
have  also  found  setbacks  journalis¬ 
tically. 

“One  of  our  members  who  attempt¬ 
ed  to  organize  a  gay  caucus  at  a  major 
metropolitan  daily  found  herself  the 


object  of  threats  coming  from  phone 
calls  from  employees  at  the  very  paper 
where  she  was  working.  The  calls  were 
traced  back  to  her  own  newspaper,” 
Torres  said. 

But  when  the  woman  told  manage¬ 
ment  they  were  homophobic,  she  was 
told  she  was  a  troublemaker  and  had 
her  responsibilities  cut  until  she  was 
forced  to  leave  the  paper,  Torres  ex¬ 
plained. 

Another  example  came  from  Texas, 
where  “a  newspaper  made  the  sad  mis¬ 
take  of  running  two  gay  stories  on  the 
same  day,  and  the  next  thing  you 
know,  they  were  receiving  bomb 
threats.  A  vending  box  was  exploded 
by  a  pipe  bomb.” 

At  another  newspaper  in  Northern 
California,  “an  employee,  not  in  edito¬ 
rial,  had  been  harassed  over  the  last 
three  years  and  has  had  to  file  a  gay 
harassment  lawsuit,”  she  continued. 

“Such  things  [were  happening]  as 
‘faggot’  being  scribbled  in  his  name¬ 
plate  on  his  desk,  condoms  stuffed  into 
his  mailbox,  pornographic  pictures 
stuffed  under  his  office  door. 

“At  a  birthday  party,  when  he  blew 
out  the  candles  on  the  cake,  some  peo¬ 
ple  afterwards,  some  people  actually 
said,  ‘Well  I’m  not  going  to  eat  any  of 
that  cake  because  I  don’t  want  to  get 
AIDS.’  ” 

Those  were  only  a  few  examples, 
and  they  are  not  happening  in  a  vacu¬ 
um. 

“These  are  the  kinds  of  things  that 
are  occurring  at  the  time  when  there 
are  layoffs  and  cutbacks  throughout 
our  industry  ...  all  of  which  serve  to 
dampen  the  atmosphere,  the  willing¬ 
ness  of  editors  to  support  gay  stories 
and  gay  issues;  the  willingness  of  our¬ 
selves  to  even  speak  out,  fearful  that 
we  might  lose  our  jobs,”  Torres  pointed 
out. 

Torres  asked  a  friend  of  hers,  whom 
she  considers  quite  cynical,  “Are  we 
not  facing  a  repressive  era  with  set¬ 
backs  similar  to  that  of  Joseph  Mc¬ 
Carthy,  and  do  we  not  have  to  fear  for 
ourselves?” 

Her  friend’s  reaction  was,  “No,  it’s 
just  business  as  usual.” 

Thinking  about  that  led  Torres  to 
the  second  “R,”  reassessment. 

“I  find  that  what  is  occurring  is  sim¬ 
ply  a  reactionary  measure  on  the  part 
of  people  who  recognize  that  change  is 
inevitable  and  are  fighting  it,”  she  said. 

“I  consider  it  the  principle  of  critical 
mass,”  she  said. 

“We  are  now  in  the  workplace  in 


numbers  sufficient  so  that  they  have  to 
take  notice  of  us.  We  are  in  the  work¬ 
place  in  numbers  of  sufficient  clout 
that  we  are  now  asking  for  changes  and 
demanding  changes. 

“And  what  is  happening  is  that  soci¬ 
ety  is  changing. 

“The  reactionary  measure  of  the 
Right  Wing,  of  the  Republicans,  of  the 
Christian  Coalition,  is  merely  the  last 
gasp  of  a  group  trying  to  go  against  the 
historical  inevitability  of  change,”  she 
said. 

“We  should  recognize  that  this  is  a 
movement  of  weakness  that  is  occur¬ 
ring  against  us,  that  we  indeed  carry 
the  weight  and  that  we  here  should  be 
able  to  stand  up  historically  and  take 
our  place,”  Torres  said,  urging  NLGJA 
conference  attendees  to  “renew  your¬ 
selves  here.  Renew  your  allies.  Renew 
the  folks  that  will  enter  into  battle 
with  you  when  you  return  to  your  com¬ 
munity.” 

Dispelling  those  who  would  brand 
her  vision  of  reality  as  a  Polyanna  ver¬ 
sion,  Torres  said  it  was  her  outspoken¬ 
ness  that  helped  her  survive  cutbacks 
at  the  Los  Angeles  Times. 

“I  survived  three  cutbacks  at  the  pa¬ 
per,  and  I  attribute  it  to  my  having  spo¬ 
ken  out;  to  my  having  received  a  high¬ 
er  profile,  or  earned  a  higher  profile;  to 
the  skills  and  the  legitimacy  that  I 
have  gained  by  my  activism  in  the 
NLGJA,”  she  said. 

“Becoming  active  in  this  group  earns 
you  personal  and  professional  ties  and 
growth  that  I  think  all  of  us  can  profit 
from. 

“So  that’s  why  I  urge  you  to  renew 
yourselves  here,  return  to  your  commu¬ 
nities  and  continue  to  push  us  forward 
in  the  historically  inevitable  progress 
that  we’ll  make,”  Torres  said. 

New  publication 
by  Star  Tribune 

RELOCATING  IN  THE  Twin  Cities 
is  a  new  publication  from  the  Star  Tri¬ 
bune,  Minneapolis. 

The  approximately  150-page  publi¬ 
cation  will  be  published  three  times  a 
year  and  will  cover  issues  such  as  home 
buying  and  renting,  taxes,  weather, 
lifestyle,  education,  government,  busi¬ 
ness,  health  and  entertainment.  Maps 
of  cities  and  neighborhoods  in  Min¬ 
neapolis  and  St.  Paul,  as  well  as  de¬ 
tailed  information  about  more  than  80 
suburbs,  will  be  included. 
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AccuWeather,  Inc. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170 


KEVIN  BRIAN  KAMEN  &  CO. 
Accurate  Appraisals/Negotiations 
Comprehensive  evaluations  woddwide 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  S^ton,  N.England  (617)  545-6175 
Wren  Barnett,  Scwth  (704)  698-0021 
Ron  Holb,  Canada  E.  (613)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
(or  sole  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846. 

No  obligation. 

Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

Welcome  lo  your  life... 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


KEVIN  BRIAN  KAMEN  &  CO 
2355  Pershing  Blvd.-Suite  301 , 
Baldwin,  NY  11510.  New  York  (516) 
379-2797/Tampa  (813)  786-5930. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404')  233-2318 
Lon  W.  Williams 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (21 4)  520-6951 

SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Cbrksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman;  MT  59715  406-586-6621 


NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


ALABAMA  well  established,  fast  grow¬ 
ing  weekly  and  associated  shopper. 
20-year-owner  financing  available.  Con- 
fidentiality  Agreement  required. 
$560,000.  Jim  Hall  Media  Services, 
Box  1088,  Troy,  AL  36081  or  call 
(334)566-7198 


PRICE  REDUCED  to  $100,000  to  help 
speed  sale  of  profitable  2000-paid 
circulation  Mass.  weekly.  $160,000 
sales.  Publisher  of  22  years  to  retire  for 
health.  Call  or  vwite:  Broker-Appraiser  - 
Barry  French,  (508)  644-5772, 
Ashlown  Road,  Assonet,  MA  02702. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


SMALL  DAILY  Newspaper  Group.  Zone 
5.  Gross  $2.5  million,  positive  cash 
flow.  Well  established  papers  with  TMC 
products.  Real  Estate.  Reply  to  Box 
07597,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  Weekly 
Group.  73rd  year.  5,600  paid,  24K 
free  circulation.  Gross  $650K,  Price 
$450K.  Mel  Hodell,  broker,  5196 
Benito,  #11,  Montclair,  CA  91 763. 

(909)  626-6440 

UPSTATE  New  York  weekly  in  fast  grow¬ 
ing  capital  district  with  great  potential. 
Reply  to  Box  07399,  Editor  &  Publisher. 

What  you  are  must  always  displease 
you,  if  you  would  attain  to  that  which 
you  are  not. 

St.  Augustine 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  or  5,000  or 
greater.  APC  is  owner/operator  of  420 
publications,  irKluding  1 1 2  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


NEWSPAPERS  WANTED 


FACKELMAN  NEWSPAPERS  GROUP 
seeks  to  acquire  weekly  and  small  doily 
newspapers  in  the  south,  midwest.  We 
con  offer  cash  or  terms.  We  also  offer 
experience,  commitment  to  excellent  com¬ 
munity  journalism.  If  you're  interested, 
please  give  us  a  call,  confidentiality 
guaranteed.  Marc  A.  Richard,  Opera¬ 
tions  V.P.,  Newspaper  Service  Co., 
Inc.,  P.O.  Box  910,  Jennings,  LA 
70546,  telephone  (31 8)  824-301 1 . 


We  do  not  content  ourselves  with  the  life 
we  have  in  ourselves;  we  desire  to  live  an 
imaginary  life  in  the  minds  of  others,  and 
for  this  purpose  we  endeavor  to  shine. 

Blaise  Pascal 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661 ,  Fox  (714)  644-0283 


PUBLICATIONS  AVAILABLE 


START  YOUR  OWN  Local  Magazine. 
No  start-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  C^Op! 
Call  Scott  at  (941)  922-0844. 


Call  Us  About 
Our  Low 
Contract  Rates 
(212)  675-4380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lens  m(g.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditianed-Guaranteed 
Production-Training  Program  Provided. 
JIA4MY  R.  FOX,  MAIL  ROOM 
CONSULTANT  (71 3)  468-5827. 


MAIL  ROOM 

104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821-6257 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  ond  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PRESSES 


2  COMM.  UNITS  (Grease,  sideloy).  Com¬ 
munity  (older,  good  condition,  $35,000 
(spares  included).  Baldwin  108, 
$9500;  Suburbon  folder  for  Community 
press,  $28,500.  Call  (540)  261-8000. 


AVAILABLE  April  1996:  1986  V-15D 
6-units  with  one  JF-25  (older.  Rollstands 
can  be  seen  running.  Good  condition. 
Call  John  Tevlin  (81 3)  839-0035. 


AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  WIDTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4'  CUTOFF  W/DOUBLE  FOLDER 
CONTAa  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (813)  781  -5550  OR 
PHONE  (800)  705-6433 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


DON'T  SEa  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

'Worldwide  Marketing  af  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  ar  845;  KING  Process 
Color  or  Daily;  GOSS  Cammunity 
Uthanite  Metra;  SOLNA  D30  C96 

FOR  SALE:  4/u  Harris  VI 5A;  2/u 
News  King;  7/u  Harris  V22. 

Tel  (913)  362-8888 
Fox  (91 3)  362-8901 


PRESSES 


DIREa  FROM  THE 
ORIGINAL  MANUFACTURER 

1 976  Solna  D22  web  press 
(3)  1-1-1,  (1)  2-t-l  perfecting  units 

22  3/4  X  36  (578mm  x  91 5mm) 
F22  folder  1/2, 1/4,  DP 

refurbished  1W3 

1 974  Solna  C22  web  press 
(2)  l-t-1  perfecting  units 
23  9/16  X  39  (598.5mm  x  990mm) 
F22  folder  1/2,  1/4,  DP 
Butler  splicer,  Stobb  stacker 
Upgraded  Solna  lever  ink  fountains 
1993 

1 973  Solna  C22  web  press 
(6)  1-fl  perfecting  units 
22  3/4  X  36  (578mm  x  915mm) 
F22  (older  1/2,  1/4,  DP 
Can  be  configured  for  heatset  or  non- 
(leatset 

1 982  Solna  S96  web  sheeter 

23  9/1 6  cutoff  (can  be  modified  to 

other  cutoffs) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox  (913)  492-0170 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)438-5800 


PRESSES 


PRESS  ROOM 

MAN-Roland  Folders 

1 60  page  double  out  22  3/ 4'  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4' 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  (older 

GOSS  R.T.P's  42'  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4'  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821  -6257 


WANTED  TO  BUY 


CALL  US  -  VYE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
VYILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 

Our  Firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 

J.C.&  ASSOCIATES,  INC. 
Circulation  and  Fulfillment  Systems 
Over  30  installations  since  1 984. 

Call  (91 3)  681  -8493,  Ask  for  Joe. 
CIRCULATION  SERVICES 
CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections. 

Nationwide. 

(800)  844-3581 


CIRCULATION  SERVICES 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketirra  Experts 
Jeff  Blenkam  (616)  458-661 1 


CIRCULATION  SERVICES 


CHVltN  MANAGEMENT 
SPECIAUSTS 

1-800-327-8463 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 

_ Our  27th  Year _ 

SPECTRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOLIG  REESE 
(800)  972-6778 


Shall  a  man  go  and  hang  himself  because 
he  belongs  to  the  race  of  pygmies,  and 
rxjt  be  the  biggest  pygmy  that  he  can? 

Thoreau 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


CIRCULATION  SERVICES 


VERinCATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40  <  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 
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PRESSROOM  SERVICES 


TRAINING  SERVICES 


INDUSTRY  SERVICES 

CONSULTANTS 

PRESSROOM  SERVICES 

American  Newspaper  Consultants,  Ltd., 
including  Dane  Claussen. 
(800)554-3091. 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  |>resses,  ceilings, 

derways?  Dirty  air  handling  systems, 
ductwork? 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 

TO  NEVYSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Nofional) 

Daily  Service  Contracts 

One  Time  Service 

Al  1  VA/<^Dk'  rV'*\KJC  TO  VOl  ID 

LAPTOP  SERVICES 

ALL  WvJKN  LaJiNc  IU  YLA/K 

COMPLETE  SATlSFAaiON! 

TANDY  LAPTOP  COMPUTERS 

Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 

Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.cam 

30  Years  experience! 

PRESSROOM  CLEANERS 

CAa  TOa  FREE  (800)  657-21 1 0 

EXECUTIVE  OFFICER 
NEV/SPAPER  GUIID 
OF  THE  TWIN  CITIES 

Active  local  of  800+  members  seeks  top 
staff  person.  Applicants  must  hove 
experience  in  negotiating  labor  con¬ 
tracts,  organizing  workers,  handling 
grievances  and  arbitrations. 

Job  requirements  include  good  commu¬ 
nication  skills,  supervisory  experience, 
and  demonstrated  ability  to  work  with 
diverse  groups,  including  other  unions. 
Applicants  must  be  self-motivated  and 
able  to  handle  a  variety  of  tasks  on  any 
given  day.  They  also  must  be  able  to 
bring  people  together  and  build  con¬ 
sensus. 

Applicants  must  have  knowledge  of 
labor  law  issues  and  experience  in 
budget  matters.  Computer  knowledge  Is 
a  definite  plus. 

At  present,  or  at  some  point  in  their 
careers,  applicants  must  have  been  a 
member  of  The  Newspaper  Guild  or 
other  newspaper  industry  union.  Mini¬ 
mum  educational  requirement  is  a 
bachelor's  degree;  graduate  study  a 
plus. 

Salary  and  benefits  are  competitive. 
Send  cover  letter  and  resume  to  News¬ 
paper  Guild  Local  2  Search  Cammittee, 
922  Plymouth  Building,  12  S.  6th 
Street,  Minneapolis,  MN  55402. 
Deadline  is  Nov.  30,  1 995. 

The  Newspaper  Guild  is  an  equal 
opportunity  employer. 

GENERAL  SALES  MANAGER  oversee¬ 
ing  80,000  circulated  weekly  shopper. 
4-color  sheetfed  operation  and  non- 
heat  1 6-unit  Goss  web.  Excellent  salary 
and  benefits  package.  Contact  Mr. 
Lesnar,  (800)  843-6805,  M-F  8-5,  CST. 

Run  Your  Ad 
On  Our  Web  Site 
Call  for  details 
(212)  675-4380 
http://www.mediainfo.coin/edpub 


BUSINESS  MANAGER 
Well-established  Arizona-based  daily 
newspaper  and  commercial  printing 
firm  seeks  well-qualified  and  experi¬ 
enced  professional  with  proven  skills  in 
aspects  af  newspaper  management, 
accounting,  commercial  printing,  data 
processing,  and  personnel.  Applicants 
should  send  resume,  salary  requirements, 
and  references  to  Box  07590,  Editor  & 
Publisher. 

PUBLISHERS  and  AD  MANAGERS  for 
fast-growing  group  of  Pacific  Northwest 
community  newspapers.  We're  young 
enough  to  provide  excellent  growth 
opportunity  and  old  enough  to  have  pro¬ 
ven  our  stability.  As  we  grow, 
aggressive,  hard-working  applicants 
move  up  quickly.  We're  constantly  on 
the  lookout  for  candidates  with  a  solid 
sales  background,  management  expe¬ 
rience  and  an  understanding  of  all 
aspects  of  newspaper  publishing. 
Resume  to:  Sound  Publishing,  Inc., 
7689  NE  Day  Road,  Bainbridge  Island, 
WA98110. 


_ ADVERTISING _ 

AD  MANAGER 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  Southeastern  NC,  is 
seeking  an  Advertising  Manager  to 
direct  our  45  person  staff. 

We  are  looking  for  a  well-rounded 
advertising  professional  with  experience 
in  classified,  retail,  new  business 
development  and  budget  administration. 
A  proven  track  record  in  meeting  revenue 
targets,  solid  management  skills,  and 
demonstrated  leadership  in  staff 
development  and  account  relationships  is 
essential.  PC  and  ADMARC  experience 
will  be  helpful. 

We  offer  a  challenging  growth  position  in 
a  progressive  family  owned  daily  and  a 
great  place  to  live  and  work. 

Send  letter,  resume  and  salary 
history  to: 

Ron  Watts 

Director  of  Sales  and  Marketing 
P.O.  Box  849 
Fayetteville,  NC  28302 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tox  1 952 
Albuquerque,  NM  87103 

HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


INSTRUCTIONAL 
AUDIOTAPE  &  MANUAL 
'New  Media  Basics:  Understanding 
Mass  Communications  in  the  Informa¬ 
tion  Age"  covers  technology,  informa¬ 
tion,  networks,  and  marketing.  Send 
$29.95  to  Media  Dynamics,  Irrc.,  3442 
Lauderdale  Drive,  Ste.  109,  Richmond, 
VA  23233  (804)  360-2739. 


SEND  E&PBOXREPUESTO: 

Editor  &  PMisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


ADVERTISING 


ADVERTISING  SALES 
Relocating  to  SE  Florida?  An  estab¬ 
lished  community  newspaper  needs  an 
experienced  sales  r^  witn  energy  and 
ideas  who  can  sell  both  agencies  and 
'mom  and  pops'.  Send  resume  to  Box 

07582,  Editor  &  Publisher. _ 

ADVERTISING  SALES.  Join  S.  Arizona's 
leading  biweekly  newspaper.  Enjoy  a 
great  lifestyle  in  Green  Valley,  an 
affluent  retirement  town  20  miles  south 
of  Tucson.  Salary  $25,000++.  Fax 
resumw  to  (520)  625-8046. 


CAM 

Leading  Zone  1  daily  newspaper  seeks 
experienced,  hands-on  person  to  attain 
de^rtmental  goals  and  motivate  a  staff 
of  8.  If  you  are  a  top  achiever  and  self¬ 
starter,  send  resume  to:  William  T.  Mur¬ 
ray,  marketing  director.  The  Herald 
News,  207  Pocasset  St.,  Fall  River,  MA 
02722. 


ADVERTISING 


DIRECTOR  OF  SALES 


GREAT  MONEY! ‘GREAT  CITY! 


Toronto's  NOW  Magazine  -  Canada's  leading 
news  and  entertainment  weekly  -  has  a  spe¬ 
cial  opening  for  a  unique,  motivated  person 
anxious  to  make  a  take-charge  cantribution  os 
well  as  great  money  in  one  of  the  world's 
greatest  cities.  We're  a  well-developed  busi¬ 
ness  with  0  commitment  to  shaking  things  up. 
We  are  looking  for  a  Director  of  ^les  with  a 
proven  track  recard  to  take  Toronta's  NOW  ta 
the  next  level  by  developing  an  unbeotoble, 
campetitive  gronvth  strategy  and  motivating  a 
teom  of  soles  professionals.  If  you  want  to 
work  for  a  paper  you  can  be  proud  of,  this  is 
the  challenging,  creative  and  rewarding  posi¬ 
tion  you've  been  waiting  for. 

NOW  is  an  equol  opportunity  employer,  offer¬ 
ing  a  full  range  of  benefits  and  excellent  sal¬ 
ary.  Pleose  send  resume  to: 

NOW  Mogozine, 
c/o  Director  of  kies, 

ISODonfotlhAve. 

Toronto,  Ontario,  M4K  INI 
by  December  IS,  1995 

TORONTO’ 


ADVERTISING 


AD-SALES  DIREaOR/MANAGER 

REQUIRES:  8  years  plus  sales/ 
management  magazine  experience,  pro¬ 
ven  history  improving  sales,  budgeting, 
PC  skills,  ability  to  train  staff,  pro¬ 
fessional  leadership,  writing/ 
communication  skills. 

PREFERRED:  Post-grad  degree.  Send/ 
fax  cover  letter,  resume,  salary  history/ 
requirements  (no  calls)  to  HR,  360  S. 
Hope  Avenue,  #3CXXI,  Santa  Barbara, 
CA  93105,  Fax  (805)  563-1239. 


ADVERTISING  DIREaOR 

A  daily  and  Sunday  newspaper  located 
in  the  eastern  portion  of  Zone  5,  is  look¬ 
ing  for  a  results  oriented  individual  to 
direct  and  manage  its  advertising 
departments.  This  afternoon  newspaper 
has  a  circulation  of  85,000  daily  and 
135,000  Sunday.  The  position  of 
Advertising  Director  requires  a  mini¬ 
mum  of  five  years  of  prior  management 
experience  in  newspaper  advertising.  A 
qualified  applicant  will  possess  the 
ability  to  communicate  with,  train,  and 
motivate  the  sales  staff,  as  well  as 
develop  sales  goals  and  ways  to  reach 
those  goals.  Interested  applicants 
should  send  a  resume,  salary  history, 
and  cover  letter  to  the  Publisher,  The 
Vindicator,  P.O.  Box  780,  Youngstown, 
OH  44501 -0780. 


CLASSIFIED  TRAINER 
for  Arizona's  largest  daily!  Duties 
include  classroom  &  one  on  one  train¬ 
ing;  new  employee  orientation;  budget 
develop  training  materials  and  main¬ 
tain  library.  Require  2  years  as 
classified  trainer  or  supervisor;  4  years 
in  outside/insIde  sales.  Must  be  com¬ 
puter  literate.  Front  end  knowledge  a 
plus. 

Send  resume:  Iris  Ledford, 
Classified  Department  AD71 ,  Phoenix 
Newspapers,  120  E.  Van  Buren,  Phoe¬ 
nix,  AZ  85004  or  fax  (602)  271  -8364. 


CLASSIFIED 

PHONE  ROOM  MANAGER 
with  experience  in  classified  phone 
room  and  telemarketing  sales.  Position 
requires  hands-on  leadership  and 
developmental  skills.  Please  send 
resume  to  Advertising  Director,  The 
Chronicle-Telegram,  P.O.  Box  4010, 
Elyria,  OH  44036. 
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nBLI*  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 


Here's  your  opportunity  to  become  on 
integral  port  of  a  progressive, 
innovative  management  team  at  a 
Knight-Ridder  newspaper  on  the  rise. 
The  Macon  Telegraph  is  THE  NEWS¬ 
PAPER  (75,000  daily,  105,000  Sun¬ 
day)  of  Macon,  Georgia,  historic  city  of 
the  true  South  with  growth  and  prog¬ 
ress  in  its  immediate  future.  A  great 
market  just  one  hour  south  of  Atlanto 
on  1-75  and  a  great  place  to  live. 

We  are  looking  for  a  top  performer 
with; 

*5  to  7  years  of  classified  inside  and  out¬ 
side  sales  and  management  experience 
•Mastery  of  classified  solid-set  pricing 
and  column  design 

•Strong  leadership  and  communication 
skills 

•Ability  lo  analyze  competitive  situations 
and  to  implement  plans  that  get  results 
•A  bachelor's  degree  in  advertising, 
marketing  or  related  field 

If  you  are  ready  for  an  opportunilv 
where  your  contribution  will  make  a  dif¬ 
ference  and  where  your  career  can 
grow,  Macon  is  the  market  for  you.  This 
sition  offers  a  lucrative  salary  and 
nus  plan.  A  comprehensive  reloca¬ 
tion  Dockage  is  also  provided.  The 
benefits  package  includes  Medical  (In¬ 
demnity  &  HMO),  Dental,  Vision,  Life, 
Pension,  401  (k),  LTD,  sick  leave,  vaca¬ 
tion  &  more. 

Qualified  candidates  should  fax  a 
resume  immediately  to; 

Human  Resources  Director 
The  Macon  Telegraph 
(912)744-4297 

We're  ready  to  bring  the  right  person 
on  board  NOW! 

Advertising  Sales 

SELL  WHAT  YOU  LOVE 
ARIZONA  ADVENTURE! 

Expanding  regional  magazine  with 
100,000  plus  circulation  seeks  experi¬ 
enced  motivated  salesperson  to  help  us 
row.  If  you  love  the  outdoors,  hiking, 
iking,  nature  walks,  etc.  that  is  a  real 
plus.  Proven  track  record  in  magazine, 
newspaper  or  other  print  media 
advertising  sales  necessary. 

You  will  be  selling  local  and  national 
advertising  to  sporting  goods 
manufacturers,  the  tourism  industry  and 
local  retailers.  Established  contacts  in 
these  areas  is  preferred. 

Arizona  Adventure  Magazine  is  pub¬ 
lished  by  Tribune  Newspapers,  part  of 
exciting  Cox  Newspapers.  We  offer  out¬ 
standing  benefits,  competitive  salary, 
plus  aggressive  commissions,  paid 
vacation  and  a  wonderful,  friendly 
work  environment. 

We  look  forward  to  meeting  you! 
Please  call  or  send  resume  to: 

Tricia  Phillips 

Retail  Advertising  Manager 
Tribune  Newspapers 
,  1 20  W.  First  Avenue 

Mesa,  AZ  85210 
(602)  898-6485 

Tribune  Newspapers  is  an  Equal 
Opportunity  Employer  (M/F/V/D). 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

One  of  the  South's  leading  newspapers 
is  looking  for  someone  who  is  a  goal- 
oriented,  self-starter  with  strong  prob¬ 
lem  solving  aptitude.  Must  hove  ability 
to  plan,  budget,  recruit,  motivate  and 
execute.  Please  send  resume,  salary  his¬ 
tory,  references  and  cover  letter  to  Box 

07603,  Editor  &  Publisher. _ 

THE  ANCHORAGE  DAILY  NEWS  is 
seeking  an  Advertising  Manager  with  a 
minimum  of  five  years  management 
experience  in  sales  or  related  areas. 
Prior  newspaper  experience  a  plus. 
Qualified  applicants  must  demonstrate 
excellent  customer  service,  organiza¬ 
tional  and  time  management  skills  as 
well  as  the  ability  to  lead  and  motivate 
our  classified  and  retail  advertising 
sales  teams.  Please  send  resume  and 
cover  letter  to  Anchorage  Daily  News, 
Attn:  Human  Resources,  P.O.  Box 
1 49001 ,  Anchorage,  AK  9951 4-9001 . 

OUTSIDE  SALES 

The  Los  Angeles  Times  has  two  exciting 
opportunities  for  OUTSIDE  SALES 
REPRESENTATIVES.  POSITION 
#95C100  will  sell  and  service 
classified,  display  and  retail  advertising 
in  the  Santa  Barbara/Ventura  area. 
POSITION  #95C0085  will  sell  and  ser¬ 
vice  display  and  classified  advertise¬ 
ments  of  real  estate  and  rentals  to 
selected  geographical  areas  (Southeast) 
covering  parts  of  Los  Angeles  County, 
Long  Beach,  Cerritos  and  South  Bay. 

Responsibilities  for  the  above  positions 
include  recommending  and  preparing 
advertising  layouts,  budget  insertion 
orders  and  details  as  required,  sales 
and  servicing  of  established  accounts, 
soliciting  potential  clients  from  local 
media  leads  and  cold  calling. 

Successful  candidate  will  have  the 
following  requirements:  two  years  of 
experience  in  print  advertising  or 
related  industry,  general  knowledge  of 
the  respective  geographical  areas 
specific  to  the  positions,  history  of  suc¬ 
cessful  sales  performance,  self- 
motivated  with  the  ability  to  increase 
sales  volume,  excellent  written  and 
verbal  communication  skills,  self-starter 
with  the  ability  to  work  without  direc¬ 
tions,  aggressive  and  self-starter 
attributes,  cold  calling  experience 
required  and  PC  skills  with  Microsoft 
applications  a  plus. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  appropriate  position  to: 

LOS  ANGELES  TIMES 

EMPLOYMENT  OFFICE,  2ND  FLOOR 
TIMES  MIRROR  SQUARE 
LOS  ANGELES,  CA  90053 

You  may  fax  to  (213)  237-4962  or 
send  via  the  Internet  to  jobs@ 
latimes.com. 

Equal  Opportunity  Employer 


_ ADVERTISING _ 

SHOPPER  SALES  MANAGER 

Start-up  specialist  for  a  new  weekly 
shopper,  100  per  cent  home  delivery 
by  carrier.  Beautiful  Southwest  Utah. 
Tremendous  growth  area.  Minimum  10 
years  experience  in  shopper  sales  and 
management,  with  a  proven  track 
record.  You  will  be  responsible  for  a 
staff  of  4  to  start.  Must  be  creative  and 
possess  solid  sales  skills.  You  must  train, 
sell,  promote,  and  understand  budget 
process.  In  return  we  offer  a  base 
salary  of  $30,000  plus  bonus  and  com¬ 
mission.  Income  potential  of  $40,000 
plus.  Company  benefits  include  paid 
vocation,  paid  sick  leave,  medical  and 
dental  insurance  and  a  401fk) 
package.  We  will  pay  to  relocate  the 
right  candidate. 

To  respond  please  send  your  resume  to: 

The  Spectrum 
Attn:  Jennie  Johns 
275  E.  St.  George  Blvd. 

St  George,  UT  84770 

INDEPENDENT  SALES  REP 

Leodirig  firm  representing  7,000+  com¬ 
munity  newspapers  nationwide  has 
immediate  opening  for  aggressive  sales 
contractors  located  in  the  following 
areas;  New  York,  Chicago,  Dollas/Ft. 
Worth,  Los  Angeles,  San  Francisco.  The 
right  individual  will  be  a  great  com¬ 
municator,  motivated  self-starter,  hove 
an  extensive  newspapers  sales  back¬ 
ground  and  thorough  understanding  of 
national  and  retail  advertising.  We've 
been  an  industry  leader  in  the  rep  busi¬ 
ness  for  over  50  years  and,  with  a 
recent  change  in  ownership,  are  now 
poised  for  major  growth.  This  is  a  ter¬ 
rific  opportunity  to  earn  a  very  com¬ 
petitive  and  lucrative  commission.  FAX 
your  resume  to  (810)  643-9914. 


_ ACADEMIC _ 

FELLOWSHIPS,  ASSISTANTSHIPS 
IN  JOURNAUSM  STUDIES 

The  University  of  South  Florida  at  St. 
Petersburg  invites  applications  for  its 
master's  degree  program  in  journalism 
studies.  The  program  emphasizes 
advanced  practice  and  study  of  news, 
writing,  media  ethics  and  contemporary 
issues  in  journalism.  Students  have 
opportunities  to  participate  in  seminars 
and  conferences  at  the  Poynter  Institute 
for  Media  Studies,  adjacent  to  campus. 

A  $10,000  Poynter  Fellowships  will  be 
awarded  for  the  1 996-97  academic 
year,  which  begins  August  26,  1996. 
In  addition,  teaching  or  research  assis- 
tantships  —  including  work  with  the 
JOURNAL  OF  MASS  MEDIA  ETHICS  - 
are  available. 

For  fullest  consideration,  apply  by 
March  15,  1996. 

Contact  the  Journalism  Studies  Program, 
University  of  South  Florida,  St.  Petersburg, 
FL  33701,  attention  G.  Michael  Killen- 
berg,  (813)  893-9174,  FAX  (813)  893- 
9532  or  e-mail  killenbe@bay 
(lash.stpt.usf.edu 


_ ACADEMIC _ 

KNIGHT  CHAIR  IN  JOURNAUSM 

The  Walter  Cronkite  School  of  Journal¬ 
ism  and  Telecommunication  at  Arizona 
State  University  is  searching  (or  a  con¬ 
tinuing  full  professor  to  occupy  the 
Knight  Chair  in  Journalism. 

This  Knight  Chair  in  Journalism  is  one 
of  the  prestigious  series  that  has  been 
established  by  the  John  S.  and  James  L. 
Knight  Foundation,  and  is  being  funded 
with  a  $1 .5  million  erKlowment. 

DESCRIPTION  OF  THE  POSITION; 

The  School  seeks  a  working  journalist 
who  would  play  a  leadership  role  in 
teaching  students  how  to  use  electronic 
retrieval  technology  to  better  analyze 
and  present  news  stories. 

The  person  selected  must  possess  strong 
organizational  skills  and  a  minimum  of 
10  years  experience  at  a  major  news 
publication  as  a  reporter  and/or  editor 
along  with  a  minimum  of  two  years  of 
specialization  work  in  computer- 
assisted  journalism.  The  person  selected 
must  hold  a  bachelor's  degree.  Desired 
qualifications  include  an  advanced 
degree,  excellence  in  teaching, 
research,  service  and  leadership.  The 
9-month  academic-yeor  salary  is  com¬ 
petitive. 

APPUCATKDN  DEADUNE; 

Feb.  1 5,  1 996  and  the  1 5th  of  each 
month  until  the  position  is  filled. 

STARTING  DATE: 

August  1 6, 1 996. 

APPUCATKDNS: 

Each  applicant  must  send  a  letter, 
resume,  statement  of  three  pages  (dou¬ 
ble-spaced)  as  to  relevant  professional 
experience  and  how  the  person  would 
hope  to  use  the  Chair,  names,  posi¬ 
tions,  addresses  otkI  phone  numbers  of 
three  references  and  other  supporting 
materials  that  may  include  examples  of 
professional  computer-assisted 
journalistic  projects  to: 

Dr.  John  Craft  and  Dr.  Fran  Motera 

Co-chairs 

Knight  Chair  Search  Committee 
Walter  Cronkite  School  of  Jourrwlism 
and  Telecommunication 

ARIZONA  STATE  UNIVERSITY 

Tempe,AZ  85287- 1305 

Tel;  (602)  965-501 1 
Fax:  (602)  965-7041 
E-Mail:  icjecQasuvm.inre.asu.edu 

Arizona  State  University  is  an  equal 
opportunity.  Affirmative  Action 
employer. 

One  sentence  should  suffice  for  modem 
man:  he  fornicated  and  read  the  papers. 

Albert  Camus 
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HELP  WANTED 


ACADEMIC 


EDITOR 

ST.  LOUIS  XXJRNAUSM  REVIEW 

Editor/General  Manager:  Tlie  St.  Louis 
Journalism  Review  (SJR),  located  on  the 
campus  of  Webster  University,  is  seek¬ 
ing  applicants  for  the  position  of 
Editor/General  Manager.  The  St.  Louis 
Journalism  Review  has  a  25-year  his¬ 
tory  of  publishing  critiques  of  print, 
broadcast  and  related  media  in  the  St. 
Louis  region.  The  St.  Louis  Journalism 
Review  is  published  1 0  times  per  year.  This 
is  a  part-time  position. 

The  successful  candidate  will  be  a  high 
energy  person  with  extensive  experi¬ 
ence  in  journalism  and  a  keen  interest 
in  media  criticism.  Duties  will  include 
oversight  of  all  facets  of  the  editorial 
product,  as  well  as  management  of 
circulation  and  promotion  operations. 
The  qualified  candidate  may  also  have 
the  option  of  teaching  journalism  in  the 
Media  Communications  Department  of 
Webster  University. 

This  position  will  begin  after  January  1 , 
1 996.  Review  of  applications  will  begin 
November  27,  1995  and  will  continue 
until  the  position  is  filled.  Letter  of 
application  and  resume  should  be  sent 
to  Search  Committee  Chair,  St.  Louis 
Journalism  Review,  Office  of  Academic 
Affairs,  Webster  University,  470  East 
Lockwood  Avenue,  St.  Louis,  MO 
63119. 

AA/EOE 


TEACH  UNDER  THE  BIG  SKY! 

The  University  of  Montana  School  of 
Journalism  seeks  a  tenure-track  assis¬ 
tant  or  associate  professor  in  design/ 
photojournalism. 

The  candidate  must  hove  demonstrated 
skills  and  significant  professional  expe¬ 
rience  in  multimedia  technology,  includ¬ 
ing  photography,  editing,  design  and 
electronic  communication. 
Demonstrated  teaching  ability  and  a 
master's  degree  or  equivalent  pro¬ 
fessional  experience  required. 

The  University  of  Montana  is  an  equal 
opportunity/affirmative  action 
employer  and  encourages  applications 
from  women,  minorities,  Vietnam-era 
veterans  and  persons  with  disabilities. 

Review  of  applications  begins  Decem¬ 
ber  1 ,  1 995  and  continues  until  the 
position  is  filled. 

Send  letter  of  interest,  resume  and 
portfolio  of  work  to: 

Professor  Patty  Reksten 
Search  Committee  Chair 
School  of  Journalism 
The  University  of  Montana 
Missoula,  MT  5981 2 
(406)  243-4001 


let  me  straddle  my  own  saddle 
underneath  a  western  sky. 

Cole  Porter 


ACADEMIC 


THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington,  DC 
seeks  graduate  fellows  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journal¬ 
ism  and  Public  Affairs.  This  10-month 
program  b^ins  in  September  1996. 
Program  includes  Washington 
internship  and  a  faculty  with  top  pro¬ 
fessional  credentials.  For  more  informa¬ 
tion,  write  to:  School  of  Communica¬ 
tion,  Graduate  Journalism  Director,  The 
American  University,  4000  Massachu¬ 
setts  Ave.,  NW,  Washington,  DC 
20016-8017.  EOE. 


UNIVERSITY  OF  KENTUCKY 
The  School  of  Journalism  and  Telecom¬ 
munications  invites  applications  for  two 
tenure-track  assistant  professor  posi¬ 
tions  to  start  Fall  1 996.  The  School  has 
set  a  high  priority  on  building  an  atmo¬ 
sphere  in  vvhich  minorities,  women,  and 
persons  with  disabilities  can  contribute 
to  the  professional  and  intellectual 
potential  of  our  students.  The  University 
of  Kentucky  is  strongly  committed  to  the 
principles  of  AA/EC5E. 

Qualifications:  Excellent  teaching  back¬ 
ground;  solid  professional  experience; 
Ph.D.  preferred.  Must  hove  expertise  in 
at  least  one  of  the  following  areas:  pub¬ 
lic  relations;  news  reporting;  photo¬ 
journalism;  computerized  loyout, 
design,  and  graphics;  broadcast  jour¬ 
nalism.  Responsibilities  include: 
teaching  writing  and  reporting  courses 
in  the  undergraduate  program;  advis¬ 
ing  undergraduate  students;  engaging 
in  appropriate  university  and  pro¬ 
fessional  service;  carrying  out  an  active 
research  program  leading  to  referred 
or  professional  publications. 

Send  letter  of  application,  curriculum 
vitae,  and  three  letters  of  reference  to: 
Thomas  R.  Lindlof,  Search  Committee 
Chair,  107  Grehan  Building,  School  of 
Journalism  and  Telecommunications, 
University  of  Kentucky,  Lexington,  KY 
40506-0042.  Screening  of  applicants 
will  begin  on  January  1 0,  1 996  and  con¬ 
tinue  until  the  positions  are  filled. 


THE  COLLEGE  OF  CHARLESTON'S 
Department  of  English  and  Communica¬ 
tion  invites  applications  for  a  tenure- 
track  assistant  professor  position  in 
media  studies,  beginning  August  1996. 
Teaching  and  media  experience  pre¬ 
ferred.  Ph.D.  and  scholarly  potential 
required.  Four-course  semester  teaching 
load,  consisting  mainly  of  courses  in 
media  writing,  with  summer  teaching 
opportunities.  Send  letter  of  applica¬ 
tion,  resume,  transcripts,  ana  three 
recommendation  letters  by  January  31, 
1996  to  Dr.  Nan  Morrison,  Chair, 
Department  of  Eriglish  and  Communica¬ 
tion,  College  of  charleston,  66  George 
Street,  Charleston,  SC  29424. 

Equal  Opportunity/ 

_ Affirmative  Adion  Employer 


ART  DtREQOR 


ZONE  4  100,000  doily,  145,000  Sun¬ 
day  AM  paper,  is  seeking  an  Art 
D'tredor  with  a  strong  journalism  back¬ 
ground  to  help  take  our  recent  redesign 
to  the  next  level.  The  position  carries 
overall  responsibility  for  the  newspa¬ 
per's  design  and  direct  responsibility 
for  the  art  and  photo  departments 
Strong  photographic,  graphic  ond  typo 
graphical  skills  are  a  necessity.  Salary 
commensurate  with  experience.  Box 
07584,  Editor  &  Publisher. 


CIRCULATION 


ASSISTANT  DEPOT  MANAGER 

We  are  a  major  mid-western  newspa¬ 
per  seeking  a  Circulation  professional 
to  assist  in  the  management  of  the  dis¬ 
tribution  function,  to  include  supervision 
of  bargaining  unit  employees  and 
independent  distributors,  the  ideal 
candidate  has  strong  analytical  and 
communication  skills,  and  supervisory 
experience.  Distribution  or  marketing 
experience  is  preferred.  Non-circulation 
candidates  with  strong  management 
bockgrouixl  may  apply. 

This  is  a  challenging,  third-shift 
opportunity  which  requires  an  individ¬ 
ual  with  excellent  leadership  skills,  a  com¬ 
mitment  to  quality,  and  an  understand¬ 
ing  of  the  value  of  good  customer  ser- 


We  offer  an  excellent  salary  and 
benefit  package,  including  401  |k)  plan. 
For  consideration,  please  send  your 
resume  to  Box  07605,  Editor  &  Publisher. 


CIRCULATION  DIREaOR/MANAGER 

National  business  magazine  seeks 
Circulation  Director/Manager.  3-5 
years  experience  preferred.  Marketing, 
budgeting,  modeling,  database,  list 
rental,  paid  and  controlled  experience. 
Strong  computer  skills  required.  Resume 
to:  Personnel,  360  S.  Hope  Avenue, 
Suite  300C,  Santa  Barbara,  CA 
93105.  Fox:  (805)  563-1239. 


CIRCULATION  MANAGER 
Zone  2  Daily /Weekly  10,000-h  seeks 
energetic,  hands-on  Manager.  Mid  to 
high  $20's  plus  great  benefits.  Box 
0^45,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER  for 
supervision  &  direction  of  district  man¬ 
ager  employees.  Emphasis  on  excep¬ 
tional  service  to  the  advance  paid  sub¬ 
scriber  and  carrier  retention.  Requires 
successful  experience  with  strong  skills 
in  follow  up  and  follow  through  to  suc¬ 
cessful  completion.  Ability  to  show 
managers  &  carriers  "how  to."  To  give 
continuity  in  leadership  and  supervision. 
To  involve  them  and  their  ideas  to  attain 
exceptional  customer  service  and 
development  of  adult  motor  route  car¬ 
riers.  Florida  daily  in  growth  market. 
Opportunities  for  advancement.  Salary 
and  performance  bonus  potential 
$30-$35K.  Benefits  package  and 
401  (k).  Personable  and  decisive  candi¬ 
dates  apply  to  Box  07598,  Editor  & 
Publisher. 


CIRCULATION  DIREQOR 
New  England  newspaper  with 
circulation  under  20,000  seeking 
aggressive,  goal  oriented  circulation 
director  to  lead  this  department  to 
continued  growth.  100%  PIA.  Strong 
organizational  skills  and  expense 
discipline.  Plenty  of  future  growth 
potential  within  our  newspaper  group 
for  the  right  candidate.  Submit  resume 
with  cover  letter  and  salary 
requirements  to  Box  07548,  Editor  & 
Publisher. 


SOUTHERN  AM  DAILY  20,000-r 
circulation  seeking  a  Home  Delivery 
Manager  to  supervise  six  district 
managers.  We  are  looking  for  a  hands- 
on  manager  who  knows  now  to  cross 
the  "T"'s  and  dot  the  "l"'s.  No  desk 
jockeys  need  apply.  Send  resume  and 
salary  history  to  Box  7606,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
The  Altoona  Mirror,  a  Thomson  news¬ 
paper  with  a  circulation  of  34,000 
daily  and  42,000  Sunday,  is  looking 
for  an  experienced  circulation  director 
to  join  its  top  executive  team.  Strong 
management  skills  are  essential.  The 
right  candidate  will  be  expected  to  lead 
a  staff  of  30-h  employees  and  600 
independent  contractors  by  providing 
them  with  the  right  sales  and  marketing 
tools  and  leadership  to  increase  circula¬ 
tion  in  a  six-county  area.  We  offer  a 
very  competitive  salary,  bonus  plan, 
and  benefits  package  including  a 
pension  plan,  401  (k),  health  and  life 
insurance,  sick  leave,  holidays,  and 
vacations.  Interested  candidates  who 
hove  at  least  three  years  prior  newspa¬ 
per  circulation  experience  and  are  com¬ 
puter  literate  should  send  resumes  and 
cover  letters  to: 

Denise  Dishman 
Human  Resource  Director 
Altoona  Mirror 
P.O.  Box  2008 

Altoona,  PA  16603 

No  phone  inquiries,  please. 

EOE 

INDEPENDENT  door-to-door  solicita¬ 
tion  company  wanted  for  mid-sized 
Great  Lakes  market.  Healthy  market  has 
large  student  population  and  approx. 
20,000  apartment  households  needing 
your  attention.  Send  your  contact  name 
and  phone  number  to  Box  07585, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  group  of  weeklies  is 
seeking  an  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgeable  in  both  hand  and  mail 
delivery  systems.  Salary  $26K  with  an 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 

EDITORIAL 

ASSISTANT  EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our  pub¬ 
lications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please. 
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ASSOCIATE  EDITOR 
SACRAMENTO  NEWS  &  REVIEW 

Award  winning  90,000  circulation 
alternative  weekly  newspaper  in  Cali¬ 
fornia's  capital  city  is  searching  for  an 
associate  editor  with  investigative 
reporting  skills.  Must  be  qualified  to 
undertake  investigative  projects  and 
help  lead  a  small  team  of  young 
reporters  and  freelarKe  writers  in  cover¬ 
ing  local/statewide  news.  Excellent 
clips  and  at  least  five  years  experience 
as  a  reporter  and/or  editor  required. 
ExperiefKe  in  alternatives  a  PLUS.  Send 
resume  and  clips  ASAP  to  Melinda 
Welsh,  1015  20lh  Street,  Sacramento, 
CA  9581 4,  by  November  22. _ 


ASSISTANT  EDITOR 

Platt's  The  Commodities  Division  of  Stan¬ 
dard  &  Poor's,  seeks  an  assistant  editor 
for  Washington  office  to  cover  Con¬ 
gress,  federal  agencies  and  the  metals 
markets  for  a  group  of  metals  newslet¬ 
ters  and  real-time  electronic  news  ser¬ 
vices.  The  candidate  should  hove  2-3 
years  experience  reporting  on  legisla¬ 
tion  and  regulations  affecting  business, 
or  solid  business  reporting  credentials. 
Position  would  involve  filing  on  tight 
deadlines  for  on-line  screen  service, 
doily,  and  weekly  formats.  Good  com¬ 
puter  skills  are  a  must. 

We  offer  an  attractive  compensation 
and  benefits  package.  Please  forward 
your  resume  and  four  clips  for  con¬ 
sideration  to:  Editor,  Platt's  Metals 
Week,  McGraw-Hill,  1200  G  Street, 
NW,  Washington,  DC  20005. 

PLAH'S 

Standard  &  Poor's 
A  Division  of 

The  McGraw-Hill  Companies 
AA,  EOE,  M/F/D/V 


ASSISTANT  NEWS  EDITOR 
Want  to  move  up?  The  Altoona  (PA) 
Mirror  is  looking  for  an  assistant  news 
editor  for  our  copy  desk.  This  person 
should  hove  copy  editing  experience, 
be  comfortable  taking  charge  and 
eager  for  the  challenge  of  bringing  our 
pages  to  perfection.  This  is  a  manoge- 
ment  position  offering  excellent  ben^ts 
pockage,  401  (k).  And  we're  45 
minutes  from  a  Big  Ten  school.  Send 
samples,  resume  and  cover  letter  to 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
1 6603-2008.  No  phone  calls,  please. 


AWARD-WINNING  six-day  PM  news 
paper  seeks  general  assignment 
reporter.  Entry-level  position.  Send 
resume  and  clips  to  Banner-Grophic, 
Steve  Fields,  P.O.  Box  509,  Greencas- 
tle,  IN  461 35. _ 


BUREAU  REPORTER 
23,000  Eastern  Kentucky  daily  seeks 
reporter  for  one-man  bureau  in  college 
town.  Minimum  3  years  experience  on 
daily  or  multi -vreekly;  self-starter.  Send 
clips,  resume  to  Poul  Gottbrath,  The 
Daily  Independent,  P.O.  Box  311, 
Ashland,  KY  41 105-0311. 


EDITORIAL 


BUSINESS  REPORTER  -  I'm  offering  the 
chance  of  a  lifetime  to  a  high  energy 
pro  with  excellent  writing  andi  reporting 
skills:  A  great  job  at  a  great  paper  in 
one  of  the  most  beautiful  places  ta  live 
in  America.  Send  the  works  to:  Mike 
Stover,  city  editor,  Telegram-Tribune, 
P.O.  Box  1 12,  San  Luis  Obispo,  CA 
93406. 


BUSINESS  REPORTER/EDITOR 
The  Sun,  a  40,000  circulation  doily 
serving  the  West  side  of  Puget  Sound, 
seeks  an  experienced  reporter  and 
editor  to  help  us  create  a  new  daily 
business  section.  You'll  assemble  the 
daily  wire  report,  coordinate  graphics 
and  team  up  with  another  full-time 
reporter  ta  give  our  readers  the  kind  of 
local  business  report  they  can't  get 
anywhere  else.  Our  section  will  focus 
on  jobs  and  the  workplace,  personal 
finance,  small  business,  real  estate  and 
economic  diversification  in  a  com¬ 
munity  long  dominated  by  the  military. 
Send  resume,  your  last  week's  work, 
copies  of  your  greatest  hits  and  a  letter 
outlining  your  philosophy  of  business 
journalism  ta:  Brian  Stallcop,  managing 
editor.  The  Sun,  545  Fifth  Street, 
Bremerton,  WA  98337.  Deadline, 
November  28,  No  fjhone  calls,  please. 


CITY  EDITOR 

Wyoming's  fastest  growing  daily  news¬ 
paper,  nestled  between  the  Black  Hills 
arxf  the  Big  Horn  Mountains,  is  looking 
for  a  skilled  newsroom  manager  to 
keep  us  on  the  cutting  edge.  Design 
and  desk  experience  preferred,  but 
senior  reporters  shouldn't  shy  away. 
Our  award-winning  staff  is  small  but 
tough  at  7,000-circulation  daily.  Send 
resume  to  Ron  Franscell,  The  News- 
Record,  P.O.  Box  3006,  Gillette,  WY 
82717.  (307)682-9306. 


COMMUNITY  MINDED  EDITOR 
Needed  for  6500  AM  daily  in  NE 
Arkansas.  If  you  want  to  work  for  a 
respected  newspaper,  a  great  com¬ 
pany,  with  a  great  staff,  on  great 
equipment,  with  great  professional  and 
financial  opportunity,  send  your  resume 
ta  David  Mosesso,  PDP,  P.O.  Box  38, 
Paragould,  AR  72451-0038. 


COPY  DESK  CHIEF,  17,000  daily  west 
of  Seattle  seeks  working  supervisor  on 
5-person  desk.  Daily  editing/design 
experience  required,  pagination  pre¬ 
ferred. 

COPY/PAGE  DESIGN  EDITOR  with 
newspaper  experierKe  in  nevrs,  feature 
page  design.  Strong  headline  skills 
required,  pagination  preferred. 

Letter,  resume,  clips  ta: 

John  McCartney,  ME 
Peninsula  Doily  News 
Box  1330 

Port  Angeles,  WA  98362 


COPY  EDITOR  -  If  you  are  fast,  very 
accurate,  able  to  handle  pressure, 
already  in  the  Los  Angeles  area  and 
have  serious  desk  experience.  City 
News  Service  of  Los  Angeles  moy  be 
interested  in  you.  FAX  your  resume  to 
(213)465-3635. 


United  States 

Food  and  Drug  Administration 


FDA 

•  DIRECTOR  • 

Division  of  Communications  Management 

The  Center  for  Drug  Evaluation  and  Research's  Office  of  Train¬ 
ing  and  Communication  is  seeking  candidates  to  fill  a  vital 
management  position  as  Director,  Division  of  Communica¬ 
tions  Management.  The  Division  is  responsible  for  enhancing 
relationships,  increasing  internal  and  communication  flow, 
and  enhancing  education  about  human  drugs  to  all  consti¬ 
tuents  (e.g.,  consumers,  industry,  healthcare  professionals, 
agency  personnel,  etc.).  The  Director  directs  a  staff  composed 
of  professional,  highly  technical  and  complex  positions  and 
serves  as  principal  advisor  to  the  Office  Director  on  communi¬ 
cations  management  and  outreach  efforts  in  the  Center. 
Responsibilities  include,  but  are  not  limited  to: 

•Developing,  devising  and  implementing  plarrs  and 
programs  designed  to  enhance  internal  communications 
as  well  as  relatiotrships  with  above  stated  constituents; 
•Providing  overall  program  direction  as  well  as  individual 
guidance  and  direction  to  staff 

•Providing  leadership  and  developing  philosophy  and 
programs  to  enhance  the  relationship  and  increase 
understanding  between  FDA  staff  and  its  constituents; 
•Participating  in  the  formulation  of  the  basic  policies  and 
operational  philosophy  which  guide  the  Office  in  imple¬ 
menting  its  communications  responsibilities; 

Programs  may  include,  but  are  not  limited  to  such  ideas  as:  on¬ 
site  or  regional  town  meetings,  videoconferencing,  educational 
videotapes,  public  workshops,  outreach  conferences  and 
printed  material  designed  to  enhance  discussion  of  mutual 
issues  and  educational  opportunities. 

QUALIFICATIONS  REQUIREMENTS:  The  incum¬ 
bent  should  have  strong  managerial  experience,  and  extensive 
experience  in  developing,  directing  and  implementing  a  com¬ 
munications  management  program  for  a  large  organization. 
The  incumbent  must  have  a  minimum  of  30  semester  hours  of 
science  at  the  college  level.  Positions  in  the  civil  services 
require  U.S.  citizenship. 

SALARY:  Position  is  at  the  GS-15  level  with  a  salary  range 
of  $71,664  -  $93,166.  Salary  and  benefits  commensurate  with 
experience.  Additional  bonuses  may  be  applicable. 

HOW  TO  APPLY:  Submit  resume  (or  c.v.),  transcripts 
and  cover  letter  indicating  you  are  applying  under  SRC  306 
prior  to  December  15.  Information  received  after  that  date  will 
not  be  considered  for  the  position.  Send  to: 

DHHS/PHS/Food  and  Drug  Administration 

Center  for  Drug  Evaluation  and  Research 
5600  Fishers  Une;  HFD-505;  Rm.  6B-17 
Rockville,  MD  20857 

FDA  IS  AN 

EQUAL  OPPORTUNITY  EMPLOYER 
AND  HAS  A  SMOKE  FREE  ENVIRONMENT 
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_ EDITORIAL _ 

COPY  EDITOR  for  42,000  circulation 
AM  doily.  Versatile,  competent  editor  to 
write  headlines  and  do  electronic  page 
layout  on  Dewar  pagination  system. 
Photoshop  and  Graphic  skills  helpful. 
Cover  letter,  resume,  work  samples  to 
Tom  Fluharty,  managing  editor,  Yakima 
Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  EOE/ADA 

COPY  EDITOR  -  The  Times  Herald,  a 
Gannett  newspaper  located  in  Port  Huron, 
Ml  is  seeking  a  Copy  Editor.  The  ideal 
candidate  will  have  2-3  years  copy  editing 
experience,  excellent  knowledge  of 
grammar  and  style  as  well  as  layout  and 
design  skills.  Proficency  with  Pagination, 
Macintosh  and  AP  LeafDesk  helpful. 
Hours  are  T-W-TH  days  and  F-SAT 
evenings.  For  consideration,  please  send 
cover  letter,  resume  with  salary  history  to 
Executive  Editor,  P.O.  Box  5009,  Port 
Huron,  Ml  48061-5009.  Equal 
Opportunity  Employer. 

COPY  EDITOR:  VYe're  looking  for 
talented  wordsmiths  with  strong  editing 
skills,  the  ability  to  write  headlines  that 
sing  and  design  modular  pages  for  our 
26,000  circulation  AM  daily  In  a  capi¬ 
tal  city.  Send  resume  and  layout  sam¬ 
ples  to  Michael  Pelrine,  editar,  Dela¬ 
ware  State  News,  P.O.  Bax  737, 
Dover,  DE  19903.  No  Phone  Calls. 

COPY  EDITOR 

The  Hartford  Courant,  Connecticut's 
largest  daily  seeks  a  sports  copy  editor. 
Layout  a  plus.  Send  resume  to  Sports 
Editor,  Hartford  Courant,  285  Broad 
St.,  Hartford,  a  061 15. 


EDITORIAL 


_ EDITORIAL _ 

DEPUTY  METRO  EDITOR 

The  Press-Enterprise  in  Riverside,  CA 
seeks  skilled,  experienced  assignment 
editor  to  help  direct  local  news  staff  af 
80-plus.  Our  aggressive  approach  to 
zoning  and  local  news  keeps  us  grow¬ 
ing  over  170,000  circulation  in  com¬ 
petitive  market  60  miles  east  of  L.A. 
Send  resume,  samples  and  cover  letter 
explaining  yaur  current  rale  to  Norm 
Bell,  metro  editor,  3512  14th  Street, 

Riverside,  CA  92501 . _ 

EDITOR  -  Virginia's  largest  and  oldest 
weekly  newspaper  seeks  experienced 
take-charge  editor  in  thriving  Northern 
Virginia  county.  Hands-on  manager 
and  aggressive  pro-active  reporting 
experience  necessary.  Must  become 
active  in  community  while  providing 
strong  leadership  in  newsroom  and  on 
editorial  pages.  Send  resume,  clips  and 
ather  pertinent  material  to  Box  MM, 
1760  Reston  Parkway,  Suite  411, 
Reston,  VA  22090. 

EDITOR/REPORTER.  Major  interna¬ 
tional  news  agency  seeks  experienced 
journalist  for  its  Woshington  desk.  Solid 
knowledge  of  French  and  Spanish 
required.  Send  resumes  and  clips  to 
AFP,  1015  15th  Street  NW,  Washing¬ 
ton,  DC  20005  or  call  Peter  Mockler  at 

(202)  414-0540. _ 

EDITORS  &  VYRITERS  WANTED. 

Monthly  bulletin  lists  200-h  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 


EDITORIAL 


EDITOR 

Position  oversees  all  news  operations  of 
Nashville  Business  Journal.  This  position 
serves  as  the  primary  liaison  between 
MBJ  and  both  its  readers  and  the  busi¬ 
ness  community.  Primarily  responsible 
for  directing  news  coverage  of  NBJ... set¬ 
ting  our  news  agenda  and  issues  to  be 
covered.  Also  work  on  weekly 
editorials.  Applicants  should  have 
Macintosh  computer  skills,  news  man¬ 
agement  experience,  good  social  skills, 
leadership  attributes  and  integrity. 
Knowledge  of  and  familiarity  with  mid¬ 
dle  Tennessee  market  a  big  plus.  Apply 
to: 

Editor 

Nashville  Business  Journal 
P.O.  Box  23229 
Noshville,  TN  37202-3229 
EDITOR  for  growing  daily  in  Aspen, 
CO.  Top  news  job  involves  top  writing, 
editing,  motivation  and  creation  of 
great  assignments.  In  short,  leadership 
that  drives  a  paper's  personality. 
Technical  skills  a  plus.  Dave,  (415) 
777-3356  mornings  PST. 


EDUCATION  REPORTER 
The  Fayetteville  Observer-Times,  a 
75,0C)0-circulation  daily  in  southeastern 
North  Carolina,  is  looking  for  an  edu¬ 
cation  reporter  who  can  cover  the 
issues  with  an  emphasis  on  people. 
Send  resume,  references  and  clips  to 
John  Holmes,  personnel  director,  P.O. 
Box  849,  Fayetteville,  NC  28302. 

ENTRY  LEVEL-reporter  for  20,000 
circulation  daily  in  Washington  D.C. 
metro  area.  National  newspaper 
group.  Send  clips,  resume  and 
references  to  William  Doolittle,  editor. 
The  Journal,  Box  807,  207  W.  King  St., 
Martinsburg,  WV  25401 . 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 
EXPERIENCED  ASSISTANT  MANAGING 
Editor  and  reporters  needed  on  1 9,000 
AM,  7-day  daily  in  beautiful  northwest 
New  Mexico.  Publisher  is  full  gospel  and 
is  looking  for  like-minded  individuals. 
Contact  Eliot  O'Brien,  P.O.  Box  450, 
Farmington,  NM  87499  or  Fax  (505) 

327-6651 . _ 

EXPERIENCED  MANAGING  EDITOR 
NEEDED  for  weekly  newspaper  in 
beautiful  Central  Texas  college  town. 
Stock  ownership  negotiable.  Must  have 
strong  writing  and  "people  management" 
skills.  Respond  to  tex  07601,  Editor  & 
Publisher. 

Entry-level  POLICE/COURT  REPORTER 
for  13,000-circulation  southern  Indiana 
daily.  Job  includes  gathering  court 
records  and  some  general  assignment 
reporting.  Send  letter,  resume,  clips  and 
daytime  phone  numbers  of  your  three 
most  recent  editors/supervisors/ 
teachers  to:  Fred  Smith,  city  editor.  The 
Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031. 

UFESTYLE  REPORTER  Needed  for  5-day 
newspaper.  Must  have  page  design 
skills.  Send  resume  to  Jackson  County 
Floridian,  P.O.  Box  520,  Marianna,  FL 
32447. 


GENERAL  ASSIGNMENT  REPORTER  - 
Award-winning  newspaper  in  east- 
central  Pennsylvania  seeks  a  hard¬ 
working  and  aggressive  reporter  to 
round  out  its  nine-member  writing 
team.  The  positian  offers  a  mix  of  hard 
news  and  feature  writing.  Send  resumes 
and  clips  to  Tim  Konski,  managing 
editor/news,  Press-Enterprise,  3815 
Lackawanna  Avenue,  Bloomsburg,  PA 
17815. 


GENERAL  ASSIGNMENT  FEATURES:  If 
you're  plugged  in  and  in  touch  -  and 
can  translate  that  into  solid  story  ideas 
and  evocative  writing  --  we'd  like  to 
hear  from  you.  The  Tennessean  in 
Nashville  is  seeking  an  experienced  (3- 
5  years)  GA/features  reporter  who  is  a 
self-starter  and  can  produce  focused, 
crafted  issues  and  people  stories  with 
wit  and  flair.  Send  a  cover  letter, 
resume  and  a  half-dozen  of  your  best 
clips  to  Patrick  Connolly,  deputy  manag¬ 
ing  editor/features.  The  Tennessean, 

1 1 00  Broadway,  Nashville,  TN  37203 
IF  YOU  ARE  a  talented  and  experi¬ 
enced  reporter  or  copy  editor,  or  both, 
we  could  have  an  immediate  opening 
for  you.  You  also  have  to  be  prod¬ 
uctive,  accurate  and  hard-working.  In 
return,  you'll  work  in  the  heart  of  Cajun 
Country  on  The  Daily  Iberian,  the  Louis¬ 
iana  Press  Association's  Newspaper  of 
the  Year  (AA  Daily  Division)  for  the 
second  straight  year.  A  1 5,000  daily 
(Mon-Fri .  PM,  Sat-Sun  AM),  we  offer  com- 
petitive  salary  and  benefits.  Send 
resume,  clips  and  references  to  Ted 
Truby,  editor.  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  70562.  Call 
(31 8)  365-6773  ofter  1 1 :00  o.m.  CST. 
INDEPENDENTLY  OWNED  Newspaper 
in  beautiful  area  of  Zone  2  looking  for 
an  experienced  Managing  Editor.  Daily 
responsibility  for  the  news  content, 
management  af  newsroom  staff  and  com¬ 
munity  relations.  Apply  if  you  possess 
the  following  qualifications: 

•Superior  news  judgment 
•Management  experience 
•Editing  skills  &  ability  to  train  writers 
•Assignment  &  news  planning  skill 
•Ability  to  plan  content  for  new  media 
•Effective  communication  skills 
Reply  to  Box  07604,  Editor  &  Publisher. 

UFE'S  A  BEACH 

AT  THE  DAILY  WHALE 
Assignment  editor  with  ability  to  lead, 
organize  and  report  needed  for  com¬ 
munity-oriented  daily  on  Delaware 
coast.  Send  resume,  clips,  salary 
requirements  to  Andrew  West,  editor. 
Daily  Whale,  P.O.  Box  37,  Lewes,  DE 
19958. _ 

MANAGING  EDITOR 
Ready  for  a  new  challenge  in  a  tough, 
competitive  market?  Strong  leadership, 
teaching,  news  development  skills 
required.  Need  minimum  five  years 
managerial  experience.  Send  resume, 
references  to:  Ev  Landers,  executive 
editor,  Courier-Post,  P.O.  Box  5300, 
Cherry  Hill,  NJ  08034. _ 

METRO  EDITOR 

Creative,  resourceful,  erudite,  c^amic, 
goal-oriented,  relentless,  and  focused. 
We  need  a  metro  editor  defined  by 
these  words,  who  understands  the 
power  of  a  newsroom  where  editors 
work  for  reporters,  a  warrior  fired  by 
competition.  Ready  to  soar?  Persuade 
us.  Zone  1  applicants  preferred.  $35K 
salary.  Box  07595,  Editor  &  Publisher. 


EDITORS 

ESPNET  SportsZon£,  part  of  Starwave  Corporation's  family  of  pre¬ 
mier  online  services,  brings  you  the  most  complete,  up-to-the-minute 
view  of  the  sports  world  and  camaraderie  of  other  fans,  24  hours  a 
day!  We  are  currently  looking  for  a  Desk  Editor  and  a  Senior  Editor 
to  help  us  expand  the  service  to  greater  heights.  We  want  the  rarest 
of  journalistic  birds;  a  sports  nut  with  great  editing  skills  and  a 
creative  mind  that  craves  the  next  challenge.  The  Desk  Editor  must 
have  at  least  two  years'  experience  as  a  sports  writer/editor  and  a 
record  of  excellence.  The  Senior  Editor  must  have  at  least  5  years 
experience  and  have  strong  management  skills.  Strong  writing  and 
editing  experience,  good  computer  skills,  and  HTML  experience  are 
also  required  for  both  of  these  positions.  Familiarity  with  the 
Internet  is  a  plus! 

We  are  a  great,  employer  that  pays  competitively  and  offers  benefits 
you  won't  find  in  the  newspaper  business.  To  learn  more  about 
Starwave,  check  us  out  at:  http://www.starwave.com.  To  apply, 
send  resume  and  samples  of  editing/writing  to:  Starwave  Corpora¬ 
tion,  Attn:  Human  Resources,  13810  SE  Eastgate  Way,  Suite  400, 
Bellevue,  WA  98005.  No  phone  calls  please! 


STA  RWAVE 
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LOCAL  EDITOR 

We're  seeking  an  experienced 
newsroom  manager  to  be  Local  Editor 
of  tfie  Utica,  NY  Observer-Dispatch,  o 
52,000  AM  Gannett  doily  near  the 
picturesque  Adirondacks.  The  Local 
Editor  assists  the  Metro  Editor  in  assign¬ 
ing,  supervising  and  editing  the  local 
news  report.  Ideal  candidate  is  a  well- 
organized,  energetic  and  inspirational 
editor  who  puts  readers  and  their 
interests  first.  Strong  editing  and  people 
skills  a  must.  Send  examples  of  your 
best  work  in  the  past  week  (plus  any 
supporting  materials)  to  Rick  Jensen, 
editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  N.Y.,  13501. 
We  value  diversity. 

LIFESTYLES  EDITOR:  We  need  a  prog¬ 
ressive,  energetic  newsperson  who 
understands  the  issues  that  hit  home 
with  readers  to  lead  our  lifestyles  desk. 
The  Herald-Star  and  Daily  Times 
operate  with  a  combined  staff  to  pub¬ 
lish  two  afternoon  papers  with  a  circula¬ 
tion  of  30,000.  The  two  papers  share  a 
number  of  pages  including  the  life¬ 
styles  sectian  and  remake  others  to 
give  each  market  a  distinct  product. 
We're  looking  for  an  editor  who  can 
spot  trends,  identify  reader  interests 
and  create  a  sectian  that  mixes  sub¬ 
jects  like  family  and  community  life, 
health,  recreation  and  leisure,  entertain¬ 
ment  and  popular  culture.  The  suc¬ 
cessful  candidate  will  work  with  a 
strong  three-person  photo  staff,  a 
graphic  artist  and  three  full-  and  part- 
time  writers.  The  Herald-Star  serves  a 
three-county  area  centered  araund 
Steubenville,  Ohia.  The  Daily  Times 
serves  readers  in  nearby  Weirton,  WV, 
and  surrounding  areas.  Just  3  miles 
apart,  the  communities  are  home  to  two 
large  steel  companies,  both  enjoying 
renewed  economic  health.  A  recently 
completed  highway  makes  Pittsburgh  a 
30-minute  drive.  To  be  considered, 
send  a  resume  and  samples  of  your 
work  to:  Judy  McGovern,  managing 
editor,  Herald-Star,  401  Herald 
Square,  Steubenville,  OH  43952. _ 

METRO  EDITOR 

The  Hame  News  &  Tribune  is  seeking  a 
high-energy  editor  to  oversee  our  metro 
desk.  The  ideal  candidate  must  be  able 
to  inspire  and  lead  a  young,  talented 
staff  in  an  extremely  competitive 
market.  Management  experience, 
strong  news  development  skills  a  must. 
We're  a  newly  merged  newspaper  in 
Central  New  Jersey  with  a  daily  circula¬ 
tion  of  88,000.  Send  work  samples, 
cover  letter  and  resume  to  Teresa  Klink, 
managing  editar.  Home  News  & 
Tribune,  35  Kennedy  Blvd.,  East 
Brunswick,  NJ  08816. 

REPORTER:  Aggressive  reporter  sought 
for  the  12,000  circulation  Aspen  Daily 
News. 

Our  motto;  'If  you  don't  want  it 
printed,  don't  let  it  happen.' 

Investigative  experience  a  plus. 

Send  resume  and  clips  to  51 7  E.  Hopkins 
Ave.,  Aspen,  Colorado  81611. 


EDtTORIAL 


LOOKING  FOR  A  CAREER  CHANGE? 
We  are  looking  for  several  people  with 
editorial,  advertising  or  circulation 
experience  to  install  and  train 
customers  on  our  Mac-based  publishing 
systems.  This  is  a  fast-paced  entry  levd 
position  with  a  fun,  growing  software 
vendor.  If  you  hove  a  newspaper  back¬ 
ground,  an  aptitude  for  Macintosh 
software/hardware  and  you'd  like  to 
travel  for  a  living,  we  want  to  hear  from 
you.  Also  looking  for  an  in-house 
phone  support  person  with  circulation 
experience  for  our  customer  service 
derortment.  We  are  willing  to  train  the 
right  candidate. 

Baseview  offers  excellent  benefits, 
including  medical,  401  (k),  paid  vaca¬ 
tions  and  holidays.  Please  send  a 
resume  and  cover  letter  to: 

Baseview  Products 
P.O.Box  11 98 
Ann  Arbor,  Ml  48106 
Attn:  l&T  Manager 
or  e-mail  resumes  to: 
training@baseview.com 

MANAGING  EDITOR 
Coming,  NY 

Talented  staff  on  16,000  7-day  AM  in 
exceptional  community  needs  hands-on 
leader  who  can  elevate  aggressive  local 
news  report  by  being  quality-possessed 
and  deadline-driven.  Requirements: 
superior  writing,  reporting,  editing, 
organization  and  communication  skills; 
QuarkXPress  literate.  Detailed  letter, 
resume,  salary  history  to:  Publisher,  The 
Leader,  34  W.  Pulteney  St.,  Corning, 
NY  14830. 


_ EDITORIAL _ 

NATIONAL  SPORTS  XDBS  WEEKLY 
PO  Box  5725  Glendale  AZ  8531 2 
(602)  933-4345  $39-4  Issues 
NEWS  LAYOUT 

Our  newsdesk  is  one  of  the  best,  and 
we  are  looking  for  two  experienced 
eoitors  to  join  us.  The  successful  candi¬ 
date  will  have  extensive  layout  experi¬ 
ence  and  at  least  four  years  of  daily 
newspaper  background.  If  you  are 
ready  to  join  a  paper  known  for  its 
design  and  top  flight  editing,  write  to 
Jim  Clark,  The  Orlando  Sentinel,  633 
N.  Orange  Ave.,  OHando,  FL  32801 . 

PAGINATOR 

Person  needed  to  layout  eye-catching 
pages  with  snappy  headlines.  Experi¬ 
ence  preferred  on  QuarkXPress,  Adobe 
Illustrator  and  Aldus  Freehand  for  fully 
paginated  15,000  circ.  central  Illinois 
daily.  Knowledge  of  newspaper  layout 
a  must.  Contact  Design  Editor,  Pekin 
Daily  Times,  20  South  4th,  Pekin,  IL 
61554.  Send  resume  and  samples. 

ONUNE  CONTENT  PRODUCER 

Are  you  an  editor  or  reporter  with 
imogination,  writing  ability,  knowledge 
of  graphics  and  computers?  If  so,  we 
need  you  to  develop  Fayetteville 
Online,  the  new  Internet  service  af  the 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina.  Computer-programming  skills 
a  plus.  Send  clips,  resume,  references 
and  a  note  about  your  'new  media' 
vision  to  John  Holmes,  personnel 
director,  P.O.  Box  849,  Fayetteville,  NC 
28302. 


EDITOR 


EDITOR 


CHIEF  NEWS/PRESENTATION  EDITOR 

The  Times-Picayune  in  New  Orleans  is  looking  for  an  editing 
and  packaging  professional  to  help  bring  our  270,000  circulation 
daily  to  the  next  level.  We're  a  bold,  aggressive  paper  in  Amer¬ 
ica's  most  unique  city. 

The  Chief  News/Presentation  Editor  is  a  senior  newsroom  posi¬ 
tion  that  requires  a  breadth  of  skills.  You  must  be  adept  at  manag¬ 
ing  people  and  a  variety  of  sections,  from  the  news  and  design 
desk  to  the  copy  desk  and  nightside  photo  and  graphics  depart¬ 
ments.  You  must  be  adept  at  juggling  the  demands  of  the  daily 
paper  while  planning  for  the  next  few  editions.  You  must  have  an 
innate  sense  of  when  to  play  it  safe  and  when  to  throw  away  the 
rule  book.  And,  because  we  produce  six  zoned  A-1  fronts  nightly, 
12  color  fronts  and  scores  of  zoned  pages  each  night  on  tight 
deadlines,  you  must  have  a  cool  head  and  knowledge  of  prod¬ 
uction  and  printing. 

Are  you  a  managing  editor  of  a  smaller  newspaper  who  wants 
the  challenge  of  a  major  metro?  Are  you  a  solid  news  editor  with 
copy  desk  experience  who  has  grown  to  love  graphics  and  design? 
Are  you  a  design,  graphics  or  presentation  editor  who  has  talent 
for  news  editing?  We  are  willing  to  take  a  risk  with  the  right 
candidate.  Send  a  resume  and  samples  of  editing  or  design  work 
to  Dan  Shea,  executive  news  editor.  The  Times-Picayune,  3800 
Howard  Ave.,  New  Orleans,  LA  70140.  E-mail  questions  at 
djshea@aol.com.  Or  phone,  (504)  826-3391. 

THE  TIMES-PICAYUNE 

An  Equal  Opportunity  Employer 


_ EDITORIAL 

PULITZER  PRIZE-winning  Virgin  Island 
Daily  News  (circ.  16,400,  paginated 
AM  Gannett  paper)  has  several  past- 
Hurricane  Marilyn  openings  for  experi¬ 
enced  adventuresome  journalists  who 
want  to  make  a  difference  in  a 
delightful,  diverse,  but  temporarily  bat¬ 
tered  community.  Openings  include 
sports  editor,  projects/training  editor 
and  investigative  reporter.  V.l.  or  Carib¬ 
bean  ties  a  big  plus.  Send  resume,  clips 
and  references  to  Penny  Feuerzeig, 
executive  editor.  The  Doily  News,  P.O. 
Box  9547,  St.  Thomas,  VI  00801 . 


ROOM  TO  VYRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  In-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  reoders,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  pot  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

REPORTER:  The  Siaux  City  Journal,  a 
50,000  AM  daily,  is  seeking  a  night 
general  assignment  and  police  reporter. 
We're  looking  for  someone  with  a 
degree  in  journalism  and  at  least  one 
year  of  reporting  experience  who  is 
accurate  and  has  good  writing  skills. 
Send  resume  and  clips  to  Larry  Myhre, 
editor.  The  Journal,  Box  1 1 8,  Sioux 

City,  lA  51 102. _ 

SPORTS  LAYOLJT 

30,000  daily  seeks  person  to  design 
sharp  sports  pages  and  write  attention 
grabbing  headlines.  Pasition  includes 
some  reporting.  Send  resume  and  clips 
to:  Mark  Mann,  managing  editor.  The 
Butler  Eagle,  P.O.  Box  271,  Butler,  PA 
16003. 
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PUBUCATIONS  DIREQOR 
National  newspaper  editors  group 
located  in  Washington  suburbs  seeks 
experienced  editor/layout  pro/desktop 
publisher  to  produce  magazine,  newslet¬ 
ter  and  reports  that  capture  editors' 
attention,  cnallenge  their  thinking,  and 
provide  useful  idras.  Requires  minimum 
of  5  years  newspaper  experience  and 
knowledge  of  desktop  publishing.  Send 
resume  and  salary  requirement, 
marked  CONFIDENTIAL,  to  P.O.  Box 
4090,  Reston,  VA  22090-1700. 


REPORTER 

The  Southern  Illinoisan,  awarded  first 
lace  for  news  coverage  by  the  Illinois 
ress  Association  has  an  opening  for  a 
reporter.  This  position  puts  emphasis  on 
people  coverage.  We  need  someone 
who  is  equally  at  home  with  features 
and  hard  news  and  can  give  us  an 
extra  dimension  with  special  projects 
and  in-depth  reporting.  The  successful 
candidate  must  be  a  self-starter  who 
can  independently  develop  sources  and 
stories  from  a  base  15-30  miles  from 
our  main  newsroom.  Send  resume  and 
tear  sheets  to  Bette  Ligon,  human 
resources  manager.  Southern  Illinoisan, 
P.O.  Box  2108,  Carbondale,  IL  62902. 
EOEM/F 

SPORTS  COPY  EDITOR 
The  News-Times,  40,000-daily  in  Dan¬ 
bury,  CT  seeks  No.  3  person  for  7- 
person  staff.  Two  years  editing/layout 
experience  at  a  daily  required.  Send 
resume,  layout  and  writing  samples  to 
David  Bilmes,  sports  editor.  The  News- 
Times,  333  Main  Street,  Danbury,  CT 
06810. _ 

SPORTS  LAYOUT 

The  Orlando  Sentinel  is  looking  for  an 
experienced  layout  editor  to  design  it's 
nationally  recognized  sports  section. 
The  person  we  are  looking  for  will  hove 
a  minimum  of  four  years  of  daily  layout 
experience  and  the  ability  to  come  up 
with  creative  layouts  in  a  community 
that  loves  sports.  Interested?  Write  to 
Jim  Clark,  The  Orlando  Sentinel,  633 
N.  Orange  Ave.,  Orlando,  FL  32801 . 

THE  ANCHORAGE  DAILY  NEWS  is 
looking  for  an  experienced,  energetic 
business  reporter.  Ideal  candidates  will 
be  strong  writers,  inquisitive  and  hard 
driving.  Eight  years  daily  experience 
required,  a  background  in  business 
journalism  is  helpful.  Please  send  a 
cover  letter,  resume  and  clips  to 
Anchorage  Daily  News,  Attn:  Human 
Resources,  P.O.  Box  149001, 
Anchorage,  AK  99514-9001 . 

INFORMATION  SYSTEMS 


_ EDITORIAL _ 

TWO  POSITIONS  OPEN 

COPY  EDITOR  with  layout  experience 
to  join  8-person  desk  at  40,000  circ. 
PM.  Must  demonstrate  good  news  judg¬ 
ment  and  be  very  versatile.  Looking  for 
someone  with  3-5  years'  desk  experi¬ 
ence. 

REPORTER  for  education  beat.  Yes,  we 
cover  meetings  but  we  also  have  a 
major  enterprise  project  lined  up.  Can¬ 
didate  should  be  versatile  and  ready  to 
jump  into  other  beats  if  necessary. 

Candidates  for  BOTH  positions  should 
have  a  passionate  interest  in  news  and 
an  obsession  with  meeting  deadlines. 
MINORITY  journalists  are  encouraged 
to  apply. 

Send  cover  letter  and  resume  to: 

Susan  Svihlik 
Executive  Editor 
Tribune  Chronicle 
240  Franklin  Street,  SE 
Warren,  OH  44482 
WRITER/EDITOR 

Publisher  of  World's  most  widely  read 
Astrological  Publication  seeks  highly 
motivated,  talented,  full-time  Writer- 
Editor  for  its  Monthly  Publication,  a  Suc¬ 
cess  Magazine.  Must  be  a  pasitive 
thinker  and  "Wordsmith"  who  can  write, 
re-write  and  polish  information-packed 
copy.  The  genius  we  are  looking  for  will 
be  groomed  for  our  Editor-in-Chief  posi¬ 
tion.  Pleasant  westside  Los  Angeles 
Office  with  great  people.  Salary  com¬ 
mensurate  with  experience  and 
abilities,  plus  excellent  benefits  and 
potential  profit-sharing. 

Send  resume  and  writing  samples, 
particularly  any  short  articles  or  stories, 
to; 

International  Publisher 
Box  A 

BeveHy  Hills,  CA  9021 3 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  ^t.  R-51 89  (or  details. 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  MANAGER 
Southeastern  Wisconsin  daily  newspaper  has  an  immediate 
opening  for  an  information  systems  manager  with  strong  lead¬ 
ership  skills.  Responsible,  qualified  candidates  will  possess  an 
MIS  degree  or  equivalent  job  experience,  and  have  extensive 
background  in  PC/Macintosh  hardware/software,  and  Novell 
networking.  Applicants  should  also  be  fluent  in  DOS,  UNIX, 
dBase  IV,  and  Windows.  Familiarity  with  QuarkXPress, 
Photoshop,  Multi'Ad  Creator,  AP  Leafdesk  is  preferable. 
Modest  programming  skills  helpful.  Salary  negotiable  based  on 
applicant.  Excellent  benefit  package  available  from  this  equal 
opportunity  employer. 

Send  letter  of  introduction,  resume  and  salary  history  to  Box  K- 
100,  C/O  Kenosha  News,  715-58th  St.,  Kenosha,  Wl  53141- 
0190. _ 
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PREPRESS 

APPLICATIONS  SPECIALISTS  -  The 
Cedar  Rapids  Gazette,  a  daily  news- 
saper  in  ane  of  the  fastest  growing 
ecnnology  regions  of  Eastern  Iowa,  is 
seeking  an  experienced  format  writer  to 
work  in  our  MIS  department.  Qualified 
candidates  must  have  5  years  experi¬ 
ence  with  Sll  systems  with  emphasis  on 
formatting  and  Styl  programming  and 
should  have  thorough  knowledge  of 
newspaper  layout  and  design  etiquette. 
Experience  with  Macintosh  pagination 
software  i.e.  QuarkXPress  pnd  other 
aspects  of  Sll  systems  features  such  as 
Rgen  and  Lgen  would  be  a  plus.  Send 
cover  letter  and  resume  to  P.A.  Thoms, 
The  Gazette  Company,  P.O.  Box  511, 
Cedar  Rapids,  lA  52406.  EOE. 

PRE-PRESS  PRODUaiON  MANAGER 
Trader  Publishing  Company,  the 
nation's  largest  firm  devoted  to 
classified  and  photo  guide  advertising, 
has  an  immediate  opening  for  a  Pre- 
Press  Production  Manager.  This  position 
will  be  based  out  of  the  home  office  in 
Downtown  Norfolk  and  will  be  responsi¬ 
ble  for  the  electronic  pre-press  prod¬ 
uction  of  a  four-color  publication  to  be 
published  semi-weekly  in  multiple 
markets  with  multiple  issues.  Qualifica¬ 
tions  will  include:  three  nius  years  of 
electronic  publishing  on  Macintosh 
system  with  QuarkXPress,  experience 
with  production  of  a  weekly  magazine 
with  multiple  issues  in  multiple  markets, 
extensive  background  in  four  color 
production,  strong  organizational  and 
communication  skills,  two  years 
supervisory  or  managerial  experience. 
Our  company  offers  a  competitive 
salary  and  excellent  benefits  package. 

If  you  are  interested  in  this  position, 
please  send  your  resume  along  with  a 
cover  letter  and  salary  requirements  to; 

National  Advertising  Manager 
Department  #7494 

Trader  Publishing  Company 

Post  Office  Box  2576 

Norfolk,  Virginia  23501 

Sll  SYSTEMS  PROGRAMMER 

The  Baltimore  Sun  is  seeking  an  experi¬ 
enced  Sll  systems  programmer  to 
manage  our  Sll  news,  library,  and 
classified  systems,  and  to  participate 
the  implementation  of  updated  news 
and  classified  systems.  The  ideal  candi¬ 
date  will  hove  five  to  ten  years  of  pub¬ 
lishing  systems  experience,  detailed 
knowledge  of  newspaper  production 
and  printing,  direct  experience  with  Sll 
hardware  and  software  systems,  and 
an  ability  to  work  closely  with  system 
users.  An  undergraduate  degree  in  com¬ 
puter  science  or  related  fields  is  highly 
desirable. 

If  you  are  goal  ariented,  can  work 
independently,  and  possess  strong 
leadership,  planning,  and  communica¬ 
tion  skills,  reply  to: 

Don  Ruthig 

Director,  Systems  and  Support 

The  Baltimore  Sun 

501  North  Calvert  Street 
Baltimore,  MD  21278 
email:  DRuthig@Clark.net 

PREPRESS  MANAGER 

Must  be  good  manager  af  people, 
skilled  in  scheduling  and  directing  (low 
of  work  for  high-volume  publications 
printing  plant.  Must  be  experienced  in 
newspaper  camera-platemaking  and 
hove  experience  in  desktop  technology 
or  the  ability  to  learn.  Large,  estab¬ 
lished  company  near  nation's  capital 
with  good  benefits.  Send  resume  and 
tell  all  in  1  st  letter.  Box  07593,  Editor  & 
Publisher. 

MAILRCX)M 

ZONE  4,  30,000  daily  and  Sunday 
newspapers  in  rapidly  growing  coastal 
community  seek  an  experienced 
supervisor  to  oversee  our  entire 
mailroom  operation.  Successful  candi¬ 
date  must  hove  at  least  5  years  of  pre¬ 
vious  mailroom  experience.  Abilities 
should  include  a  complete  understand¬ 
ing  of  ail  mailroom  functions  including 
production  operations,  organizational 
skills,  maintenance  of  equipment,  and 
experience  in  hiring,  training,  and 
motivating  subordinates.  Strong  lead¬ 
ership  skills  a  must.  We  offer  an 
excellent  salary  and  benefits  package. 
Send  resume  with  salary  requirements 
to  Box  07599,  Editor  &  Publisher. 

PRODUaiON  DIREaOR 
Fast-paced  newspaper  group  seeks 
hands-on  person  to  oversee  press,  mail 
and  page  assembly  at  our  two-shift 
operation.  In  addition  to  20-plus 
weekly  newspapers,  we  also  hondle 
some  commercial  printing.  As  part  af  a 
rapidly  expanding  Bostan  suburban 
newspaper  group,  we  offer  plenty  of 
opportunities  and  challenges.  Please 
send  your  resume  in  confidence  to: 

ELLIN  CARROLL 

NORTH  SHORE 
COMMUNITY  NEWSPAPERS 

152  SYLVAN  STREET 
DANVERS,  MA  01923 

DISTRIBUTION  MANAGER 

We  are  seeking  an  experienced  Distri¬ 
bution  Manager  to  manage  our  staff  of 
twelve  and  its  mailroom.  You'll  need 
exceptional  personnel  skills,  knowledge 
of  database  analysis,  independent  con¬ 
tracts,  rural  distribution  networks, 
mailroom  operations,  target  zoning 
and  alternate  delivery.  You'll  have  a 
customer  service  orientation,  a  can-do 
attitude,  a  solid  education  and 
demonstrated  professional  experience. 
We  are  a  seven-day  distribution  com¬ 
pany  serving  four  counties  in  Zone  5. 
You'll  be  responsible  (or  three  daily 
newspapers,  a  shopper,  TMC  products, 
niche  publications,  address  specific 
publications,  and  ather  ancillary  prod¬ 
ucts.  Salary  commensurate  with  experi¬ 
ence,  plus  bonus  and  benefit  package. 
Please  send  resume  and  cover  letter  to 
Box  07600,  Editor  &  Publisher. 

TRANSPORTATION 

RYDER  DEDICATED  LOGISTICS,  INC.  is 
accepting  applications  for  a  manager- 
trainer  in  the  newspaper  transportation 
logistics  field.  Preferred  applicants  will 
have  successful  newspaper  distribution 
experience,  good  management/ 
leadership/training  skills,  and  will  be 
willing  to  relocate  twice  within  the  first 
year.  This  pasition  affers  excellent 
advancement  patential  for  qualified, 
highly  motivated,  career-oriented  indi¬ 
vidual  with  a  strong  work  ethic.  Salary 
commensurate  with  experience/ability/ 
education. 

Excellent  benefits  program. 

Send  resume  to  Box  07602,  Editor  & 
Publisher. 

Editor6?Publisher  •  November  18,  1995 


POSITIONS  WANTED 


JOURNALISM  PROFESSOR,  strong 
teaching  track  record,  wants  term  or 
tenure-track  appointment  (or  spring  or 
fall  of  1996.  Strong  writing,  computer- 
assisted  journalism  skills.  Well  and 
recently  published  in  major  pub¬ 
lications. 

Foreign  correspondent  in  Asia,  Europe, 
Africa,  Latin  America.  M.A.J.,  fluent 
Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701 . 

Tel:  (601)  329-0097 

Fox:  (601)  329-0072 


ADMINISTRATIVE 


SUCCESSFUL  financial  executive  avail¬ 
able  due  to  corporate  reorganization. 
CPA  with  masters  in  accounting/ 
finance.  Completed  Advanced  Man¬ 
agement  Training  Program  at  Newspa¬ 
per  Management  Center,  Northwestern 
University.  20  years  experience.  Very 
good  computer  skills  including  PBS, 
Oracle,  Pillar,  Word  Perfect,  Lotus. 
Goal/profit  oriented,  assertive  man¬ 
ager,  respected  by  staff,  peers  and 
supervisors,  team  player  giving  1 1 0% 


Willing  to  relocate.  51 T  Edgewater 
Drive,  ^lisbury,  MD  21801 . 

(410)749-2806 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  odvertisefs  must  pre-pay. 
Effective  January  1, 1995 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-$7.25  per  line,  per  issue. 

3  weel<s-S6.36  per  line,  per  issue. 

4  weeks-S5.46  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-$3.40  per  line,  per  issue. 

3  weeks-S2.86  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.50  per  insertion  for  box  senrice.  Add  $4.50  per  insertkxi  for  box  service. 
Count  as  cm  additional  line  In  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illusfrofions,  logos,  etc.,  on  classified  ads  charged 
the  folloviring  rotes  per  column  inch,  per  insertion;  1  time,  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Editorf^Publisho: 


Company 


Classification 


1 1  West  19th  street,  NY,  NY  1001 1.  (212)  675-4380,  fAX.  (212)  929-1259. 


CIRCULATION 


PROFESSIONAL  Circulator  seeks 
Telemarketing  opportunity  with  Doily  or 
Weekly  in  Eastern  Zone  2.  Fax  or  Call 
(516)  588-2735. 


ASPIRING  REPORTER  seeks  new  posi¬ 
tion  at  daily  to  display  ability.  Recent 
Master's  from  Newhouse/Syracuse. 
Intern  experience  at  major  and  mid-size 
dailies  .  Anywhere  in  U.S.  Call  M.  Pollio 
(516)  796-7656. 


AWARD-WINNING  SPORTS  sections 
are  what  this  dynamic  editor  produces. 
As  deputy  at  major  Zone  2  daily,  I 
directed  staff  of  65,  decided  daily  con¬ 
tent,  made  assignments,  developed 
talent,  managed  budgets  and  had  soy 
in  hiring.  As  sports  editor  of  your  Zone 
1, 2,3,4  daily  in  a  professional  market. 
I'll  energize  your  poms  with  coverage 
exciting  and  colorful.  Box  07596, 
Editor  &  Publisher. 


BLUE-CHIP  Editor  seeks  post  at  mid-size 
daily  or  reporting  job  at  larger  paper. 
Skilled  in  all  areas,  including  manage¬ 
ment.  Zones  1  -5.  (201 )  81 4-1 901 . 


BUSINESS  REPORTER/PERSONAL 
FINANCE.  BJ  and  BA  Economics.  3 
years  business  internship  experience. 
Computer  assisted  and  investigative 
reporting  skills.  Author.  Former  Marine. 
Call  Valerie  Lilley  at  (314)  884-0501 . 


VETERAN  EDITOR  vrho  has  held  senior- 
level  positions  with  leading  trade- 
magazine  publishers  is  seeking  a  new 
challenge  in  general  or  trade  journal¬ 
ism.  Strong  background  in  marketing/ 
retail.  Manhattan  or  Westchester  pre¬ 
ferred.  Call  Dan  at  (914)  762-2479. 


STRONG  WRITER-EDITOR  wants  edit¬ 
ing,  editorial  writer,  columnist,  report¬ 
ing,  writing  coach  or  challenging  slot  in 
daily,  we^ly  or  other  publication,  or 
broadcast  or  public  relations.  Well  and 
recently  published  in  major  pub¬ 
lications.  Foreign  correspondent  in 
Asia,  Europe,  Africa,  Latin  America. 
Fluent  in  Spanish.  Bill  Wright,  714  3rd 
Ave.  South,  Columbus,  MS  39701 .  Tel: 
(601 )  329-0097,  fox  (601 )  329-0072. 


ENTRY-LEVEL  Reporting/Layout  Design 
position  ot  medium-sized  publicotion 
wanted  for  former  college  newspaper 


Press,  Photoshop,  Freehond  Illustrator. 
Willing  to  relocate.  Resume,  references 
and  clips  on  the  WEB  @  http:// 
www.fyi.net/~glubbert/resume.htmi. 
Glenn  Lubbert,  150  Mcsann  Rd., 
Valencia,  PA  1 6059,  (41 2)  898-31 1 1 . 


FREELANCE  SERVICES 


LONDON  BASED  freelance  journalist 
available.  Reliable.  9  years  UK/USA 
experience.  Financial,  taxes,  environ¬ 
ment,  health.  Phone/Fox  (011-44-171- 
821-6758). 


TRADE  DEFICIT? 

Writer/Reporter/Consullant  on  interna¬ 
tional  trade  seeks  publication  or  asso¬ 
ciation  clients.  Recent  topics:  Interna¬ 
tional  Trade  Commission  and  Adminis¬ 
tration,  Trade  Representative,  courts. 
Census,  Clinton  trode  team.  Congres¬ 
sional  committees,  Canoda,  Europe, 
North  American  Free  Trade  Agreement, 
dumping,  subsidy,  statistics.  Know  Hill, 
federal  agencies.  Can  travel,  can 
lobby.  Re|:^y  to  Box  07580,  Editor  & 
Publisher. 


MACINTOSH  CONSULTING 


PAGINATION/MACINTOSH  Consul¬ 
tant  specializing  in  papers  under 
20,000  circulation.  Currently  employed 
as  systems  manager  over  chain  of 
dailies.  Trainer,  maintenance,  trou¬ 
bleshooter  and  advice  on  purchasing. 
Call  Josh  (800)  518-6397,  e-mail 
JoshMadson@aol.com. 


PHOTOGRAPHER/WRITER 


ENGLISH  PRESS  PHOTCX3RAPHER,  25, 
seeks  challenging  position  with  busy 
agency  or  daily.  Currently  working  on 
and  off  diary  (or  British  dailies.  Hard 
working,  resourceful  and  self  motivated 
with  full  kit  including  n)obile  wire  facil¬ 
ity.  Cuttings  and  references  available. 
Contact  Graeme  Winlow  by  phone  or 
fax  on  01 1  (44-116)  264-0356  or 
write  ot  7  St.  Colombo  Way,  Syston, 
Leicester,  LE7  1 RP  ENGLAND. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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by  Qary  Borders 


Shop  Talk  at  Thirty 

EDITOR  EXAMINES  THE 
ROLE  OF  A  NEWSPAPER 


A  RECENT  LETTER  to  the  editor 
from  an  unhappy  doctor  prompted  me 
to  sit  down  and  try  to  articulate  what  it 
is  a  newspaper  ought  to  he  doing. 

That’s  a  good  exercise.  Too  often, 
like  most  of  you  who  work  hard  and 
stay  ridiculously  busy,  I  simply  go  about 
doing  the  job  I’m  paid  to  do  without 
much  time  for  introspection.  Besides, 
you  readers  deserve  to  have  a  notion  of 
what  I  believe  our  mission  as  a  small 
daily  newspaper  ought  to  be. 

The  doctor  was  unhappy  with  a  re¬ 
cent  series  we  published  on  how  some 
physicians  make  a  lot  of  money  off 
Medicare.  This  doctor  was  not  a  part 
of  the  series.  The  series,  while  interest¬ 
ing  and  fairly  informative,  didn’t  con¬ 
tain  any  allegations  of  corruption  or 
improprieties.  Still,  that  didn’t  prevent 
the  good  doctor  from  saying  he  resent¬ 
ed  the  “muckraking”  approach  of  our 
small  daily  newspaper.  He  used  the 
term  like  some  folks  use  “politician,”  as 
an  insult  or  slur.  He  said  all  we  were 
trying  to  do  was  sell  newspapers. 

Muckraking  is  defined  as  “searching 
for  and  publicizing,  as  in  newspapers, 
any  real  or  alleged  corruption  by  pub¬ 
lic  officials,  business  executives,  or  oth¬ 
er  important  persons.” 

1  don’t  consider  muckraking  to  be  a 
dirty  word.  Any  editor  worthy  of  the  ti¬ 
tle  ought  to  be  proud  to  be  called  a 
muckraker. 

Look  at  the  definition  again: 
Searching  for  and  publicizing  corrup¬ 
tion.  If  that  is  not  part  of  a  newspaper’s 
job,  then  whose  job  is  it?  If  we  don’t  do 
it,  who  will? 

1  wonder  if  readers  really  want  a 
newspaper  that  ignores  corruption, 
that  doesn’t  try  to  explain  complicated 
issues,  that  doesn’t  “print  the  news  and 
raise  hell.”  The  latter  is  what  one  paper 


Borders  is  editor  and  publisher  of  the 
Nacogdoches,  Texas,  Daily  Sentinel. 
This  article  ran  origirudly  in  his 
newspaper. 
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proudly  claimed  as  its  slogan  when 
muckrakers  got  their  start  by  investi¬ 
gating  the  horrible  conditions  in 
sweatshops,  where  children  were 
chained  to  their  machines  for  12  hours 
a  day.  I  think  it’s  a  good  slogan  for  a 
newspaper  that  cares  about  its  commu¬ 
nity. 

I  have  two  goals  as  editor  and  pub¬ 
lisher  of  a  small  daily  newspaper.  I 
must  make  a  profit,  because  without 
that,  we  won’t  exist.  And  I  must  put 
out  the  best  newspaper  1  can  for  our 
readers  and  advertisers.  1  believe  the 
two  are  absolutely  connected.  Fortu¬ 
nately,  the  folks  I  work  for  believe  the 
same  thing.  You  can  put  out  a  newspa¬ 
per  that  doesn’t  offend  anybody,  that 


doesn’t  make  anyone  mad,  and  that 
shies  away  from  controversial  issues. 
Some  companies  do  put  out  those 
kinds  of  newspapers.  We  don’t,  because 
we  believe  lousy  newspapers  don’t 
make  a  profit.  If  I  put  out  that  kind  of 
newspaper,  which  is  hardly  worthy  of 
the  name,  my  employers  would  find 
someone  else  to  run  this  operation. 

What  does  putting  out  a  good  news¬ 
paper  mean  to  me? 

•  Getting  in  every  piece  of  local 
news  we  can  get  our  hands  on,  from 
notices  of  church  revivals  to  photos  of 
club  officers,  to  police  reports  and  cov¬ 
erage  of  government  meetings. 

•  Publishing  both  good  news  and 
bad,  without  playing  favorites. 

•  Trying  to  be  as  fair  and  factual  as 
we  can  be  in  a  business  that  is  con¬ 
stantly  fraught  with  errors  that  stay  in 
print  forever  for  all  to  see. 

•  “Comforting  the  afflicted  and  af¬ 
flicting  the  comfortable,”  as  one  writer 


once  put  it. 

•  Celebrating  our  town’s  triumphs 
and  pointing  out  its  shortcomings. 

•  And  on  occasion,  it  means  print¬ 
ing  the  news  and  raising  hell.  How 
good  a  job  do  we  do?  Ultimately,  that’s 
for  readers  to  decide. 

People  vote  for  or  against  politicians 
at  the  polls.  People  vote  for  or  against 
a  newspaper  by  plunking  down  their 
money  to  pay  for  what  we  write.  Our 
advertisers  vote  the  same  way,  by 
spending  their  money  with  us  to  get 
their  message  to  the  same  readers  that 
we  reach. 

That’s  why  1  always  plead  guilty 
when  accused  of  “just  trying  to  sell 
newspapers.”  To  me,  it’s  akin  to  accus¬ 


ing  a  car  dealer  of  “just  trying  to  sell 
cars.”  Of  course  we’re  trying  to  sell 
newspapers.  That’s  the  line  of  work 
we’re  in. 

We  are  far  from  perfect.  We  make 
too  many  mistakes.  Too  often  we  don’t 
do  as  good  a  job  explaining  things  as 
we  should.  But  we  won’t  quit  trying 
and  we  won’t  quit  raising  hell  when  it’s 
needed  —  because  that  is  our  job. 

I’m  not  sure  I  deserve  the  title  of 
muckraker.  But  I’d  be  proud  to  wear  it. 
Any  editor  would. 


Award  established 

THE  PAUL  B.  Binder  Award  for  Teach¬ 
ing  Excellence  is  being  established  at 
Bradley  University  to  recognize  out¬ 
standing  teaching  among  the  faculty. 

A  goal  of  $50,000  to  endow  the 
award  has  been  established  by  Bradley 
alumni. 
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Year  Book* 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


ESSENTIAL  DATA  FOR  EVERYONE  WORKING  IN  OR 
WITH  THE  NEWSPAPER  INDUSTRY 

EASY-TO-USE  SECTIONS  WITH  CONVENIENT  TAB  DIVIDERS 

•  Section  I— U.S.  Dailies 

•  Section  II--U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV-Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find  the  people 
you  really  need  with  comprehensive  fists  of  names,  tides,  areas  of 
responsibility,  addresses,  phone  and  fax  numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 
Names,  tides,  addresses,  phone  and  fax  numbers,  membership 

directories,  journalism  schools  and  faculty,  newspaper  representatives, 
foreign  correspondents,  brokers  and  appraisers.. .and  more. 

New!  Part  2-Who’s  Where 

A  fisting  of  general  interest  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone  number  is 
now  a  separate  book.  Keep  it  handy  as  a  phone  directory. 


More  than 
250,000 
Newspaper 
Facts! 


For  answers  to  technical  questions 
about  the  CD-ROM, 
call  (212)  675-4380,  ext.  444, 


ON  CD-ROM.  TOO! 


Find  The  Information  You  Want  Instantly  —  With  a  CD-ROM  drive 
finked  to  your  PC,  you’ll  have  access  to  Year  Book  information 
instantly.  A  fully  indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast  -  The  simple,  menu-activated  search-and-display 
capability  of  our  CD-ROM  makes  finding  data  and  compiling  fists  easier 
than  ever. 

Exportable  Data  -  All  the  information  can  be  exported  to  your  PC  in 
a  wide  range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc. 
Listing  Capabilities  for  Mailings  —  The  CD-ROM  can  be  purchased 
with  fisting  capabifities,too.  customize  mailing  fists  for  each  of  your 
communications  projects. 

CD-ROM  Sections  —  The  Year  Book  CD-ROM  includes  all  the  Year 
Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where 
sections.. .names  of  contacts  and  their  areas  of  responsibility,  plus 
other  critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies. 


Year  Book 


1  ^\T  your  order  and  payment  to: 

J\lOW  ®  Editor  &  Publisher,  Year  Book, 
11  West  19th  Street,  New  York, 
NY  10011-4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  333.  Payments  must  accompany  all 
orders.  NY,  CA,  DC,  LA  and  Canada  add  appropriate  tax.  Please  supply 
proper  street  address  for  UPS  delivery.  No  deliveries  will  be  made  to 
P.O.  boxes.  All  remittance  must  be  in  U.S.  dollars. 


Pricing 


Network  versions  are 
available.  Please  call 
(212)  675-4380 
ext.  333  for  pricing. 


•  One  to  four  copies:  $100  per  book 

•  Bulk  orders  of  five  or  more: 

$92  per  book 

•  International  orders 

(outside  U.S.  or  Canada):  $125  per  book. 

•  CD-ROM  without  listing  capabilities 
(with  book):  $495 

•CD-ROM  with  fisting  capabilities 
(with  book);  $895 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Readers  Keep 
pichingusup. 
And  turning 

themdowiL 


nrom  semember  I99a  through  septoinbor  1995.  From  somembor  1990  through  soptembor  1995. 
The  Donuor  Post  is  up  15.779  auorago  daily  copies.  iiioDeiiuerPostisup294)07auorage  Sunday  comes. 
The  nows  is  down  13.901  auorago  dauy  copies.  The  Hows  is  down  11.1 35  auorago  Sunday  copios. 

It's  clear  which  Denver  paper  continues  to  have  circulation  keeps  plummeting  while  The  Post  is 

the  circulation  momentum  —  The  Denver  Post.  gaining  more  readers  all  the  time.  So,  it's  not  hard 

The  Post  is  still  Colorado's  largest  newspaper  with  to  imagine  them  trying  to  control  the  damage  with 
an  average  Sunday  circulation  of  456,391  and  a  lead  a  little  positive  spin.  But  when  that  communication 

of  20,312  over  the  other  Sunday  paper.  The  Post's  comes  spinning  your  way,  remember  there's  only 

average  daily  circulation  is  303,357,  an  increase  of  one  accepted  industry  source  for  circulation 

75,307  over  the  last  seven  years.  Our  competition's  measurement,  the  Audit  Bureau  of  Circulations. 


Colorado's  largest  neuispapeR 

To  find  out  more  about  advertising  in  Colorado's  largest  newspaper,  call  Allen  Walters,  Vice  President/Advertising  at  303/820-1987. 

Source:  Post  review  of  ABC  September  Fas-Fax,  1988,  1989,  1990,  1991,  1992,  1993,  1994,  1995. 
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